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This image shows a screen capture of the Definition Integration Map report for the CrossSell example Inline Service. The tab "Definition" and the subtab "Integration Map" are selected.

In the upper portion of the screen, three white swim lanes are shown, with names on the left: IVR, CRM, and Fulfilment. One blue swim lane, RTD, is shown in the lower portion of the screen.

The following Integration Points are shown in the blue swim lane:

	
CallStart


	
CallInfo


	
OfferRequest


	
OfferResponse


	
CallResolution





This image shows a screen capture of the Choice Group Analysis Drivers report for the Loan Services choice group. The tab "Analysis" and the subtab "Drivers" are selected. Report Settings appear as follows:

	
Time Window: Since Jan 1, 2004


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Rollup: Selected


	
Minimum Predictiveness: 0


	
Maximum Number of Rows: 10


	
Count: 231


	
Model Quality: 74




The lower portion of the screen shows a report titled "Predictiveness of Entity Attributes for Loan Services." Attributes shown include:

	
customer DaysToDueDate


	
customer AvailableCreditAsPercentOfCreditLine


	
customer Amount Of Pending Transactions




For each attribute, the Predictiveness values shown.


This image shows a screen capture of the Entity Analysis Counts pie chart for the customer CallReason attribute. Call reasons shown include Balance & payment due questions, Credit limit related questions, and Payment dispute request.


This image shows a screen capture of the Choice Analysis Drivers report for the Credit Protection choice, together with the five report names associated with the top attribute.

The left-hand side of the screen shows the Decision Center menu for the CrossSell (Development) Inline Service, with the entry Credit Protection highlighted under Credit Services, which is under Credit Cards, which is under Offers, which is under Decision Process.

On the right-hand side of the screen, the tab "Analysis" and the subtab "Drivers" are selected. Report Settings appear as follows:

	
Time Window: Since April 1, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Not selected


	
Minimum Predictiveness: 5


	
Number of bins: 3


	
Maximum Number of Rows: 10


	
Count: 435


	
Model Quality: 83




The middle portion of the screen shows a report titled "Predictiveness of Entity Attributes for Credit Protection." Attributes shown include:

	
customer CreditLineAmountcustomer MaritalStatuscustomer AvailableCreditAsPercentOfCreditLine




A box appears in the middle portion of the screen containing the words "Click an attribute name to generate associated reports", and an arrow from the box points to the lower portion of the screen.

The lower portion of the screen shows the names of the charts associated with the CreditLineAmount attribute :

	
Most Important customer CreditLineAmount Values for Credit Protection (graph)Most Important customer CreditLineAmount Values for Credit Protection (tabular data)


	
Relative Distribution of customer CreditLineAmount Values


	
Pareto of customer CreditLineAmount Values


	
Pareto of customer CreditLineAmount for the Whole Population





The Decision Process branch contains a Rules Library node (with subnodes for Filtering Rules and Scoring Rules) and an Offers node (with subnodes for Credit Cards and Loans).


This image shows the following text:

If

All of the following

	
session / customer / CreditLineAmount > 0


	
session / customer / CreditLineAmount <= 50000




Then 7.0

If

All of the following

	
session / customer / CreditLineAmount > 50000


	
session / customer / CreditLineAmount <= 60000




Then 6.0

If

All of the following

	
session / customer / CreditLineAmount > 60000


	
session / customer / CreditLineAmount <= 70000




Then 5.0

If

All of the following

	
session / customer / CreditLineAmount > 70000


	
session / customer / CreditLineAmount <= 80000




Then

4.0

Otherwise...

The value is: 3


This image shows a screen capture of the Entity Analysis Trends chart for the customer CallReason attribute. Call reasons shown include APR related questions, Balance & payment due questions, and Balance transfer.


This image shows a screen capture of the Choice Definition Overview report for the Gold Card choice. The tab "Definition" and the subtab "Overview" are selected. A description is shown for the choice: "Offer to get a Gold card."

Three additional sections are shown:

	
Presentation Attributes (with Message attribute shown)


	
Targeting Attributes (with Profit Margin and Likelihood of Purchase attributes shown)


	
Scoring Attributes (with Customer Retention and Revenue performance goals shown)





This image shows a screen capture of the Scoring Rule Definition Overview report for the Reduced Interest Rate Retention scoring rule. The tab "Definition" and the subtab "Overview" are selected.

The rule shows columns for Condition and Value. For example, the first row states:

"If

All of the following:

	
session / customer / CreditLineAmount > 0


	
session / customer / CreditLineAmount < = 50000




Then 7.25"


This image shows a screen capture of the Decision Definition Priorities report for the Decision "OfferDecision." The tab "Definition" and the subtab "Priorities" are selected.

Columns are shown for Segments and Selection Function. Two segments are shown: Segment to Retain, with selection functions Customer Retention (70%) and Revenue (30%), and otherwise, with selection functions Customer Retention (30%) and Revenue (70%).


This image shows a screen capture of the Entity Analysis Counts report for the Customer entity. The tab "Analysis" and the subtab "Counts" are selected. Report Settings appear as follows:

	
Time Window: January 2004


	
Attribute: customer CallReason


	
Show Incomplete Time Window: Selected




The lower portion of the screen shows a report titled "Counts for values of customer CallReason." Values shown include:

	
Balance & payment due questions


	
Electronic payment


	
Credit line increase requests





This image shows a screen capture of the Choice Analysis Best-Fit report for the Credit Services choice group. The tab "Analysis" and the subtab "Best-fit" are selected. Report Settings appear as follows:

	
Time Window: Oct 1, 2003 - Dec 31, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Maximum Number of Rows: 10


	
Count: 699


	
Model Quality: 82




The lower portion of the screen shows a report titled "Highest correlating attribute values for Credit Services." Attributes shown include:

	
customer CreditLineAmount


	
customer Age


	
customer MaritalStatus





This image shows a screen capture of the Model Errors report for the Choice Group Credit Services for the positive outcome Interested. The tab "Analysis" and the subtab "Quality" are selected. Report Settings appear as follows:

	
Time Window: Jul 1, 2003 - Sep 30, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Not selected


	
Count: 1287


	
Model Quality: 84




The lower portion of the screen shows a report titled "Model Errors." The model errors shown are Mean Square Error (MSE), Relative MSE, Root Mean Square Error (RMSE), Relative RMSE, Mean Absolute Error (MAE), Relative MAE, Mean Error (ME), Relative ME.


This image shows the formula for the Relative ME. It is calculated as the ME, divided by "p bar", the average actual likelihood, where the average actual likelihood is not zero.


This image shows the following text:

People to sell to

All of the following

	
customer / Age >= 18


	
customer / CreditLineAmount >= 8000





This image shows a screen capture of a Choice Group Performance Counts report. The tab "Performance" and the subtab "Counts" are selected.

Report settings appear as follows:

	
Time Window: Since Jan1, 2010


	
Real Estate: ConfirmationPage

A green arrow points to an open list of values box. The values visible are All, (missing), ConfirmationPage, CoverageSummary, Payment Processing, and SiteRegistration. The value (missing) is surrounded by a green highlighting box.




The Distribution of PI section shows the PI values of Light_CostSaving, Light_General, and Light_PeaceOfMind.


This image shows the formula for the Mean Error, also known as ME. First the sum is taken, for values from 1 to n, of the exact, sign-significant differences between each actual likelihood and the corresponding predicted likelihood. Then the sum is divided by n.


This image shows a screen capture of the Choice Group Performance Counts report for the Credit Products choice group. The tab "Performance" and the subtab "Counts" are selected.

Report settings appear as follows:

	
Time Window: Oct 1, 2003 - Dec 31, 2003


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Rollup: Not selected




The Distribution of Credit Products section shows the counts for the Gold Card, Miles Card, and Platinum Card credit products.


This image shows a screen capture of the Performance Goals Definition Overview report. The tab "Definition" and the subtab "Overview" are selected. The Customer Retention section shows the text "Maximize customer retention." The Revenue section shows the text "Maximize revenue from cross sell offers."


This image shows a screen capture of the Definition Interactive Integration Map report for the CrossSell example Inline Service. The tab "Definition" and the subtab "Interactive Integration Map" are selected.

In the upper portion of the screen, three white swim lanes are shown, with names on the left: IVR, CRM, and Fulfilment. One blue swim lane, RTD, is shown in the lower portion of the screen.

The following Integration Points are shown in the blue swim lane:

	
CallStart


	
CallInfo


	
OfferRequest


	
OfferResponse


	
CallResolution




The lower portion of the screen shows three screen areas Event, Decisions, and Decision Process Trace.The following italicized command appears in the Event area:

	
Click on an Integration Point to send an event





This image shows a screen capture of the Choice Group Performance Counts report for the Credit Cards choice group. The tab "Performance" and the subtab "Counts" are selected.

Report settings appear as follows:

	
Time Window: Jul 1, 2003 - Sep 30, 2003


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Rollup: Selected




The Distribution of Credit Cards section shows the total counts for the Credit Services and Credit Products choice groups.


This image shows a screen capture of the Choice Analysis Best-Fit report for the Platinum Card choice. The tab "Analysis" and the subtab "Best-fit" are selected. Report Settings appear as follows:

	
Time Window: Oct 1, 2003 - Dec 31, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Maximum Number of Rows: 10


	
Count: 227


	
Model Quality: 38




The lower portion of the screen shows a report titled "Highest correlating attribute values for Platinum Card." Attributes shown include:

	
customer CreditLineAmount


	
customer Occupation


	
customer DayOfWeek





This image shows a screen capture of the Entity Definition Overview report for the Customer entity. The tab "Definition" and the subtab "Overview" are selected. Entity Attributes shown include Age, Amount Of Pending Transactions, and AvailableCreditAsPercentOfCreditLine. For each attribute, values are shown for Type (such as integer, double, and string) and Description (such as "The age of the customer").


This image shows a screen capture of the Decision Definition Overview report for the Decision "OfferDecision." The tab "Definition" and the subtab "Overview" are selected.

The following description is provided: "The OfferDecision decides on the offer to suggest to the customer. Offers that support the customer retention performance metric will be more heavily weighted for the segment of the population that is eligible for retention."

Columns are shown for Choice Group and Description. A single item is shown in the report: "Offers: Offers to customers for cross selling and retention."


This image shows a screen capture of the Choice Group Performance Counts Pareto Chart for the Interested outcome. Counts for Miles Card, Platinum Card, and Gold Card are graphically represented.


This image shows a screen capture of the Informant Definition Overview report for the Callinfo informant. The tab "Definition" and the subtab "Overview" are selected. Informant keys and inputs are shown, each with Name and Description.


This image shows the representation of the predicted likelihoods, as "p asterisk subscript i", followed by "i = 1, ...., n."


This image shows a screen capture of the Choice Group Performance Counts report for the Credit Cards choice group. The tab "Performance" and the subtab "Counts" are selected.

Report settings appear as follows:

	
Time Window: Jul 1, 2003 - Sep 30, 2003


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Rollup: Not selected




The Distribution of Credit Cards section shows the counts for the Credit Protection, Electronic Payments, Gold Card, Miles Card, and Platinum Card choices.


This image shows a screen capture of an Analysis Drivers pareto graph for the Credit Protection choice. This graph shows the customer AvailableCreditAsPercentOfCreditLineValues attribute for the Credit Protection customer group.


This image shows a screen capture of the Choice Analysis Drivers report for the Credit Protection choice. The tab "Analysis" and the subtab "Drivers" are selected. Report Settings appear as follows:

	
Time Window: Oct 1, 2003 - Dec 31, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Minimum Predictiveness: 0


	
Number of bins: 3


	
Maximum Number of Rows: 10


	
Count: 1112


	
Model Quality: 81




The lower portion of the screen shows a report titled "Predictiveness of Entity Attributes for Credit Protection." Attributes shown include:

	
customer CreditLineAmountcustomer MaritalStatuscustomer AvailableCreditAsPercentOfCreditLine





This image shows a screen capture of the Cumulative Gains Chart for the Choice Reduced Interest Rate for the positive outcome Interested. The tab "Analysis" and the subtab "Quality" are selected. Report Settings appear as follows:

	
Time Window: Jul 1, 2003 - Sep 30, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Not selected


	
Count: 152


	
Model Quality: 73




The lower portion of the screen shows the Cumulative Gains Chart. The X-axis shows aggregated counts of the base events (Delivered) for the Choice Reduced Interest Rate. The Y-axis shows counts of the positive outcomes for the appropriate amount of records in the X-axis.

There are three graphs on the chart:

	
Maximal

This graph has two connected lines: first, the straight line connecting the zero point to the point whose coordinate is (total positive outcome counts, total positive outcome counts), then a horizontal line to the top right hand point of the chart.


	
Cumulative Gains

This graph shows the exact values plotted for the positive outcome counts against the total aggregated base event counts.


	
Base

This graph is a straight line connecting the zero point to the point whose coordinate is (total base event counts, total positive outcome counts).





This image shows a screen capture of the Choice Performance Counts report for the Miles Card choice. The tab "Performance" and the subtab "Counts" are selected.

Report settings appear as follows:

	
Time Window: Oct 1, 2003 - Dec 31, 2003


	
Channel: All


	
Show Incomplete Time Window: Selected




The Counts section shows the Miles Card credit product.


This image shows the formula for Mean Square Error, also known as MSE. For each value from i to n, the difference beween the actual likelihood and the corresponding predicted likelihood is squared, then divided by n. The n results are then accumulated, which gives the Mean Square Error.


This image shows the formula for the Relative MSE. It is calculated as the MSE, divided by the square of "p bar", the average actual likelihood, where the average actual likelihood is not zero.


This image shows the Inline Service Navigator. A tree view is shown, with the root level labeled CrossSell (Development). Secondary nodes in the tree are shown as follows:

	
Strategic Objectives (with subnodes Performance Goals and Decisions)


	
Decision Process (with subnodes Rules Library and Offers)


	
Integration Points (with subnodes Informants and Advisors)


	
Entity Catalog (with subnodes Session and Customers





This image shows a screen capture of the Performance Goal Definition Overview report for the Customer Retention performance goal. The tab "Definition" and the subtab "Overview" are selected. Columns are shown for Settings and Values. The following items are shown in the report:

	
Description: Maximize customer retention


	
Required: true


	
Normalization Factor: 1


	
Optimize For: maximize





This image shows the representation of the actual likelihoods, as "p subscript i", followed by "i = 1, ...., n."


This image shows a screen capture of the Entity Analysis Drivers report for the Customer entity. The tab "Analysis" and the subtab "Drivers" are selected. Report Settings appear as follows:

	
Time Window: Oct 1, 2003 - Dec 31, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Attribute: customer Amount Of Pending Transactions


	
Show Incomplete Time Window: Selected


	
Minimum Predictiveness: 1




The lower portion of the screen shows two reports: one titled "Predictiveness of customer Amount Of Pending Transactions on choices," showing the choices Reduced Interest Rate and Platinum Card, and one titled "Importance of specific values of customer Amount Of Pending Transactions," with items including:

	
Reduced Interest Rate


	
Platinum Card


	
Credit Protection





This image shows a screen capture of the Choice Group Definition Overview report for the Credit Cards choice group. The tab "Definition" and the subtab "Overview" are selected.

Four sections are shown:

	
Summary of Credit Cards (with Credit Protection and Credit Services choice groups shown)


	
Presentation Attributes (with Message attribute shown)


	
Targeting Attributes (with Profit Margin and Likelihood of Purchase attributes shown)


	
Scoring Attributes (with Revenue performance goal shown)





This image shows a screen capture of the Analysis Drivers Relative Distribution graph for the Credit Protection choice. The graph compares the distribution of the customer AvailableCreditAsPercentOfCreditLineValues autoboot for the Credit Protection customer group and the Overall Population.


This image shows a screen capture of the Choice Group Analysis Drivers report for the Loan Services choice group. The tab "Analysis" and the subtab "Drivers" are selected. Report Settings appear as follows:

	
Time Window: Since Jan 1, 2004


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Rollup: Not selected


	
Minimum Predictiveness: 0


	
Maximum Number of Rows: 10


	
Maximum Model Quality: 74


	
Average Model Quality: 37




The lower portion of the screen shows a report titled "Predictiveness of attributes across Loan Services." Attributes shown include:

	
customer DaysToDueDate


	
customer AvailableCreditAsPercentOfCreditLine


	
customer Amount Of Pending Transactions




For each attribute, the values shown are Average Predictiveness, Max Predictiveness, and Loan Services with Max Predictiveness (which shows the choice within the Loan Services choice group that had the Max Predictiveness value).


This image shows a screen capture of the Advisor Definition Overview report for the OfferRequest advisor. The tab "Definition" and the subtab "Overview" are selected. The decisions for the advisor are shown, with Type, Name and Description, Also shown are the keys and inputs for the advisor, each with Name and Description.


This image shows a screen capture of the Most Important Analysis Drivers graph and data for the Credit Protection choice. The graph shows Negative Importance and Positive Importance for the customer AvailableCreditAsPercentOfCreditLineValues attribute. The data includes Actual Count, Expected Count, Difference, Importance, Input Count, Output Count, and Total Count.


This image shows a screen capture of the Choice Definition Eligibility report for the Credit Products choice group. The tab "Definition" and the subtab "Choice Eligibility" are selected. The report shows the following two lines: "Inherited eligibility conditions" with a double down-chevron icon, followed by "Credit Products choices are eligible."


The Strategic Objectives branch contains a Performance Goals node (with subnodes for Customer Retention and Revenue) and a Decisions node (with subnodes for OfferDecision and RandomDecision).


This image shows the formula for the Mean Absolute Error, also known as MAE. First the sum is taken, for values from 1 to n, of the absolute, signless differences between each actual likelihood and the corresponding predicted likelihood. Then the sum is divided by n.


This image shows a screen capture of the Choice Performance History report for the Miles Card choice. The tab "Performance" and the subtab "History" are selected.

At the top of the screen, report settings appear as follows:

	
Time Window 1: Apr 25, 2010


	
Time Window 2: May 22, 2010


	
Offer Acceptance Level: Interested


	
Channel: All


	
Graph Options: Show Delivered and Interested


	
Show Incomplete Time Window: Selected




The Graph of counts for Credit Protection section shows a graphical representation of the Delivered and Interested outcomes.

The lower part of the screen shows the Detailed counts section, with the data shown in table form for the Interested and Delivered outcomes of the Credit Protection choice. Columns are shown for When, Offer Acceptance Level, and Count.


This image shows a screen capture of the Filtering Rule Definition Overview report for the Segment to Retain filtering rule. The tab "Definition" and the subtab "Overview" are selected.

The rule states:

"Segment to Retain is true when

All of the following:

	
session / customer / CallsAbandoned > = 6


	
session / customer / Tenure > = 2"





This image shows a screen capture of an Analysis Drivers pareto graph for the Credit Protection choice. This graph shows the customer AvailableCreditAsPercentOfCreditLineValues attribute for the whole population.


This image shows the formula for the Relative RMSE. It is calculated as the RMSE, divided by "p bar", the average actual likelihood, where the average actual likelihood is not zero.


This image shows the Rule Editor toolbar. The functions of the icons shown on the toolbar are described in the surrounding text.


This image shows a screen capture of the Advisor Measure report for the OfferRequest advisor. The tab "Measure" and the subtab "Overview" are selected. Statistics for the advisor are shown, with Event, Count, Control Group Count, and Control Group %.


This image shows a screen capture of the Definition Overview report for the CrossSell example Inline Service. The tab "Definition" and the subtab "Overview" are selected. Screen text appears as follows: “The cross selling example application segments customers to whom we want to offer retention offers from those we will offer cross sell offers."

The Definition section shows columns for Parameter and Value, with nothing to display.

The Goals section shows columns for Goal and Description. The following items appear:

	
Customer Retention: Maximize customer retention


	
Revenue: Maximize revenue from cross sell offers





This image shows a screen capture of the Entity Analysis Statistics report for the Customer entity. The tab "Analysis" and the subtab "Statistics" are selected. Report Settings appear as follows:

	
Time Window: February 2004


	
Show Incomplete Time Window: Selected




The lower portion of the screen shows a report titled "Statistics on continuous attributes of Customer." Attributes shown include:

	
customer Age


	
customer Amount Of Pending Transactions


	
customer AvailableCreditAsPercentOfCreditLine





This image shows a screen capture of the Performance Trends report for the CrossSell example Inline Service. The tab "Performance" and the subtab "Trends" are selected. Report Settings appear as follows:

	
Time Window 1: Jul 1, 2003 - Sep 30, 2003


	
Time Window 2: Since Oct 1, 2003


	
Show Incomplete Time Window: Not selected


	
Minimum Count: 15


	
Minimum Absolute Percent Change: 5


	
Minimum Number of Rows: 10




The lower portion of the screen shows a report titled "Changes in counts relative to the baseline." Choice Groups and Choices shown include:

	
Loan Products: Student Loan


	
Credit Products: Miles Card


	
Credit Services: Credit Protection


	
Loan Services: Waive Fees





This image shows a screen capture of the Choice Analysis Trends report for the Credit Protection choice. The tab "Analysis" and the subtab "Trends" are selected. Report Settings appear as follows:

	
Time Window 1: Oct 1, 2003 - Dec 31, 2003


	
Time Window 2: Since Jan 1, 2004


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Selected


	
Minimum Predictiveness: 1


	
Minimum Absolute Percent Change: 1




The lower portion of the screen shows a report titled "Changes in Predictiveness of Entity Attributes for Credit Protection." Attributes shown include:

	
customer Age


	
customer Amount Of Pending Transactions


	
customer CallReason





This image shows the formula for the average actual likelihoods, as "p bar", calculated as the sum of all of the n actual likelihoods divided by n.


This image shows the formula for Root Mean Square Error, also known as RMSE. First, for each value from i to n, the difference between the actual likelihood and the corresponding predicted likelihood is squared, then divided by n. The n results are then accumulated, and the square root of the final total gives the Root Mean Square Error.


This image shows a screen capture of the Model Errors report for the Choice Reduced Interest Rate for the positive outcome Interested. The tab "Analysis" and the subtab "Quality" are selected. Report Settings appear as follows:

	
Time Window: Jul 1, 2003 - Sep 30, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Not selected


	
Count: 152


	
Model Quality: 73




The lower portion of the screen shows a report titled "Model Errors." The model errors shown are Mean Square Error (MSE), Relative MSE, Root Mean Square Error (RMSE), Relative RMSE, Mean Absolute Error (MAE), Relative MAE, Mean Error (ME), Relative ME.


This image shows a screen capture of the Cumulative Gains Chart for the Choice Group Credit Services for the positive outcome Interested. The tab "Analysis" and the subtab "Quality" are selected. Report Settings appear as follows:

	
Time Window: Jul 1, 2003 - Sep 30, 2003


	
Offer Acceptance Level: Interested


	
Channel: All


	
Show Incomplete Time Window: Not selected


	
Count: 1287


	
Model Quality: 84




The lower portion of the screen shows the Cumulative Gains Chart. The X-axis shows aggregated counts of the base events (Delivered) for the Choice Group Credit Services. The Y-axis shows counts of the positive outcomes for the appropriate amount of records in the X-axis.

There are three graphs on the chart:

	
Maximal

This graph has two connected lines: first, the straight line connecting the zero point to the point whose coordinate is (total positive outcome counts, total positive outcome counts), then a horizontal line to the top right hand point of the chart.


	
Cumulative Gains

This graph shows the exact values plotted for the positive outcome counts against the total aggregated base event counts.


	
Base

This graph is a straight line connecting the zero point to the point whose coordinate is (total base event counts, total positive outcome counts).





This image shows a table with two columns: Segments and Selection Function. The table has two rows.

In the Segments column, the first row shows a drop-down list with the option "Segment to Retain" selected. The second row shows "otherwise."

In the Selection Function column, the first row shows "Customer Retention - 71%" and "Revenue - 29%". Graphical slider bars are shown next to both of these items. The second row shows "Customer Retention - 30%" and Revenue - 70%". Graphical slider bars are also shown next to both of these items.


This image shows a screen capture of the Decisions Definition Overview report. The tab "Definition" and the subtab "Overview" are selected. Columns are shown for Decisions, Customer Retention, Revenue, and Description. The Decisions OfferDecision and RandomDecision are shown in the report.


This image shows the formula for the Relative Mean Absolute Error, or Relative MAE. It is calculated as the MAE, divided by "p bar", the average actual likelihood, where the average actual likelihood is not zero.


The Choices branch (Offers) contains a Choice Group node called Credit Cards (with subnodes for Credit Products and Credit Services) and a Choice Group node called Loans (with subnodes for Loan Products and Loan Services).


This image shows a screen capture of the Entity Analysis Trends report for the Customer entity. The tab "Analysis" and the subtab "Trends" are selected. Report Settings appear as follows:

	
Time Window 1: February 2004


	
Time Window 2: Since Mar 1, 2004


	
Attribute: customer CallReason


	
Show Incomplete Time Window: Selected


	
Minimum Count: 0


	
Minimum Absolute Percent Change: 1




The lower portion of the screen shows a report titled "Changes in counts for Customer." It shows customer CallReasons, including Rewards related questions, Grace period request, and Card stolen.


This image shows a screen capture of the Choice Group Analysis Trends report for the Credit Services choice group. The tab "Analysis" and the subtab "Trends" are selected. Report Settings appear as follows:

	
Time Window 1: Oct 1, 2003 - Dec 31, 2003


	
Time Window 2: Since Jan 1, 2004


	
Show Incomplete Time Window: Selected


	
Minimum Count: 0


	
Minimum Absolute Percent Change: 0


	
Maximum Number of Rows: 10




The lower portion of the screen shows a report titled "Changes in choice counts relative to the baseline." Choices (including Credit Protection and Electronic Payments) and Event Names (including Purchased, Delivered, and Interested) are shown, along with Counts and Relative Change.
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3 Working with Choice Groups and Choices

Choices can be organized into groups of choices, in other words, Choice Groups.

This enables the following:

	
Rollup performance and analysis reports are available at the group level


	
Eligibility and scoring logic shared across multiple Choices can be defined at the group level




Choice Groups and Choices are structured in a hierarchical fashion. Both attributes and rules of Choice Groups and Choices are inherited from parents to children. This allows Oracle Real-Time Decisions to have Choice Groups configured in a way that ensures uniformity when the Inline Service is first deployed, but also allows the flexibility to add additional individual Choices and Choice Groups through the Decision Center interface after the Inline Service is deployed.

This chapter contains the following topics:

	
Section 3.1, "About Modifying and Redeploying Inline Services"


	
Section 3.2, "Adding Choice Groups or Choices"


	
Section 3.3, "Modifying Choice Groups or Choices"


	
Section 3.4, "Cloning Choice Groups or Choices"


	
Section 3.5, "Deleting Choice Groups or Choices"


	
Section 3.6, "Moving Choices"






3.1 About Modifying and Redeploying Inline Services

There are three areas where permissions can be set for users of Decision Center:

	
Editing permission for the Inline Service with which you are working.


	
Permission to deploy to a server, potentially in a cluster.


	
Permission to use a perspective in Decision Center.




In order to edit and redeploy an Inline Service, you must have permission to edit, permission to deploy to a server, and permission to use the Design perspective.

If you receive an error when trying to open the Inline Service for editing, you may not have permission on Real-Time Decision Server or with the Inline Service to edit. Contact your system administrator to check your rights.

In general, to make changes to the Inline Service:

	
When opening the Inline Service, select Open the Inline Service for editing. This gives you exclusive editing rights to the Inline Service.


	
Change to the Design perspective.


	
Select the element that you would like to modify, and use the editing pane to make changes.


	
Redeploy to Real-Time Decision Server using the Redeploy button on the toolbar. The Inline Service is redeployed to the deployment state in which it was opened for editing. By default, deployment states are: Development, QA, and Production. Your system administrator may have added custom states.


	
To promote an Inline Service to a new state, use the Promote button on the toolbar. Choose the deployment state to which you want to promote the Inline Service.




As you redeploy or promote an Inline Service, you have the option to keep the Inline Service open for editing. This retains your exclusive editing rights for the Inline Service. If you choose to redeploy without keeping it open for editing, others will be able to edit the Inline Service.

Certain elements of deployed Inline Services can be modified by the business user in Decision Center. The following sections outline the process for modifying Inline Services.






3.2 Adding Choice Groups or Choices

Adding a Choice Group and adding a Choice are different procedures.

This section contains the following topics:

	
Section 3.2.1, "Adding Choice Groups"


	
Section 3.2.2, "Adding Choices"






3.2.1 Adding Choice Groups

To add a Choice Group:

	
Select the Choice Group under which you want the new group to appear, then select the Configuration tab.

You cannot create a new top-level Choice Group.


	
Use the New Group subtab to create a new Choice Group object.


	
Name the Group and click Create. The Group is created under the Choice Group you originally selected.









3.2.2 Adding Choices

To add a Choice:

	
Select the Choice Group in which you want the new Choices to appear, then select the Configuration tab.


	
Use the New Choices subtab to create new Choice objects.


	
Enter up to ten Names for the Choices, then click Create. The Choices are created under the Choice Group you originally selected. They inherit the attributes of the Choice Group.




See Section 3.3, "Modifying Choice Groups or Choices" for information about setting choice attributes.








3.3 Modifying Choice Groups or Choices

To modify a Choice Group or Choice:

	
Select a Choice Group or Choice to modify, then select the Configuration tab.


	
Use the Basic subtab to modify the Name or Description.


	
Use the Attributes subtab to modify the value of the attributes. Attributes may only be edited at the Choice level.









3.4 Cloning Choice Groups or Choices

To clone a Choice Group or Choice:

	
Select the Choice Group or Choice to modify, then select the Configuration tab.


	
Use the Clone subtab to clone the object. Cloning an object produces an identical object, with the same values for all attributes. The only difference is the name given to the new object.


	
To change attribute values on Choices, use the Attribute tab.









3.5 Deleting Choice Groups or Choices

To delete a Choice or Choice Group:

	
Select the Choice Group or Choice you want to delete, then select the Configuration tab.


	
Use the Delete subtab to delete Choice Groups or Choices.


	
Confirm the deletion, then click Delete.









3.6 Moving Choices

To move a Choice:

	
Select the Choice Group that contains the Choices to move, then select the Configuration tab.


	
Use the Move subtab to move Choices.


	
Select the Choices to move and the Choice Group in which to move them, then click Save.







