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About This Guide
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Thisguide contains procedures for using FatWire Analytics to generate reports on Content
Server assets, Engage assets, and the visitors who browse them. It isintended for the
business users of FatWire Analytics and anyone el se who has permission to generate
reports.

FatWire Analytics is a Content Server plug-in that monitors and statistically analyzes
website traffic. Its reporting capability enables you to track visitors' interactions with
published content from the time visitors start browsing your site, up to the time they leave
your site.

Reports that you generate with FatWire Analytics present both technical and demographic
information to help you understand the nature of your site visitors by the content they
visit, their browsing technologies, and the locations from which they issue requests for
content. Report metrics enable you to discover traffic patterns from which you can
determine how your online site is performing from a marketing standpoint.

As FatWire Analytics helps you gauge the effectiveness of your site, it positions you to
make the right decisions in response to business trends and to react quickly with sharp,
relevant e-business strategies. With FatWire Analytics, you can stop guessing about
visitors' wishes. Instead, you can systematically tune your site to visitors' expectations,
attract new audiences, and keep their interest.

Requirements for using this guide include:
» A basic knowledge of the Content Server web application, such as ability to navigate

Content Server’sinterfaces and access assets “Inspect” screens.
» A good understanding of Content Server’s assets and its published content.
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About This Guide

Terms and Acronyms

This guide mentions Analytics constructs, such asthe pageviews object. Theseterms are
explained in detail in the “Glossary” section at the end of this guide.

Related Publications

The FatWire library contains many publications for Content Server users, administrators,
and developers. The publications are provided as product manuals with your Content
Server installation kit. They are aso posted on the Web, by version number, at the
following URL:

http://e-docs.fatwire.com
Check the site regularly for updates.

Note

The e-docs site is password-protected. If you need to register for an account with
e-docs, click the “Register for a New Account” link on the e-docs home page.

Other publications, such as case studies and white papers, provide information about
Content Server’s feature set and business applications. To obtain these publications,
contact salesefatwire.com.
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Chapter 1
Generating Reports

Once content is published, you will want to know about the site visitors' browsing habits.
Some types of information—such as most-visited pages, views-per-day, or visitors
countries of origin—will be helpful in making business decisions for tailoring the content
of your site more closely to your clients’ tastes. Other types of information, such as users
browsers and I P addresses will help you optimize your site technology to reach the widest
possible audience.

FatWire Analytics plugs into Content Server to provide you with a comprehensive
collection of site traffic information, delivered to you in the form of customizable reports.
This chapter explains the different kinds of reports that are available, how to generate the
reports, and the types of statistics that are reported.

This chapter contains the following sections:

*  Overview

* Prerequisite Steps

* Report Generation Steps

» Viewing the Performance Indicator in Asset ‘Inspect’ Forms

* Viewing an Asset’s Performance Indicator in the Dash Interface

Analytics 2.5 User's Guide
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Overview

Overview
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Report generation is permissions-based. Users must have the analytics rolein order to
generate reports for the sitesthey log in to. If thisroleis not assigned to you, see your
Content Server administrator.

FatWire Analytics comes with five report groups:

General Information
Thisreport group provides an overview of the traffic on a given site for the latest day,
week, month, and year in which data was captured.

Content Information
Thisreport group lists which assets have been visited on a given site and how
frequently during the reporting period.

Engage

This report group provides information about the recommendations that have been
made to site visitors and the segments that viewed those recommendations. Thisreport
group requires the Engage add-on offering to be installed on Content Server.

User Information
This report group displays:

- Statistics on visitors of the online site

- Statistics on the technologies visitors used to browse a given site during the
reporting period

- Session statistics, such as number of sessions in the reporting period, first and
final pagesto be visited during a session, and URL s that referred visitors to the
current site during the reporting period

Audit Trail Information

Thisisthe only report group that providesinternal information about the operations
performed on assets in the Content Server interface. This report group provides an
aggregated count of assets that have been created, edited, or deleted in your site, along
with information about which users performed those operations on the assets.

For more information about report groups and their individual reports, see Chapter 2,
“Report Groups.” For information about individual reports, see chapters 3—7.

For instructions on generating reports, see “Report Generation Steps,” on page 12.

Analytics 2.5 User's Guide
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11
Prerequisite Steps
Prerequisite Steps

1. Determine whether you have permissions to generate reports. You can either follow
the steps on page 12, or see your Content Server administrator.

2. Somereports contain charts (such as the one shown in Figure 1). To be displayed, they
require Adobe Flash Player to beinstalled on your local computer. You can obtain a
free copy from the following URL and install it before you run reports:

http://www.adobe.com/go/getflashplayer
You can aso download a copy after you generate areport with a chart. Simply click
the download plugin link that is displayed in place of the chart. When the downl oad
is complete, the chart will be displayed.

Figure 1: Sample “Browsers” report (identifies browsers used to visit FirstSite Il)
Ao iy o3¢l 2
Time Period: Last 4 Weeks (05/18/2005 - 05/14/2008)

~ Browsers Chart
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MS IE 6.0
B MSIET.O
B Mozilla Firefox 2.x
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. Mozilla Firefox xoxc 2 0.0(|
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Chapter 1. Generating Reports

Report Generation Steps

Report Generation Steps
The steps below apply to al Content Server installations (including the JSK).

Note

Reports that you generate with FatWire Analytics display site traffic statistics,
rather than raw data. Because of computation time, the statistics cannot be
immediately available for report generation. Availability depends on the data
processing schedule, which is configured by the administrator of the Analytics
application. For information about data capture and processing, see your Analytics
administrator. (A summary about data capture and processing can be found on

page 19.)

To generate a report

1. Make sure you have completed “ Prerequisite Steps,” on page 11.
2. Loginto the Content Server site for which you will generate areport.

Note

Descriptions of default reports are given later on in this guide. For information
about custom reports, see your Content Server administrator.

3. Inthetop bar in the Content Server interface, click the Analytics button.

FatWire | Content Server 7

| advanced || dash || insite( || analytics

Note

If the Analytics button is grayed out in your interface, or an error message
appearswhen you click it, stop here. You are not enabled for report generation.

If you need further information about your permissions, see your Content
Server administrator.

Analytics 2.5 User's Guide
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Chapter 1. Generating Reports

Report Generation Steps
“ H [ : : .
The“Anaytics’ interface opens in anew browser window:
Report Site: FirstSitell praleely
Report: Site Infermation &M~
Site: Time Period: Last Week (053/25/200% - 03/31/2008)
FirstSitell
* Page Views Chart
Group:
General Information b Page Views: CONTENT, PAGE, PRODUCT &~
Report:
Overview
Clickstream &
a
7
[
b Time Period: tsst Week
3
2
0 . . .
2009-05-25, Monday ~ 2009-05-26, Tuesday 2009-05-27, Wednesday 2009-05-28, Thursday ~ 2009-05-29, Friday  2008-05-30, Saturday  2009-05-31, Sunday
Count
¥ Summary
Sitz name FirstSitell
e 7d 30d 365d Peak Trend
Performance indicator ‘ 260 | 3316 |5s,94s,134 | ............. ||. ........ |41,229,003 | DOwN ‘
Sits URL http:/o,
Top 10 wisiter countrizs for the selzcrad time period UNKENOWN
Assst typss viswed within selectsd time period FAGE, Recfsked, Reclisted

Bounce rats for s=l=cted tims period

Data first capturad in selected tims period on

First data first captured for this site en
JavaScript-enzbled browsers

Awerage page view duration within selected time pericd
Average page view duration

Copyright (c) 2003 - 2003 FatWire Softwars

4, Gotothe “Report” section of the navigation pane (on the left) to generate the report:

a. From the“Site” menu, select the content management site for which you wish to
generate the report.

b. From the“Group” menu, select the group that contains the type of report you wish
to generate. If you need descriptions of the report groups, see Chapter 2, “Report
Groups.”

c. Fromthe“Report” menu, select the report you wish to generate. If you need
descriptions of the individual reports, see chapters 3—7.

d. If the TimePeriod task bar is displayed, expand it and set the reporting period.
You can either choose a pre-set period or specify a custom period by selecting
“from-t0” dates from the calenders.

e. If theDisplay Modetask bar is displayed, expand it and select an option. Some or
all of the following options are possible, depending on the report:

- Dalily createsareport in “Daily” mode, which displays site traffic statisticsfor
each day in your time period.

- Weekly creates areport in “Weekly” mode, which displays site traffic
statistics for each week in your time period.

Analytics 2.5 User's Guide
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Report Generation Steps

- Monthly creates areport in “Monthly” mode, which displays site traffic
statistics for each month in your time period.

- Sum by Hours creates areport in “Sum by Hours’” mode, which liststhe
average frequency with which a given event on the site occurred during each
of the 24 hours. The average is computed over the reported time period.

- Sum by Weekdays creates areport in “ Sum by Weekdays” mode, which lists
the average frequency with which a given event on the site occurred during
each day of the week (Monday, Tuesday, and so on). The average is computed
over the reported time period.

- Assetscreates areport in “Assets’ mode, which lists the assets that were
visited on the site, or the queries that were made from the site's native search
function. This mode a so lists usage statistics for the assets and queries. (The
“Assets’ mode applies to the “Page Views’ report.)

f. If the Recommendationstask bar is displayed (if you selected the “ Segments’

report, in the “Engage” group), expand it and select a recommendation that was
accessed by the segments.

Generate the report by clicking Apply (in the “Report” pandl).
Review your inputs and optimize the report as necessary:

a. Specify filtering, if your report supports filtering. (Look for this feature in the
report header.)

b. If your report supports a chart, set the chart mode by clicking one of the chart
mode icons (in the upper right-hand corner of the report):

F

- Forlinecharts, theiconsare: || ~" (Clicking thefirst icon createsa
chart in which the area under the lineisfilled in, and a dotted line connects
each data point to its value on the x-axis.)

- For pie, and bar charts, theiconsare: | &/ (gl |5

To save the report data, click one of the following icons (in the upper right-hand
corner of the report):

- 5y savesthereport data (without the chart) asa csv file (in Microsoft
Excel)

- . savesthereport data (without the chart) as an x1s file (in Microsoft
Excel)

- e saes the report (with its chart and format) as a PDF file

Once the report is generated, you can do the following:

a. If thereport displays a chart, you can toggle between chart modesto replot the
data without having to regenerate the report.

b. If you need to print the report, use the browser’s File > Print menu.

If you need a description of the report and its statistics, refer to the chapter that
corresponds to your report.

Analytics 2.5 User's Guide
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Chapter 1. Generating Reports 15

Viewing the Performance Indicator in Asset ‘Inspect’ Forms

Viewing the Performance Indicator in Asset
‘Inspect’ Forms
Most FatWire Analytics reports display site traffic statistics, rather than raw site traffic

data. Some of the statistics are presented in a graph called the “ performance indicator,”
shown below:

i 304 36ad " Peak Trend
0 46 8215 S | PPN b 514

The performance indicator is displayed in an asset’s * Inspect” form (at the administrator’s
discretion), so that users of the asset have a quick reference from which to gauge the
overall performance of the asset. To view the performance indicator, follow the stepsin
this section.

Note

Administrators who need instructions on displaying or hiding the performance
indicator can refer to the guide Installing and Configuring Analytics.

For descriptions of the datain the performance indicator, see “* Summary’ List,”
on page 31.

Viewing an Asset’s Performance Indicator in the Advanced
Interface

To view the performance indicator in an asset’s “Inspect” form in the Advanced
interface

1. If you are not sure asto which assets are enabled to display the performance indicator,
contact your Content Server administrator before starting this procedure.

Log in to Content Server’s Advanced interface and select the site of interest.
L ocate the asset type of interest:
a. Inthe button bar, click Search.

b. Inthelist that Content Server returns, go to the “Name” column, locate the asset
type for which the performance indicator has been enabled and click Find
Asset_Type. (This action opens the “ Simple Search” form.)

Note

If you wish to perform an advanced search, click the Advanced Search
link to open the “ Advanced Search” form, with additional search criteria.

Search forms are asset-type dependent. If you have questions about the
options they display, see your Content Server administrator.

Analytics 2.5 User's Guide
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Viewing the Performance Indicator in Asset ‘Inspect’ Forms

c. Inthe“Simple Search” form, enter search criteria as shown below:

Search for Content

Search |Name j fnrl

Search Options:

Show up to I2D 'I iterns per page
Sort results by I Mame 'I

advanced search Search

Total Content: 11

d. Click inthe Search field and select a search parameter from the drop-down list.
e. Enter the text you want to search for (you can also leave thisfield blank).

f.  Select the number of matching assetsto display per page (theincremental rangeis
10-300).

g. Select avaue on whichto sort the results.

If you enter no criteria, the search retrieves all instances of the asset (up to 1,000)
and displays them 20 to a page in the default sort order.

h. Click Search.
i. Inthelist of results, locate the asset of interest and click its inspect icon.

In the asset’s “Inspect” form, look for the performance indicator in the upper right-
hand corner. If performance datais not available for the asset, you will see the
message “No data available!” and the name of the site.

Analytics 2.5 User's Guide
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Viewing the Performance Indicator in Asset ‘Inspect’ Forms

For descriptions of the data in the performance indicator, see “* Summary’ List,” on
page 31.

Content (FSII Article): FSITAbout

M preview D Inspect #Edit  (fij Delete ImDre___ j Q | ?1d | SDBd |35§d | ____________________ |"| | F‘e3ak |Trend D

Name: FSIIAbout
Description: About FirstSitell
Select a Template: FSIILayout
Filename:

Path:

Status: Edited

Locale: en US

Fde_0F # Translate
FsIlAbout {Master Asset) en U5 fi

g5 _ESY # Translate

fr_FR # Translate

Translations:

1D: 1124813172330
External Item ID:

Content Definition:  FSII Article

Parents: ESII Articles

*FSIIHeadline: About FirstSitell

F5IISubheadline: Fatwire's FirstSite Provides the Tools and Techniques for a Fast and Cost-Effective Implementation
FSIIByline: Barton P. Foorman

*FSIIAbstract: Fatwire's FirstSite Provides the Tools and Techniques for a Fast and Cost-Effective Implementation

It's a fact: Many content managerment projects are expensive to implement, disruptive to the organization,
and prone to failure, vet FatWire Content Server has been deployed successfully at over 450 customers for
a wide range of solutions: corporate Web sites, product marketing sites, partner extranets, and employes
intranets to name a few, To help immunize customers from potential problems, Fatwire offers FirstSite,

* .
FS1IBody: which leverages the experience and best practices of our many successful customers, FirstSite is a quick-
start program that includes a collection of standard termplates and site components that are common to
rmost sites, combined with docurnentation, training, a rich developer commnunity, and a best practices
methodology. FirstSite helps ensure that your site is implemented the right way, right away,
FSIIPostDate: 2005-08-23 12:09:10

Viewing an Asset’s Performance Indicator in the Dash Interface

To view the performance indicator in an asset’s “Inspect” screen in the Dash
interface

1. If you are not sure asto which assets are enabled to display the performance indicator,
contact your Content Server administrator before starting this procedure.

Log in to Content Server’s Dash interface and select the site of interest.
Find and open the asset of interest:
a. Do one of thefollowing:

- Inthe Search field in the top bar, enter search criteriaidentifying the asset and
click Search.

- If you previously added the asset to atag, select the tag that contains the asset
in the Tags treein the navigation pane. (If the Tagstreeis not already visible,
expand it by clicking the Tags bar.)

b. Inthe searchresultslist, navigate to the desired asset and click its name.

Analytics 2.5 User's Guide
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Availability of Report Statistics

Content Server displays the asset in the “Inspect” form.

Content (FSII Article): FSIINECUnveilsFirstMobilePhonewithHD Lacale! | en_US - Master Asset v
() Preview |2 Edir | =l Copy | i Delote | |
( ?39 | S%d |38§d | _______________________ I | PeSak |Tre.nd| * Sections with required felds FRegquired fiald
@ Content *
. Name:
O Metadata & » E
i FSIINECUnveilsFirstMobilePhonewithHD
O Relations
e Description:
O wrorkflow r

O Publishing
Hari FSII ContentCategory{S):

Headline:
MEC Unveils 1st Mobile Phone with Hard Drive

Subheadline:
Byline:

Abstract:

- The phone makes its debut at ITU Telecorn Asia 2004 in Busan, - & tiny 1.5GB hard drive in the phone
greatly expands memory capacity, - The phone is also equipped with & 2,2" QWGA LCD and mega-pixel
camera. (Sep 07, 2004 / SEC)

4. Intheasset’'s“Inspect” form, look for the performanceindicator in the upper left-hand
corner, underneath the action bar. If performance datais not available for the asset,
you will seethe message “No data available!” and the name of the site.

For descriptions of the datain the performance indicator, see “* Summary’ List,” on
page 31.

Availability of Report Statistics

Most of the reports that you generate with FatWire Analytics display site traffic statistics
rather than raw site traffic data. Because statistical computation takes time, especially on
large amounts of data, the results cannot be immediately available for reports. Their
availability depends on when the computation is scheduled and how long it lasts.

Typically, computation is performed on the latest 24 hours of site traffic data according to
a schedule that makes report statistics available by the time the work day begins.
Interested readers can learn more about data capture and analysis in the rest of this section.

Data Capture

Asvisitorsclick through your sites, FatWire Analytics records each visitor’s clicks and the
associated information—the date and time of each click, the assets that are clicked, the P
address from which the clicks are issued, the site being visited, and so on. Each piece of

Analytics 2.5 User's Guide
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Availability of Report Statistics

information about a site visitor is a piece of raw data (unprocessed data), captured by the
sensor. Thisisthe data on which statistics are calculated for display in reports.

Note
For data capture to take place, several conditions must be met. For example:

» Asset types hosted on Content Server sites must be registered with FatWire
Analyticsin order to enable generation of reports on assets of those types.

» Content Server pages displaying assets whose asset types are registered must
be tagged with data capture code. Otherwise, empty reports will be generated.

In your installation, some asset types might not be registered with FatWire
Analytics. Some pages might not be tagged for data capture. The decision is
related to business requirements and implemented by the Content Server
administrator. For more information, contact your Content Server administrator.

Data Processing

Once a certain amount of raw datais captured by the Analytics system, it is processed by
dataanaysisjobsinto statistical data (such as the average number of requests for a piece
of content per unit time). Statistics are injected into the Analytics database, where they are
available for reports.

Note

Dataanalysis jobs are scheduled by the administrator of the Analytics systemin
order to shorten report generation time.

Because statistical computation is aresource intensive and time consuming task, it
is performed not on-the-fly, each time areport is generated, but on a schedule that
makes report data available by the time it is needed. The most efficient schedule
for the data analysis job is during off-peak hours (typically at night, when content
management operations are negligible and site visits are minimal).

During data analysis, raw data that was captured during the latest period (for example, the
past 24 hours) is processed to provide the following information:

» Current statistics, such astotal hitsto each site, visiting countries, total number of
visits from a given country, types of browsers, and average session duration.

e Historica results, including:

- Daily, weekly, and monthly statistics—for example, the total number of requests
for agiven asset on a given site during a certain month in the reporting period.

- Yearly statistics—a histogram in the performance indicator (see“‘ Summary’
List,” on page 31) indicating the frequency with which certain assets were
accessed during each week of the past year.

How long the data analysis jobs run depends on several factors, including site activity
within the |atest data capture time frame, the cumulative volume of captured data, and the
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Availability of Report Statistics

type of computer that is used for analysis. When data analysis is complete, the resulting
statistics are available, at any time, for report generation.

Note

The Analytics database is independent of the database used by Content Server for
content management. The Analytics database is reserved strictly for the storage of
statistical data. It does not have Content Server’s functionality.

Analytics 2.5 User's Guide
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Chapter 2
Report Groups

This chapter summarizes the report groups that are provided with FatWire Analytics.
The report groups are:

* General Information

» Content Information

* Engage

e User Information

e Audit Trail Information

Analytics 2.5 User's Guide
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Table 1: Default Report Groups

General This report group provides data on the latest full day of traffic on agiven content
Information management site. It also provides alonger-term overview of site traffic, i.e.,
during the latest week, month, and year in which data was captured.

The default reports are:

* Clickstream Provides an interactive graphical depiction of the
clickstream data recorded for the pages on your site.

* Overview Analyzesvisitors' usage of Content Server assets during
user-defined reporting periods.

» Sitelnformation  Analyzesvisitors usage of Content Server assets during
user-defined and system-defined reporting periods.

Notes: For information about individual reportsin this group, see Chapter 3,
“Genera Information Reports.”

Content Thisreport group identifies which Content Server assets have been visited on a
Information | given site and how frequently during the reporting period.

The default report is:

» Page Views Displays usage statistics on asite’'s page view (i.e., a
group of assets of different asset types; for example
article assets and product assets).

A site’'s page view is defined by the pageview object,
whichisinturn defined by the Content Server
administrator. For moreinformation about the Pageview
object, see the “Glossary” section, on page 83.

* Internal Searches  Displays statistics on the search words and phrases that
visitors entered into the site’s native search function
during the reported time range.

Notes:

» The “Page Views’ report and the “Internal Searches’ report will not appear in
the list of “Content Information” reports until you configure them. For
information about these reports, see Chapter 4, “ Content Information
Reports.”

» The“Internal Searches’ report is named at your Analytics administrator’s
discretion. Therefore, the display name of an internal searches report will not
necessarily be “Internal Searches.”

Analytics 2.5 User's Guide

SOFTWARE



Chapter 2. Report Groups

Table 1: Default Report Groups (continued)

Engage Thisreport group identifies the recommendations that have been made to site
visitors and the segments that viewed/clicked those recommendations.

The default reports are:

» Recommendations Analyzes the recommendations that visitors viewed/
clicked during the user-defined time period.

» Segments Analyzes the segments whose members viewed/clicked
recommendations during the user-defined time period.

Notes: For information about individual reportsin this groups, see Chapter 5,
“Engage Reports.”

User Thisreport group displays:
Information . i . . .
- Statistics on the technologies visitors used to browse a given site during
the reporting period.
- Statisticson visitors' | P addresses and |ocations.

- Session statistics such as number of sessionsin the reporting period, first
and final pages to be visited during a session, and URL s that referred
visitorsto the current site during the reporting period.

The default reports are:
» Browsers Browsers that were used to visit pages on the site.
» Countries Site visitors' countries.

» Entry/Exit Pages  First/final page view of the visitor’s session.
» External Search Search engine that was used to lead visitorsto the current

Engines site.

» Hosts Names of computers from which requests for content
were issued.

* |P Addresses I P addresses from which requests for content were
issued.

» Operating Systems Operating systems of computers from which requests
were issued.

* Referrers Referring URL s (sites from which visitors followed a

link to the current site).

» Screen Resolutions Percentage of client browsers using a horizontal
resolution less than 1024 pixels.

» Sessions Number of sessions.

* Viditors Unique visitors who accessed the site’s page view within
the reporting period.

Note: For information about individual reportsin this group, see Chapter 6,
“User Information Reports.”
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Table 1: Default Report Groups (continued)

Audit Trail
Information

Thisisthe only report group that provides information about internal operations
performed on assets in your Content Server interface. This report group
identifies which assets in your site have been created, edited, or deleted during a
given time period, along with which users performed those operations on the
assefs.

The default reports are:
* CSAssetsAudit  Displaysan aggregated count of the assetsthat have been

Trail Overview created, edited, and deleted within the selected time
period.

* CSAssets Displays all assets that have been created, modified, and
deleted in your site.

» CSUsers Lists all usersthat have performed internal operations on
assetsin your site.

Note: For more information about individual reportsin this group, see Chapter 7,
“Audit Trail Information Report (Internal Statistics).”

SOFTWARE
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Chapter 3
General Information Reports

“Genera Information” reports display the latest full day’s traffic statistics, along with
historical traffic statistics for agiven site.

“General Information” reports are described in this chapter. They are:
» ‘Clickstream’ Report

* ‘Overview’ Report

» ‘SiteInformation’ Report

Notes

“General Information” reports present statistics based on the Pageview object.

For more information about the pageview object, see the “ Glossary” section, on
page 83.

Analytics 2.5 User's Guide

TWARE

25



Chapter 3. General Information Reports

‘Clickstream’ Report

‘Clickstream’ Report

FatWire Analytics collects and analyzes data describing which pages visitors visit and in
what order. The clicks each visitor makes to move from one page to the next form a
clickstream — the path that the user takes through the site to arrive at a page. The
“Clickstream” report depicts this path for each page on your site that has been enabled for
data capture (through the Pageview object) in an interactive map. You navigate the map
to obtain clickstream data for different pages on your site. An example of the
“Clickstream” report is shown below:
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FSII FSE Triple Play [Product_C] |-D“‘“7
Dutgoing Clicks Total: 4 / Incoming Clicks Total: 5 —J

Objects Outgoing: 3 / Objects Incoming: 4 Max. Objects | %0 |

Page Exits: 1 / Page Entries: 0 B Incoming | history |
B3 Outgoing l hnrne]

When you access this report, a node representing the page on your site with the highest
number of visits registered by Analyticsis displayed in the center of the map —in most
cases, thiswould be your site’'s home page.

The pages which users can access from the home page (through outgoing clicks), and
pages from which users can access the home page (through incoming clicks) are depicted
as stem nodes connecting to the center node (the home page). (See Table 2, on page 27 for
information on how to choose which datawill be shown in the map).

The number next to each stem node indicates how many clicks have been registered for
this page (in other words, how many times the page has been accessed by avisitor
following alink on the home page.)
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SOFTWARE

‘Clickstream’ Report

Clicking astem node placesit in the center of the map, and the display is updated to reflect
the way the pages are linked to one another. If there is no link leading back to the home
page, no number is displayed next to the home page node (which has become a stem

node).

When interacting with the report map, the following functions are available:

Table 2: “Clickstream” map display options

Incoming check
box

Shows or hides pages from which incoming clicks to the currently
selected page originated. (An incoming click is registered when a
user follows alink leading to the target page from another page.)

Outgoing check Shows or hides pages to which outgoing click data originated from

box the currently selected page. (An outgoing click isregistered when a
user follows alink leading from the target page to another page.)

Detail dider Adjuststhe level of detail shown in the clickstream map. The level
of detail is the minimum number of recorded clicks required for a
page to appear in the map for the selected mode (incoming or
outgoing).
The higher the level of detail, the less recorded clicks are required
for a page to appear in the map.

Max. Objects Set the maximum number of pages to display in the clickstream

button map. Do not set thistoo high, or the map will become too crowded

to be readable.
The default value is 50.

History button

Shows a history of the pages you have selected in the map.

Home button

Resets the map to display your site’'s home page as the center node.

In addition to the graphical depiction of the clickstream, the report displays the following

information:

Table 3-1: Fields displayed in the “Clickstream” report

Page Name

The name of the page currently selected as the center node of the
clickstream map.

Incoming Clicks
Tota

Total number of incoming clicks recorded for all pages displayed
in the map.

Outgoing Clicks
Total

Total number of outgoing clicks recorded for all pagesdisplayedin
the map.
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‘Clickstream’ Report

Table 3-1: Fields displayed in the “Clickstream” report (continued)

Objects Incoming

Number of linksthat lead from other pagesto the currently selected
(center node) page.

Objects Outgoing | Number of linksthat lead from the currently selected (center node)
page to other pages.

Page Entries Number of times visitors have entered the currently selected
(center node) page (in other words, how many incoming clicks
have been recorded for that page).

Page Exits Number of times visitors have |eft the currently selected (center

node) page (that is, how many outgoing clicks have been recorded
for that page).

SOFTWARE
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‘Overview’ Report
‘ . )
Overview’ Report
The“Overview” report analyzes visits to a site’s page view during the reported time
period.
Site(s): FirstSitell -
Rle:;l,'t: GI ':er'.- Ii :W @
Time Period: Last 7 Days (06/11,/2009 - 06/17/200%9)
* Page Views Summary by Site
Site Name 4% | Country aw Page Views (PV) Within Time Period «w | PV/MIO aw | PV Total aw
EirstSieell LII'\.ITED STATES 36 0.1 87910
H# Pagelofl pn 15| 25| 50 | 100

‘Page Views Summary by Site’ List

The “Page Views Summary by Site” list displays usage statistics on the site's page view
during the weeks or monthsin the reported time period. For a description of each statistic,

see Table 3.

Table 3: “Page Views Summary by Site” List

Site Name Name of the content management site for which the report was generated.
Clicking the site name opens the online site.

Country Country from which the site’s page view was accessed during the reported
time period (displayed in the report header).

Page Views (PV) Total number of times the site’s page view was accessed by visitorsin the

within Time Period

given country during the reported time period (displayed in the report
header).

PV/ MIO

Number of times the site's page view was accessed by one million of the
country’s population.

“PV" isthe “Page Viewswithin Time Period” statistic (described inthe
preceding row).

“MIO” isthe population of the given country in millions of inhabitants.

PV Totd

Total number of times that the site’'s page view was accessed by visitorsin
the given country since the time data capture began.

SOFTWARE
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‘Site Information’ Report
1 M I f T )
Site Information’ Report
. . . .. , .o . . . .
The* Site Information” report analyzes visitors' activity on agiven site during the time
intervals specified in the report.
Site: FirstSitell y 2| 1
Report: Site Infoermation oV | % J“
Time Period: Last 7 Days (06/02/2009 - 06/08/2009)
~ Page Views Chart
Page Views: CONTENT_C, PAGE, PRODUCT_C Bl |~
s
a0
25
20
15
10
5
o . : . . -
2009-06-02, Tuesday 2000-06-03, Wednesday 2009-06-04, Thursday  2009-06-05, Friday  2009-06-06, Saturday  2009-06-07. Sunday  2000-06-08, Monday
Count
* Summary
Site name FirstSitell
Performance indicater ‘ 1?595 ‘ Eigd ‘ 316555d ‘ I | P].EEaSk | Trend ‘
Site URL http
Top 10 visiter countrizs fer the selected time pericd RESERVED
Aszset types viewsd within selectad time perisd PAGE, FRODUCT_C, RecAsked, Reclisted
Bounce rate for selected time periad 0.0%
Diatz first captured in selected time periad on 200%-06-08, Monday
First data first captured for this site on 2009-06-08, Monday
JavaScript-enabled browsers 100.0%
Aserage page view duratien within selectad time pericd 16.15s
0.65

Average page view duration

‘Page Views Chart’

The “Page Views Chart” plots the number of times that the site’s page view was accessed
versus the date on which the number was observed. (If the reported time period is one

FTWARE

month or less, the x-axis reports each day in the time period.)
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‘Summary’ List

‘Site Information’ Report

The " Summary” list tabulates statistics on the usage of the site’s page view and Engage
assets in the reported time period and for system-defined time intervals. For a description
of each dtatistic, see Table 4.

Table 4: “"Summary” List

Site name The name of the content management site for which the report was
generated.
Performance A set of panels containing page view statistics for system-defined time
indicator intervals:
‘ 7d ‘ 30d | 365d | " ‘ Peak | Trend |
0 846 B8] | ercercraesam ey A 514 up

» Thefirst three panels (7d, 30d, and 365d) display the number of times
that the site's page view was accessed in the last 7 days, 30 days, and
365 days, respectively. The current day is excluded from the reported
timeintervals.

» Thefourth panel displays a histogram, which shows the number of times
that the site's page view was accessed during each week in the last 365
days (excluding the current day). Each bar represents a single week.

» Thefifth panel displaysthe“Peak” statistic, which reportsthe peak of the
histogram (maximum number of pageview accesses).

» The sixth (and final) panel displaysthe “Trend” statistic, indicating
whether the histogram rises or falls by the end of the 365-day reporting
period.

Site URL URL of the online site. (The back end of thissiteisidentified by the “ Site
name’ entry.)

Top 10 visitor Top 10 countries from which site visitorsissued requests during the

countries for the reported time period (displayed in the report header). A value of RESERVED

selected time period| means that a country (or countries) could not be identified.

Asset types viewed | Types of Content Server and Engage assets on which data was captured

within the selected | within the reported time period.

time period

Bounce rate for Percentage of sessionsthat registered only a single request on the given site

selected time period| during the reported time period.

Datafirst captured

The date on which the first data point in the reported time period was

in selected time | captured.

period on

First datafirst The date on which data capture for this site has begun.
captured for this

Site on
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‘Site Information’ Report

Table 4: “Summary” List (continued)

Javascript-enabled Percentage of al visits to the site that were made using Web browsers that
browsers support JavaScript.

Average page The average duration of apage view on this site, calculated for the reported
view duration time period.

within selected

time period

Average page The average duration of a page view on this site, calculated from the time
view duration data capture for this site has begun until the present.
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Content Information Reports

“Content Information” reports display usage statistics on published assets.
The“Content Information” reports are:

» ‘Internal Searches Report

» ‘PageViews Report
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‘Internal Searches’ Report
1 1
Internal Searches’ Report
The internal searches report displays statistics on the search words and phrases that
visitors entered into the site’s native search function during the reported time range. This
report can be generated in six display modes: daily, weekly, monthly, sum by hours, sum
by weekdays, and asset mode.
Note
If you do not see an internal searches report listed in the Content Information
report group, keep in mind that this report is optional and is only made available to
usersif the Analytics administrator configures the report.
Also note that the internal searches report is named at your Analytics
administrator’s discretion. Therefore, the display name of an internal searches
report will not necessarily be “Internal Searches.”
If you do not know what name the internal searches report was given, or if you do
not see an internal searches report listed in the “Content Information” report
group, then contact your Analytics administrator.
:i::gsr)t: IFli-urtEetrSr: : ISIear:hez v |38 fl"'
Time Period: Custom... (07/18/2007 - 07/19/2007)
Display Mode: Daily
T Overview
This Internal Searches repert includes the fellowing asset types: SEARCH e ‘j] T

SOF

TWARE

a
2007-07-18, Wednesday

Count

~ Details

This Internal Szarches report includes the fallowing asset types: SEARCH

Date 4w Count Per Hour
2007-07-19, Thursday EY 2 o.1
2007-07-18, Wednesday £ o 0.0
Sum 2
Average 1.0
Max 2
Min o
Page 1 of 1
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‘Overview’ Chart

‘Internal Searches’ Report

The “Overview” chart plots the number of times that queries were entered into the site’s
native search function versus the date (or time interval) when the number was observed.

‘Details’ List

The“Details’ list tabul ates statistics on queriesin the site's native search function. For a
description of each statistic, see Table 5.

Table 5: “Details” List

Daily, Weekly,| Date
Monthly

The x-axisof the“ Overview” chart in thismode.

Day (week or month) on which the interna search was
performed.

* In daily mode, the date identifies a single day, defined as
24 hours, beginning at 12:00 a.m. on the given date.

 In weekly mode, the date identifies a week, defined as
7 consecutive days beginning at 12:00 a.m. on the given date.

* In monthly mode, the date identifies a calendar month,
beginning at 12:00 a.m. on the given date.

Clicking the Drill down icon ( & ) opensthe report in
“Assets” mode (see the “ Assets’ row of thistable).

Count

They-axisof the“Overview” chart in this mode.

Number of timesthat internal searches were performed on the
given date.

Per Hour

Average number of times that internal searches were performed
per hour on the given site, on the given date.

Chart

Horizontal bar whose length expresses the value in the “ Count”
column (or the value in the “ Per Hour” column), for the given
date.

When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Count [or Per Hour] vs.
Date).

Sum by Hours| Hour

The x-axisof the“Overview” chart in thismode.
Hour in which internal searches were performed.
“00 hours’ is defined as 12:00 am.

Count

They-axisof the“ Overview” chart in this mode.

Average number of internal searchesthat were performed during
the given hour. The average is computed over the reported time
range.
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‘Internal Searches’ Report

Table 5: “Details” List (continued)

Sum by
Weekdays

Weekday

The x-axisof the“ Overview” chart in thismode.

Day of the week (Monday, Tuesday, etc.) on which internal
searches on this site were performed.

Count

They-axisof the“ Overview” chart in this mode.

Average number of timesthat internal searches were performed
on the given weekday, during the reported time range.

Per Hour

Average number of internal searches that were performed hour
on the given site, on the given weekday. The averageis
computed over the reported time range.

Chart

Horizontal bar whose length expresses the value in the “ Count”
column (or the value in the “Per Hour” column), for the given
date.

When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Count [or Per Hour] vs.
Weekday).

Assets

Search
Keyword

Search word or phrase that was entered during the reported time
range (specified in the report header).

Count

Number of times that the query was entered during the reported
time range.

Asset Type

Asset types tracked by the report. The only value displayed in
this column is SEARCH.

Min. Results

The smallest number of results that were returned for the given
guery in the reported time range. (The number of results varies
as the content of the site is changed.)

Max. Results

The greatest number of results that were returned for the given
query in the reported time range. (The number of results varies
as the content of the siteis changed.)

SOFTWARE
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‘Page Views' Report
1 M 7
Page Views’ Report
The“Page Views’ report displays usage statistics on a site’s page view and the assets it
specifies. This report can be generated in six display modes: daily, weekly, monthly, sum
by hours, sum by weekdays, and asset mode.
Note
The “Page Views’ report returns statistics on the pageview object. The object is
defined by the Content Server administrator. A pPageview object can be either a
single asset type or multiple asset types on a given content management site. The
“Page Views’ report is generated for assets of those types. For more information
about the Pageview object, see your Analytics administrator. (A definition for the
Pageview Object is available from the “Glossary” section, on page 83.)
aerImE s
Time Period: Lzst 7 Days (06/02/200% - 06/08/2009)
Display Mode: Daily
 Overview
This Page Views report includes the following asset types: CONTENT_C, PAGE, PRODUCT_C
Bl ol |~
30
10
ETJ.'J&?-.'JE-E;_'. Tusesday ':_'GCH-E.‘:-:’J;‘.."a\'en’nes:la‘,' z:’JG?J-:’Jt’-‘:-.'J-’: Thursday szCs]-fJﬁ-.;JE Friday ECTJH-CH-C.’-:.SF.IJ:Ia',‘ 2.’1:’19-.’15{‘?. Sunday  2008-06-08, Monday
Date «w Count Per Hour | Chart
2005-06-08, Mond B 21 13
2009-06-07, Sunda E] 1] 0.0
2009-06-06, Saturd E] 1] 0.0
E ] 0 0.0
B [} 0.0
E ] 0 0.0
B [} 0.0
Sum 31
Average 4.4
Max 31
Min o
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‘Overview’ Chart

The“Overview” chart plots the number of times a site’'s page view was accessed versus
the date (or time interval) when the number was observed.

‘Overview’ Details List

‘Page Views' Report

The “Overview” details list tabul ates statistics on the usage of a site’s page view during
the reported time period. For a description of each statistic, see Table 6.

Table 6: “Overview” Details List

Daily, Weekly,
Monthly

Date

The x-axis of the* Page Views” chart in thismode.

Day (week or month) for which page view statistics are being
reported.

* In daily mode, the date identifies a single day, defined as
24 hours, beginning at 12:00 a.m. on the given date.

» In weekly mode, the date identifies a week, defined as
7 consecutive days beginning at 12:00 a.m. on the given date.

* In monthly mode, the date identifies a calendar month,
beginning at 12:00 a.m. on the given date.

Clicking the Drill down icon ( % ) opensthereportin
“Assets’ mode. The report identifies which assets in the site’s
page view were visited on the given date.

In the “ Assets” mode, clicking the clickstream " iconinan
asset’s “Clickstream” column opens the Clickstream report
with the selected asset as the starting point. For more
information, see “* Clickstream’ Report,” on page 26.

Count

They-axis of the “ Page Views’ chart in thismode.

Number of times that the site's page view was accessed on the
given date.

Per Hour

Average number of timesthat the site’s page view was accessed
per hour on the given site, on the given date.

Chart

Horizontal bar whose length expresses the value in the “ Count”
column (or the value in the “Per Hour” column), for the given
date.

When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Count [or Per Hour] vs.
Date).
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‘Page Views' Report

Table 6: “Overview” Details List

Sum by Hours

Hour

Thex-axis of the* Page Views” chart in thismode.
Hour in which the site’s page view was accessed.
“00 hours’ is defined as 12:00 am.

Count

They-axis of the “ Page Views’ chart in this mode.

Average number of timesthat the site’s page view was accessed
during the given hour. The average is computed over the
reported time period.

Sum by
Weekdays

Weekday

The x-axis of the " Page Views’ chart in thismode.

Day of the week (Monday, Tuesday, etc.) on which the site's
page view was accessed.

Count

They-axis of the “Page Views’ chart in thismode.

Average number of timesthat the site’s page view was accessed
on the given weekday during the reported time period.

Per Hour

Average number of timesthat the site’s page view was accessed
per hour on the given site, on the given weekday. The averageis
computed over the reported time period.

Chart

Horizontal bar whose length expresses the value in the “ Count”
column (or the value in the “ Per Hour” column), for the given
date.

When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Count [or Per Hour] vs.
Date).

Assets

Asset Name

Name of the asset that was accessed during the reported time
period.

Note: Mousing over the asset name displays the Object ID.

Objectdetails

Provides detailed information about a specific asset, along with
its page view information, when the Drill down ( ) iconis
clicked for that asset.

Asset Type

Type of asset that was accessed during the reported time period.

Count

Number of timesthat the asset was accessed during the reported
time period (displayed in the report header).

Clickstream

View the page views for a specific asset in Clickstream mode
when you click the Clickstream (¢« ) icon.
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Chapter 5
Engage Reports

“Engage” reports display statistics on the usage of recommendations and recommended
assets by segment.

The“Engage” reports presented in this chapter are:
* ‘Recommendations’ Report

e ‘Segments Report
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‘Recommendations’ Report
1 T 7
Recommendations’ Report
The “Recommendations’ report analyzes the recommendations that visitors accessed on
the given site during the reported time period. The report can be generated in three display
modes: daily, weekly, and monthly.
:I::E!Sr{ ;ier:;E:Sni'nt:ﬂIeIndaticns sv) |38 ‘}“
Time Period: Custem... (06/02/200% - 06/0%/2003)
Display Daily
Mode: &ty
* Recommendation Overview
P
0
]
[ /
5 f.-"'
/
3 ,
. 'y
//
"llfll
i 2009-D6-02, T|||::-¢:::,'h .P:J:]Fl OB-04, TT |||r:\<:::," I?ITI“.F! U6-08, Sabured ,'- 2009-06-DB, Monday
2008-06-03, Wednesday 2006-06-05, Friday 2009-06-07, Sunday 2008-06-09, Tussday
Wigwetd Cicked
Recommendation Name Recommendation ID Recommendation Viewed Recommendation Clicked s«w
FSIIHotProducts 9,‘-7% 1125274447712 14 5
Sum 14 5
Page 1 of 1 i5 | 25| 50 | 100

* Recommendation Details

Please select @ a recommendation to see more information.

‘Recommendation Overview’ Chart

The “Recommendation Overview” chart plots the data shown in the table directly
undernesath it:

» Each point on the yellow “Viewed” graph represents the sum of the number of times
the recommendations listed in the table below the chart were viewed on the
corresponding day, during the reported time period.

» Each point on the blue* Clicked” graph represents the sum of the number of times the
recommendations (and the assets they reference) listed in the table below the chart
were clicked on the corresponding day, during the reported time period.

» The x-axis reports the date on which the number was observed.
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‘Recommendations’ Report

This chart tabulates the total number of times that a given recommendation was accessed
during the reported time period. For a description of each statistic, see Table 7.

Table 7: “Recommendation Overview” Chart

Daily, Weekly, | Recommendation Name Name of the recommendation that was accessed
Monthly during the reported time period (specified in the
report header).

Clicking the Drill down icon (& ) opensthe
“Segments’ report to correlate the
recommendation with the interested segments (see
“*Segments’ Report,” on page 46).

Recommendation ID Randomly generated number that Engage and
Content Server use to identify the
recommendation.

Recommendation Viewed | Number of times that visitors were referred to the
recommendation during the reported time period.
Note that the visitors do not actively select or
browse the recommendation. Rather, they are led
to the recommendation by links on other sites.

Recommendation Clicked | Number of times that visitors clicked the
recommendation (or one of the assets referred by
it) during the reported time period. Each click
registers an impression on the page, indicating that
the recommendation was actively selected by the
vigitor.

For each recommendation listed in this table, you have the following options available:

» Click arecommendation’s Drill Down (bullet-head) icon, to display the * Segment
Chart’ and * Segments’ List for the recommendation.

» Click arecommendation’s Details (magnifier) icon to display data pertaining to this
recommendation in the ‘ Recommendation Details' Chart.
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‘Recommendations’ Report
‘ H M )
Recommendation Details’ Chart
¥ Recommendation Details

Recommandation Mame FSIIHotProducts

Recommendation ID 1125274447712

a

a

: /

5 /

& y

y
2 / 7
//
] . " . . . b
20050602, Tuestiy 20U OB L4, Thurscday 2009-0e-06, Hahurcay 2009-06-08, Monday
2009-06-03, Wetnesday 2009-08-05, Friday 2009-08-07, Sunday 2009-06-09, Tussday
Viewed Clcked
Recommendation Viewed «w . Recommendation Clicked «w

6 2
=3 3
1] o
o a
a a
L] e]
o o
o a
14 3

FTWARE

tn
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tn

|u|
i
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The “Recommendation Details’ chart plots the data shown in the table underneath it:

Each point on the yellow “Viewed” graph represents the number of times the given
recommendation was viewed on the corresponding day, during the reported time
period.

Each point on the blue “Clicked” graph represents the number of times an asset
recommended by the given recommendation was clicked on the corresponding day,
during the reported time period.

The x-axis reports the date on which the number was observed.
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‘Recommendations’ Report

The “Recommendation Details’ chart tabulates how many times recommendations were
viewed or clicked during each day (week or month) in the reported time period. For a
description of each statistic, see Table 8

Table 8: “Recommendation Details” Chart

Daily, Weekly, | Date Day (week or month) on which recommendations
Monthly were accessed.

* Indaily mode, the date identifies a single day,
defined as 24 hours, beginning at 12:00 am. on
the given date.

» Inweekly mode, the date identifies aweek,
defined as 7 consecutive days beginning at
12:00 a.m. on the given date.

 In monthly mode, the date identifies a calendar
month, beginning at 12:00 a.m. on the given
date.

Recommendation Viewed | Number of times that visitors were referred to the
recommendation during the reported time period.
Note that the visitors do not actively select or
browse the recommendation. Rather, they are led
to the recommendation by links on other sites.

Recommendation Clicked | Number of times that visitors clicked the
recommendation (or one of the assets it
references) during the reported time period. Each
click registers an impression on the page,
indicating that the recommendation was actively
selected by the visitor.
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‘Segments’ Report

‘Segments’ Report

The " Segments’ report analyzes the segments whose members accessed Engage assets
during the reported time period. The report can be generated in three display modes: daily,

weekly, and monthly.

Site(s): FirstSiteIl

Report: Segments

Time Period: Custom... (06/02/2009 - 06/03/2005)
Display Moda: D=ily

Recommendations: FSIIHotProducts
- Segment Chart

Recommendation: FSIIHotProducts

N

2009-08-03, Wednesday 2009-05-05, Friday 2009-06-07, Sunday
Wigwe] s Clcked

~ Segments

Recommendation: FSIIHotProducts

Segment Name &% Segment ID 4w Segment Viewed 4w
AffluentysungSingles a 1124885357615 14
Mg Segment aQ a 14

H# Pagelof 1l ypy

~ Segment Analysis by Assets

AffluentYeungSingles viewsed Affluenty sungSingles clicked

o e " .
2005-06-02, Tonsday S0 DE Bh. T irscdiy 2005 0606, Saturday 2009-06-08, Monday

2009-D6-09, Tuesday

Segment Clicked aw

S

w

i
B
8
2
.
[}

FSII FSE Digital Audi.
FSIl FSE Triple Play
FEIl Superior Hi-Def ..

n W FSII FSE Digital Audi.
FSII FSE Tripls Play

" B FSl Superior Hi-Def ..

B FSII FSE Plasma Scree.. B FSIIFSE Plasma Scree..

W) FSIl Innovative HIFi .. W) FSIl Innovative HiF ..

B FSIl Superior Slim DV, B FEIl Superior Slim DV
Asset Name 4w Viewed aw Clicked aw
FS1I Superior Slim OWD Player 5 [u]
FS1I FSE Digital Audia Playsr 5 o
FSII Innovative HiFi WHS S o
FSII FSE Plasma Screen TV £l 1
ESII FSE Triple Blay 3 2
FS1I Supericr Hi-Def Plasma Screen TV 9 2

15]25]50] 10

H# Pagelofl py
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‘Segments’ Report

‘Segment Chart’

The " Segment Chart” is aline chart that plots the number of times that a given segment
viewed or clicked the recommendation that is named below the “ Segment Chart” 1abel.
The x-axis reports the date on which the number was observed. For a definition of viewed
and clicked, see Table 9.

‘Segments’ List

The" Segments’ list tabulates statistics for the individual segments that issued requests for
recommendations. For adescription of each statistic, see Table 9.

Table 9: “Segment Analysis by Assets” Chart

Daily, Weekly, Segment Name | Name of the segment that issued requests for the
Monthly recommendation. (The recommendation is identified
directly below the “ Segment Anaysis’ label.)

Clicking the chart icon ( @, ) opens an additional chart
named “ Segment Analysis by Assets,” showing which
recommended assets were clicked and visited by segment
members, and in which proportions the recommended
assets were clicked and visited.

Segment ID Randomly generated number that Engage uses to identify
the segment.

Segment Viewed | Number of times that members of this segment were
referred to recommendations during the reported time
period. Note that the members do not actively select or
browse the recommendations. Rather, they are led to the
recommendations by links on other sites.

Segment Clicked | Number of times that members of this segment clicked
recommendations on the site during the reported time
period. Each click registers an impression on the page,
indicating that the recommendation was actively selected
by the member.

‘Segment Analysis by Assets’ Chart

The" Segment Analysisby Assets’ chart analyzes a segment in terms of the recommended
assets its members viewed (were led to) and clicked. For example, the |eft-hand pie chart
on page 46 shows which recommended assets were viewed by the segment during the
reported time period, and in which proportions. The right-hand pie chart shows which
recommended assets were clicked and in which proportions.
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Chapter 6
User Information Reports

“User Information” reports display statistics pertaining to visitors of agiven site. Statistics
include:

* Technical information, such as the browsers that were used and the |P addresses from
which content was accessed.

» Demographic information, such as the visitors' countries of origin and the countries’
populations.

The following “User Information” reports can be generated on all sitesin all Content
Server installations:

*  ‘Browsers’ Report

e ‘Countries’ Report

» ‘Entry/Exit Pages Report

e ‘External Search Engines' Report
e ‘Hosts Report

* ‘IPAddresses’ Report

» ‘Operating Systems' Report
» ‘Referrers’ Report

e ‘Screen Resolution’ Report
» ‘Sessions Report

» ‘Visitors Report

Analytics 2.5 User's Guide

SOFTWARE



Chapter 6. User Information Reports

‘Browsers’ Report

‘Browsers’ Report

The “Browsers” report identifies the browsers that visitors used to access agiven site's

page view within the reported time period.

Site(s): FirstSitell
Report: Browsers

Time Period:  Last 4 Wesks (05/18/2005 -

~ Browsers Chart

08/14/2008)

~ Browsers

Name
te Micrasoft Internet Explersr 6.0

& Microsoft Internet Explarer 7.0

@ Mozilla Firefox Z.x

. Mozilla Firefox 1.

@) Unknown

© sz

. Mozilla Firefox 3.

£ Microsoft Internet Explarer 5.0

te Micrasoft Internet Explerar 5.5

) Unknown Gecke based browser

A'-'-aant Browser

Q Metscape 7.x

ﬂsﬁrncnkz-,-

te Micrasoft Internet Explerer [unknown version)
. Mozilla Firefox o

e Kengquerer

‘Browsers Chart’

The“Browsers Chart” shows how often a given browser was used to access the site’s page
view during the reported time period. Each sector (or bar) represents the percentage of
sessions that ran with a given browser on the given site during the reported time period.
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MSIE 6.0
MSIE7.0

Unknown

Safari

MSIE 5.0
MSIE 5.5

Mozilla Firetox 2.x
Mozilla Firefox 1.x

Mozilla Firefox 3.x

50

ALy

Unknown Gecko based b.

others

Percent of All Sessions 4% | Chart

56.9
29.8 | .
63 N
28|l
0.9l
0.8 ||
X))
0.6 ||
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‘Browsers’ Report

‘Browsers’ List

The “Browsers” list tabulates statistics on the browsers that visitors used to browse the
given siteduring thereported time period. For adescription of each statistic, see Table 10.

Table 10: “Browsers” List

Name

Browser that visitors used to access the site’s page view within the reported time
period (displayed in the report header).

Sessions

Number of sessions in which a given browser was used during the reported time
period.

Percent of All
Sessions

Displayed as a sector in the“Browsers’ piechart (bar in the bar chart).

Number of timesthat the site's page view was accessed by a given browser,
divided by the total number of page view accesses by all browsers. The result is
multiplied by 100 and plotted as a sector in the pie chart (a bar in the bar chart).

Note: The chart allocates a sector (bar) to any browser with at least 10% usage.
Browsers with usage values below 10% are combined into a sector (bar) labeled
“Other.”

Chart

Horizontal bar whose length expressesthe valuein the* Sessions’ column (or the
“Percent of all Sessions” column), for the given browser.

When two or more line items are displayed, the bars in the “Chart” column
define a histogram (Sessions [or Percent of all Sessions] vs. Name of browser).

SOFTWARE
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‘Countries’ Report
‘Countries’ Report
The*“Countries’ report identifies the countries from which visitors accessed the page view
of agiven site within the reported time period.
Site(s): FirstSitell
Report: Countries
Time Period: Last 4 Weeks (03/18/200% - 06/14/200%)
~ Countries Chart
o=
mAT
B null
B DE
m GB
m AU
m SG
u US
B CH
H ES
ML
m others
~ Countries
Code 4% | Country v PV 4w | PV/MIO &% | 9% PV 4% | %0 Visitors «% | Sessions 4% | Ses./MIO 4% | % Sessions % | Chart
Ear  |ausTRIA 67824 8321.11 788 33.8 38033 466615 94.2 | I
FESERVED 13586 - 14.6 2.7 1201 - 2.z |0
Mo: | GERMANY 503 7.26 0.7 0.7 233 253 0.7 |l
EEce |UNITED KINGDOM | 2402 40.27 2.8 0.5 138 332 0.5l
Bl -0 |ausTRALIA 848 43.81 1.0 0.2 20 4.13 0.z |l
[Msc | sinGaPoRE 1288 259.51 1.5 0.1 55 1372 0.1l
Edus  |unITED STATES 125 0.45 0.1 0.1 s1 0.18 0.1l
[EflcH  |SwITZERLAND e 4.94 0.0 0.1 35 4,94 0.1l
[Ees SPAIN sz 2.05 0.1 0.1 28 0.70 0.1l
B nETHERLANDS 65 4.07 0.1 0.1 27 1.63 0.1l
= Europe Region 68 - 0.1 0.1 24 - ol
B = FINLAND 31 5.33 0.0 0.1 23 4,44 0.1l
Wy cHIna 53 0.05 0.1 0.0 22 0.02 0.1l
Il ITALY 20 0.35 0.0 0.1 20 0.35 0.0l
Euu Hunsary 3z 3.17 0.0 0.1 13 1.88 0.0l
Bd oz | czECH RERPUBLIC 25 244 0.0 0.1 13 1.85 0.0l
s O] LUXEMEOURG 16 36.12 0.0 0.0 16 36.12 0.0l
I~ SLOWENIA 15 777 0.0 0.0 15 7.77 0.0l
Ml FRAMCE 28 0.60 0.0 0.0 14 0.24 00|l
EEls= |swepen 2z z.48 0.0 0.0 11 1.24 0.0l
[ rs SERBIA 8 - 0.0 0.0 8 - 0.0l
Err  |croaTIA 16 363 0.0 0.0 ] 1.85 0.0l
[Jua  |ukraIne 7 0.14 0.0 0.0 7 0.14 0.0l
s |sLowvakia 7 1.29 0.0 0.0 7 1.23 0.0l
El | MALDIVES 7 22.53 0.0 0.0 7 2253 0.0l
M4 Pagelof 2 gy 15| 25| 50| 100
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‘Countries’ Report

‘Countries Chart’

The*“ Countries Chart” shows how frequently visitorsin agiven country accessed the site’s
page view during the reported time period. Each sector (or bar) of the chart represents the
percentage of sessionsthat originated in a given country and ran on the given site during
the reported time period.

‘Countries’ List

The“Countries” list tabulates statistics on the countries from which visitors browsed the
given site during the reported time period. For a description of each statistic, see Table 11.

Table 11: “Countries” List

Code Country code and flag-icon of the visiting country determined from visitors' IP
addresses.
Country Name of the visiting country, determined from visitors' 1P addresses. Any IP

address that does not return country information is listed at the bottom of the
report as“RESERVED.”

PV Number of page views that originated from the given country.

PV/IMIO Number of page views per one million of the country’s population during the
reported time period:

“PV” isthe statistic described in the preceding row, and
“MIQ” isthe population of the country in millions of inhabitants.

% PV Percentage of total page views recorded for the site that originated from the
given country.

% Visitors Percentage of the total number of visitors recorded for the site that originated
from the given country.

Sessions Number of browser sessions that originated in the given country during the
reported time period, on the given site.

Sessions/MIO | Number of browser sessions per one million of the country’s popul ation during
the reported time period:

“Sessions” isthe statistic described in the preceding row, and
“MI1Q” isthe population of the country in millions of inhabitants.

% Sessions Displayed as a sector in the* Countries’ piechart (bar in the“Countries
bar chart).

Percentage of browser sessions that originated in the given country during the
reported time period, on the given site.
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‘Countries’ Report

Table 11: “Countries” List

Chart Horizontal bar whose length expresses the value in the “ Sessions’ column (or
“% Sessions’ column), for the given country.

When two or more line items are displayed, the bars in the “Chart” column
define a histogram (Sessions [or % Sessions] vs. Country).
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‘Entry/Exit Pages’ Report
1 T 7
Entry/Exit Pages’ Report
The “Entry/Exit Pages’ report identifies the beginning and ending pages of the sessions
that ran on the given site within the reported time period.
Note
The “Entry/Exit Pages’ report provides you with afilter which enables you to
filter the report results by page name.
Site(s): FirstSitell e 1
Rle:cvsrt: E:ﬂrtr',-,-"IE:it Pages A
Time Period: Last 7 Days (06/12/2009 - 06/18/20093)
Filter: Filter by Page Name:
* Entry Pages
Asset Name Count aw
FSIIHome 4
Mame 3
Sorama - Flat-Panel LCD HDTY 1
Page 1 of 1 15| 25| 50| 100
* Exit Pages
Asset Name Count «w
Mame 3
F5IIHotItems 3
n'a 1
FSII FSE Triple Play 1
FSIIAbaut 1
FSIIHome 1
Sarama - Flat-Panel LCD HDTY 1
FSII Superier Hi-Dief Flasma Screen TV 1
Page 1 of 1 15| 25| 50| 100
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‘Entry/Exit Pages’ Report

‘Entry Pages’ List
The“Entry Pages’ list tabulates statistics on the beginning pages of the sessions on the
given site during the reported time period. For a description of each statistic, see Table 12.

Table 12: “Entry Pages” List

Asset Name | Name of the page that was accessed as the session’s beginning page during the
reported time period (displayed in the report header).

Count Number of times that the page was accessed as the session’s beginning page
during the reported time period.

‘Exit Pages’ List
The“Exit Pages’ list tabulates statistics on the final pages of the sessions that ran on the
given site during the reported time period. For a description of each statistic, see Table 13.

Table 13: “Exit Pages” List

Asset Name | Name of the page that was accessed as the session’s ending page during the
reported time period (displayed in the report header).

Count Number of times that the page was accessed as the session’s ending page during
the reported time period.
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‘External Search Engines’ Report
[4 M )
External Search Engines’ Report
The“External Search Engines’ report lists search phrasesthat led visitorsto the given site.
Thisreport also identifies the search engine that was used. All the search phrases were
entered into sites that are external to Content Server.
Note
The*“Externa Search Engines’ report provides you with afilter which enablesyou
to filter the report results based on keyword and/or the search engine used.
:I:s(osr)t :Lrtzn:fni;elléearch Engines oV |25 JA“
Time Period: Last 7 Days (05/29/2008 - 06/04/2009)
Filtar: Filter by keyword:
Filter by search engine: | Select... W
~ Search Phrases
Keyword Count «w
firstzite 107
route plan 105
games iz
dsl 5
Page 1 of 1 15 | 25 | 50 | 100
* External Search Engines
Hame Count aw
geegle.at 471
geogle.de 32
google.com iz
gouogle other i0
google.ss 5
Yahoo 5
geogle.ch a

L

Page 1 of 1 15| 25| 530 | it
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‘External Search Engines’ Report

‘Search Phrases’ List

The " Search Phrases’ list tabulates statistics on the searches that visitors performed on an
external site, using external search engines. For a description of each statistic, see
Table 14.

Table 14: “Search Phrases” List

Keyword Search word or phrase that was entered. Search phrase information is captured
when aclick on the search engine' s resultslist convertsto a hit.

Count Number of times that the keyword was entered during the reported time period.

‘External Search Engines’ List

The“Externa Search Engines’ list tabulates statistics on the external search engines that
visitors used while browsing the given site during the reported time period. For a
description of each statistic, see Table 15.

Table 15: “External Search Engines” List

Name URL of the search engine that executed the search phrase.

Count Number of timesin the reported time period that the search engine was invoked
to search on the keyword in the “ Search Phrases’ list (Table 14, on page 58).
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‘Hosts’ Report
[4 J
Hosts’ Report
The“Hosts’ report identifies the hosts from which visitors accessed the site’s page view
within the reported time period. For a description of each statistic, see Table 16
Note
The“Hosts” report provides users with afilter which enables you to filter report
results by host name.
Aok bt o] [3| [
Time Period: Last 7 Days (05/2%/200% - 06/04,/2009)
Filter: Filter by Host Name:
* Hosts
Host Name or IP Address Count AW
192.168,199,1 425
195.3.97 .222 291
155.3.57.221 a9
213.162.66.71 80
10,120,12.14Z 76
62.47.,178.151 70
81,136.,153.140 358
193.170.250.75 57
62.47.2.82 355
140.78.165.78 41
88.117.77.112 z8
20.120.1759.10 s Lt
153,170.2530.70 33
124,179.231.140 32
81.217.46.145 30
195.3.113.169 29
195.3.113.167 25
280.122.12.20 25
20,120.26,154 2
212.31.69.5 24
212,183.13.231 24
195.3.113.170 21
154,138,122, 144 20
62.47.,56.101 20
20,121.0,242 20

FTWARE

L
(]
o]
(]
=]

Page 1 of 1928 gy i

Analytics 2.5 User's Guide



Chapter 6. User Information Reports

‘Hosts’ List

‘Hosts’ Report

The“Hosts' list provides information and statistics on the host or P Address of the
machine avisitor used to access the given site during the reported time period. For a
description of each statistic, see Table 16.

Table 16: “Hosts” List

Host Name or | Host name or IP address of the machine from which visitors accessed the site's
IP Address page view within the reported time period.
Any | P address that does not return country information islisted at the bottom of
the report as “ Reserved.”
Count Number of times that the site's page view was accessed from the given host

within the reported time period (displayed in the report header).

SOFTWARE
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‘IP Addresses’ Report
1 1
IP Addresses’ Report
The“1P Addresses’ report lists the IP addresses from which visitors accessed the site's
page view within the reported time period.
Note
The “1P Addresses’ report provides users with afilter which enables the user to
filter the report results based on | P address.
Report: 1P Addresses csv|[3¢] (£
Time Period: Last 7 Days (05/2%/200% - 06/04,/2009)
Filtar: Filter by IP Address:
v IP Addresses
IP Address Count aw
425
291
89
80
2,143 76
8.151 70
53.140 58
57
=
38
35
70 33
231,140 32
81.217.46.145 20
195.3.113.1659 29
195,3,113.167 25
80.122,13.30 25
280.120.,26,154 z4
212.31.69.5 24
212.183.13.231 24
195.3.113.170 21
154,138, 12,144 20
62.47.56.101 20
20,121.0.243 20

L
(]
o]

|u|
(=1

Page 1 of 1928 gy i
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‘IP Addresses’ Report

‘IP Addresses’ List

The“1P Addresses” list provides information and statistics about which | P addresses were
used by visitors to access the site's page view during a reported time period. For a
description of each statistic, see Table 17.

Table 17: “IP Addresses” List

IP Address

I P address from which visitors accessed the site's page view during the reported
time period. Clicking the I P address displays detailed information about the IP
address, including the country of origin.

An |P address that does not return country information is listed at the bottom of
thelist as “Reserved.”

Count

Number of times that the site's page view was accessed from the given |P
address during the reported time period (displayed in the report header).

SOFTWARE
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‘Operating Systems’ Report

‘Operating Systems’ Report

The “Operating Systems” report identifies the operating systems from which visitors
accessed the page view of a given site during the reported time period.

Site(s): FirstSiteIl e | [ 1
Report: Operating Systems V)= ﬁ
Time Period: Last 7 Days (03/29/2009 - 06/04/2009)
~ Dperating Systems Chart
e=

Microsoft Windows NT
MS Windows 9x/Me
Other

Apple Macintosh
olhers

~ Operating Systems

Name 4w Number of Sessions aw Percent of All Sessions 4w | Chart

ay Microsoft Windows NT 2000 58.2

iR Microsoft Windows Sx/Me 838 25.0 |

9 other 283 sz |l

‘ Apple Macintesh 271 79 (M
Linuz i3 06|l

9) cpa/mobils 5 01|l

j BSD o] 0.0

(-:) Unix o 0.0

9 conzols o 0.0l

~ Details
Name % Number of Sessions aw Percent of All Sessions «w | Chart

B wicrosoft window

iR Microsoft Window:

B wicrosoft window

‘ Mac 05 Xx

@) Unknown

ay Microsoft Window:

t;/'}«11 compatible

& indows NT 4.0
Ubuntu Linux

ay Microsoft Window:

@) Wicrosoft window
Linuz

t;/'S-,-mbian s

‘ Mac Unknown

Analytics 2.5 User's Guide
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s 2000

s 98

s Vista

s 2003

s XP

H

1456
858
418
266
254
101

20
15

moomomow o

42,4

25.0 | I

12.2 | .

0.3
0.3
0.1 |1
0.1

0.1
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‘Operating Systems’ Report

‘Operating Systems Chart’

The “Operating Systems Chart” shows how often a given operating system was used to
access the site's page view. Each sector (or bar) represents the percentage of sessions that
ran with the given operating system on the given site during the reported time period.

‘Operating Systems’ List

The “Operating Systems” list tabulates statistics on the operating systems that were used
to browse the given site during the reported time period. For adescription of each statistic,
see Table 18.

Table 18: “Operating Systems” List

Name

Operating system that visitors used to access the site’'s page view within the
reported time period.

Number of
Sessions

Number of sessions in which the given operating system was used during the
reported time period.

Percent of All
Sessions

Displayed as sectorsin the " Operating Systems’ chart.

Number of timesthat the site’s page view was accessed by a given operating
system, divided by the total number of accesses by all operating systems. The
result is multiplied by 100 and plotted as a sector in the pie chart.

Note: The pie chart allocates a sector to any operating system with at least 1%
usage. Operating systems with usage values below 1% are combined into a
sector labeled “ Other.”

Chart

Horizontal bar whose length expresses the value in the “Number of Sessions’
column (or the vaue in the “ Percent of Sessions’ column), for the given
operating system.

When two or more line items are displayed, the bars in the “Chart” column
define a histogram (Number of Sessions [or Percent of Sessions] vs. Name of the
Operating System).

‘Details’ List

The“Details’ list tabul ates statistics on the sub-systems of the operating systemsthat are
named in Table 18. For a description of each statistic, see Table 18.

Analytics 2.5 User's Guide

SOFTWARE

64



Chapter 6. User Information Reports 65

‘Referrers’ Report

‘Referrers’ Report

The “Referrers’ report lists referring URLs—external sites from which visitors followed
links to the given site within the reported time period.

Note

The “Referrers’ report provides users with afilter. When the user selects the
checkbox “do not display local referrers’, all local referrers are filtered out of the
report results, leaving only external referrerslisted. You can also filter report
results by a specific referrer.

Site(s): FirstSitell ool [ | [ 1
Report: Referrers osv) |25 A
Time Period: Custom... (06/02/2009 - 06/03/2003)

Filter: Filter by referrer:

™ do not dizplay local referrers
s Apply

~* Referrers

Referrer aw Count aw
htt wwowfirstsite.com 1647
htep:/ ufirstsite.com/portal/site firstsite/menuitem 4 53083455c11608acacf82fi014a04ical? 118
vonexteid=f2817 8ef46ac6010onVCM100000410al4acRCRD
hty i i 3z
soglz.at/searchhl=defg=firstsit=fmsta= 74
uitemn.fa5db3c8080ac5=5a01f2=58143041c3/7 e
A 0410=14scRCRD
http://communicater.firstsite.cem,/a/hemepage 43
http:fvww.google.at/sesrch?hl=defg=routenplanserfbtnG=Google-Suchefmeta=cria30country AT 4z
http:Vlocalhest:7 001/ cs/Satellite 4z
http: Vlocalhest:7 001/ cs/'Satellite? AssetTvpe=Fags 37
hetp:/ ufirstsite.at/Content.Node/flash.php 25
http irstsitz.com/partal’s uitemn.fa5db3c8080ac5=5a01f2=58143041c3/7 a3
vonextsid=472518f41443701 D£10z1<acRCRD
http://kundenbersich.firstsite.com/telbuch/index.php 24
http 2 24
VOnEx
htep:/ Al
vonexteid=902cd21b0a956010%on\VCM100000410aidacRCRD
http m/portsl's nuitem.fz5db3c8080ac5=25201f2=5814a041c5/7 23
01¢21b023560 O410ai4acRCRD
http irstsite.com/portal/site/firstsite/menuitem.faSdb3c8080ac9e3d01f2e9814a041ca/? 19
wgnextoid=026ad21b0a356010%gnVCML100000410s14acRCRD
http le.at/sesrch?hl=defg=routenplanserfbtnG=Suchefmseta=cria30countrv AT 13

Page Lof 16 p W
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‘Referrers’ Report

‘Referrers’ List

The “Referrers’ list provides information and statistics about the URL that was used to
lead the visitor to the given site during the reported time period.

Table 19: “Referrer” List

Referrer

URL of the externa site that led visitors to this site.

Count

Number of times that the referring URL triggered the current site's page view
within the reported time period.

ratvvire
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‘Screen Resolution’ Report

‘Screen Resolution’ Report

The* Screen Resolution” report provides information about the screen resolutions used by
visitorsto access the site during the reported time period.
FirstSitell

Screen Resolutions
Last 7 Days (05/29/2003 - 06/04/2009)

Site(s):
Report:
Time Period:

~ Screen Resolutions Chart

1024x768
B 1280x1024
B 1280x800
B 1152x864
B 300x600
B 1440x900
H 1280x960
B 1400x1050
B 1680x1050
1600x1200
N others
¥ Screen Resolutions
On this site 4.68% of visiters use a herizental resclution less than 1024 pixels.
Resolution aw Number of Sessions aw Percent of All Sessions 4w | Chart
1024%7 68 13782 52,92 | I
1280%x1024 5132 15.71 | I
1280%800 2265 g.70 |
1152x864 1177 452 |l
S00x600 1164 447 |H
1440300 777 z.58 |0
1280380 404 1.55 (1
1400%x1050 376 1.44 |1
1680%1050 324 1.z4 ||
1600x1200 129 0.50 ||
1280x768 118 0.45 ||
128027 20 26 0.22 ||
1920x1200 7g o.20||
£40x480 33 0.13 ||
1600%900 20 0.08 ||
1280x854 13 0.07 ||
1360x768 18 0.07 ||
1366x768 15 0.06 ||
1526380 i35 0.06 ||
1152x870 14 0.05 ||
2560x1024 3 0.03 ||
1600x1024 E 0.03 ||
1152x768 8 0.03 ||
1344x840 5 0.02 ||
1120x840 5 0.02 ||

|
L
[
u

M4 Page 1of 2 w M 15
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‘Screen Resolution’ Report

‘Screen Resolutions Chart’

The

“Screen Resolutions chart” shows how often a given screen resolution was used to

access content on the site in a given time period. Each sector (or bar) represents the
percentage of client browsers that used a horizontal resolution of less than 1024 pixelsto
access content on the given site during the reported time period.

‘Screen Resolutions’ List

The

“Screen Resolution” list tabulates statistics about which screen resolution visitors

used while accessing the given site during the reported time period. For a description of
each statistics, see Table 20.

Table 20: “Screen Resolution’ List

Resolution

Horizontal density of pixels across the browser’s screen.

Number of

Sessions Number of sessions during which the given resolution was used, in the
reported time period.

Percent of All Sessions| Percentage of sessions during which the given resolution was used.

Chart

Horizontal bar whose length expresses the value in the “Number of
Sessions’ column (or the valuein the “ Percent of all Sessions” column),
for the given resolution.

When two or more line items are displayed, the bars in the “Chart”
column define a histogram (Number of Sessions [or Percent of all
Sessiong] vs. Resolution).

SOFTWARE
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‘Sessions’ Report

‘Sessions’ Report

The“Sessions” report lists the frequency and duration of the browser sessions that ran on

agiven site within the reported time period.
Repor s oo [5] [ &
Time Period: Custom... (06/01/2005 - 06/05/20053)

Display Mode: Daily

~ Sessions Chart

| |utll| >
18000
14000
2000
10000
a000
8000
4000
2000
0
2009-06-01, Monday 2009-06-03, Wednesday 2003-06-05, Friday 2009-06-07, Sunday 2009-06-08, Tuesday
2008-06-02, Tussday 2009-06-04, Thursday 2009-06-06, Saturday 2009-06-08, Monday
Sessions
v Sessions
Date aw Sessions 4% | Avg. Session Duration 4% | Avg. Page Views / Session | Sessions / Hour 4w | Chart Session Duration
2009-06-
:EF?_C' s 13877 2.5s 2.z 578.2
3069 12 1 0 0 0 2
ek 3 2463.0s 15.5 0.1
Manday
0D 0D 000 2 0
2009-06-07
;CCS 08-07 0 B 0.0 0.0
Sunday
2003-06-06, T . 5T 5T
Saturday
2009-06-05,
;EP? 0805 0 -z 0.0 0.0]]
-05-04
2009-06-04, o . T3 2zl
o --s 0.0 0.0l
0 s 0.0 0.0
0 B 0.0 0.0
Sum 12879
Average 15421
Max 13877
Min 0
Page 1 of 1 1525|3501 100

‘Sessions Chart’

The " Sessions Chart” plots the frequency of browser sessions versus the date (or time
interval) when the frequency was observed.
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‘Sessions’ Report

‘Sessions’ List

The " Sessions’ list tabulates statistics on the browser sessions that ran on the given site
during the reported time period. For a description of each statistic, see Table 21.

Table 21: “Sessions” List

Daily, Weekly,| Date The x-axis of the “ Sessions’ chart.

l\)/lowgg/(,dSugn Day (week or month) in which datawas captured and for
Y Y which statistics are being reported.

* In daily mode, the date identifies a single day, defined as
24 hours, beginning at 12:00 am. on the given date.

 In weekly mode, the date identifies aweek, defined as
7 consecutive days beginning at 12:00 a.m. on the given
date.

* In monthly mode, the date identifies a calendar month,
beginning at 12:00 a.m. on the given date.

Sessions They-axis of the“ Sessions’ chart.
Number of browser sessions that ran on the given date.

Avg. Session Average session length (in seconds) on the given date.
Duration

Avg. Page Views| Average number of page views per session on the given date.
/ Session

Sessions/ Hour | Average number of sessions per hour on the given date.

Chart Horizontal bar whose length expresses the value in the
“Sessions” column, for the given date.

When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Sessions vs. Date).

Session Duration| Vertical bar chart showing the distribution of session duration
on the given date.

From left to right, the quantiles (in seconds) are as follows:

0-30 | 31120 | 121-300 | 301900 | 9011800 | 18013600 |
3601-43200

Results are interpreted as shown in the following example:
Example: A value of “15” in the | 31-120 | quantile means

that 15 sessions on the given date lasted from 31 seconds up
to and including 120 seconds.
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‘Sessions’ Report

Table 21: “Sessions” List (continued)

Sum by
Weekdays

Date

The x-axis of the“ Sessions’ chart.

The day of the week in which data was captured and for
which statistics are being reported.

In sum by weekdays mode, the date identifies a day of the
week, defined as 24 hours, beginning at 12:00 am. on the
given weekday.

Sessions

They-axis of the " Sessions” chart.
Number of browser sessions that ran on the given weekday.

Avg. Session
Duration

Average session length (in seconds) on the given weekday.

Avg. Page Views

Average number of page views per session on the given

| Sessions weekday.
Sessions/ Hour | Average number of sessions per hour on the given weekday.
Chart Horizontal bar whose length expresses the value in the
“Sessions’ column, for the given weekday.
When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Sessions vs. Date).
Session Duration| Vertical bar chart showing the distribution of session duration

on the given weekday.
From left to right, the quantiles (in seconds) are asfollows:

0-30 | 31120 | 121-300 | 301-900 | 901—1800 | 1801-3600 |
360143200

Results are interpreted as shown in the following example:
Example: A value of “15” in the | 31-120 | quantile means

that 15 sessions on the given weekday lasted from 31 seconds
up to and including 120 seconds.

SOFTWARE
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72
‘Visitors’ Report
‘Visitors’ Report
The"Visitors’ report shows how many visitors accessed a site's page view during the days
(weeks or months) in the reported time period.
Site(s): FirstSitell o | [ 1
Report: Visitors sV |3&) A~
Time Period: Custom... (06/02/200% - 06/09/2009)
Display Mode: Dazily
~ Visitors Chart
| |all| >~
6000 1.1
1
5000 0.g
0.8
4000 0.7
0.6
3000
05
2000 &
0.3
1000 02
01
0 : : : : : 0
2003-08-02, Tuesday 2009-06-04, Thursday 2009-08-06, Saturday 2009-06-08, Monday
2009-06-03, Wednesday 2009-06-05, Friday 2009-06-07, Sunday 2009-06-00, Tuasday
Datails Mew Visilors
* Visitors
Date «w Visitors &% Avg. Sessions [ Visitor 4w Avg. PVs [ Visitor «w | Chart
2009-06-09, Tuesday 5471 2.5 5.7
20059-06-08, Menday 2 1.0 15.5 (|
2005-06-07, Sunday a 0.0 0.0 ||
2009-06-086, Saturday a} 0.0 0.0 ||
200%-06-05, Friday [a} 0.0 0.0l
2005-06-04, Thursday [} 0.0 0.0 ||
2009-06-03, Wednesday ] 0.0 0.0 ||
20059-06-02, Tuesday ] 0.0 0.0 ||
Pags 1of 1 15|25 50| 100

‘Visitors Chart’

The “Visitors Chart” plots the number of visitors who accessed the site’s page view
versus the date (or time interva) when the number was observed.
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‘Visitors’ List

‘Visitors’ Report

The"Visitors' list tabulates statistics on the visitors who browsed the given site during the
reported time period. For a description of each statistic, see Table 22.

Table 22: “Visitors’ List

Daily, Weekly,
Monthly

Date Thex-axis of the* Visitors’ chart.
The date for which session information is being reported.
* In daily mode, the date identifies asingle day, defined as
24 hours, beginning at 12:00 am. on the given date.
* In weekly mode, the date identifies aweek, defined as
7 consecutive days beginning at 12:00 am. on the given
date.
* In monthly mode, the date identifies a calendar month,
beginning at 12:00 a.m. on the given date.
Visitors They-axis of the " Visitors’ chart.
Number of unique visitors who accessed the site's page view
during the reported time period.
Avg. Sessions | Average number of sessions per visitor.
/ Visitor
Avg. PVs/ Average number of page views per visitor.
Visitor
Chart Horizontal bar whose length expresses the value in the

“Visitors” column, for the given date.

When two or more line items are displayed, the barsin the
“Chart” column define a histogram (Visitors vs. Date).

SOFTWARE
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Chapter 7

Audit Trail Information Report (Internal
Statistics)

TWARE

The*Audit Trail Information” report provides statistics on content contributors’ activities
on a content management site—the actions they performed on assets on a content
management site, along with information about the particular users who have performed
those actions on the assets (for example, created, edited, or deleted assets in your site).
Thisisthe only Analytics report that provides information about internal users and the
actions they perform on assets on a content management site.

Audit Trail Information reports are described in this chapter. They are:

e ‘CSAssets Audit Trail’ Report

* ‘CSAssets Report

e ‘CSUsers Report
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‘CS Assets Audit Trail’ Report

‘CS Assets Audit Trail’ Report

FatWire Analytics displays an aggregated count of all assets that have been created,
edited, or deleted within a given time period on a given content management site. The
report can be generated in four different display modes: Daily, Weekly, Monthly, and
Operations on Assets.

Note

When you select the “Operations on Assets’ mode, the “CS Assets Audit Trail”
report provides users with afilter which enables auser to filter the report results by
asset type and/or asset name.

Site(s): FirstSitell N | [ 1.
Report: CS Assets Audit Trail Overview V) |35 |A-
Time Period: Custom... (06/01/2009 - 06/09/2009)

Display Mode: D=zily

~ Detail Chart
al

ay 2009-06-07, Sunday 2008-06-05, Friday 2008-06-03, Wedneasday 2008-06-01, Monday
2003-06-08, Monday 2009-06-06, Salurday 20039-06-04, Thursday 20059-06-02, Tuesday

Create Gount Edit Count Delete Count

2009-06-09, Tuesd:

~ Detail Count
Audit Trail report

Date «w Assets Created Assets Edited Assets Deleted Chart
2005-06-09, Tuesday
2009-06-08, Monday
2009-06-07, Sunday
2009-06-06, Saturday
2009-06-05, Friday
2009-06-04, Thursday

2009-06-03, ¥

2009-06-02, Tue

1NN AR
1-B:-A-A-Fr
1-A-A-A:
.D.D.D.D.D.D.D.Dw

2009-06-01, Menday

|N
n
=

i
=1
=]

Page 1 of 1 is

‘Detail Chart’

The “Detail Chart” plots the number of times assets were created, edited, and deleted on
the content management site, for the given time period.
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‘CS Assets Audit Trail’ Report

‘Detail Count’ List

The“Detail Count” list tabulates statistics of the site’'s modified assetsin the reported time
period.

Table 23: “Detail Count” List

Daily, Weekly, Date The x-axis of the “ Details” chart in this mode.

Monthly Day (week or month) on which assets were created,
modified, or deleted.

* Indaily mode, the date identifies a single day,
defined as 24 hours, beginning at 12:00 am. on
the given date.

* In weekly mode, the date identifies a week,
defined as 7 consecutive days beginning at
12:00 a.m. on the given date.

* In monthly mode, the date identifies a calendar
month, beginning at 12:00 a.m. on the given
date.

Clicking the Drill down icon (3:) opens the report
in the “ Operations on Assets’ mode (see
“Operations on Assets,” in this table).

Assets Created They-axisof the “ Details’ chart in thismode.

Number of assets that were created on the given
date.

Assets Edited They-axis of the “Details’ chart in thismode.

Number of assets that were edited on the given
date.

Assets Deleted They-axisof the “ Details’ chart in thismode.

Number of assets that were deleted on the given
date.

Chart Horizontal bar whaose length represents the total
number of assets that have been created, edited, or
deleted for the given date.
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‘CS Assets Audit Trail’ Report

Table 23: “Detail Count” List

Operations on Created Assets Displays atable summarizing al assets that were
Assets created in the given time period. (Thistable
provides information about the: asset name, asset
type, date of creation, and the user who created the
asset.)

Edited Assets Displays atable summarizing all assets that were
modified in the given time period. (This table
provides information about the: asset name, asset
type, date of modification, and the user who
modified the asset.)

Deleted Assets Displays atable summarizing all assets that were
deleted in the given time period. (Thistable
provides information about the: asset name, asset
type, date of deletion, and the user who deleted the
asset.)
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‘CS Assets’ Report
1 7
CS Assets’ Report
The“CS Assets’ report displays statistics on the different operations (create, modify, and
delete) that users performed on assets during the reported time period, on the given
content management site.
Note
The “CS Assets” report provides users with afilter which enables the user to filter
report results based on asset type and/or asset name.
Report:  C3 Aesats o (5] [K
Time Period: Custom... (06/01/2005 - 06/03/2005)
Filtar: Asset Type Filter:
et Name Filter:
~ Operations Overview
=
Assels Created
B Assets Deleted
B Assets Edited
¥ Assets List
Asset Id Asset Name &’ Asset Type Operations
1114083722888 FSII AudioCo, America Anncunces H300 series 3 | CONTENT_C EDITED
1114083725926 FSII AudioCo.NewMadizPlayerOffersVideo & | CONTENT_C EDITED
1124813172330 FSllAboutad 3 | CONTENT_C EDITED
1202138292252 FSIIHomePageText P | CONTENT_C EDITED
1238688522815 b P | CONTENT_C DELETED
1238688522855 b P | CONTENT_C DELETED
1238688525345 Qae P | CONTENT_C CREATED
1238688525505 3 | PAGE CREATED
1238688526772 3 | CONTENT_C DELETED
Page 1 of 1 15| 25| 50| 100

‘Operations Overview’ Chart

The “Operations Overview” chart displays percentages of different operations (create,
modify, and delete) that users performed on assets during the reported time period, on the
given content management site.
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‘CS Assets’ Report

‘Assets List’

The“Assets List” displays asummary of the assets on which operations were performed,
and provides information about the operations that were performed on each asset listed.

Table 24: “Asset List”

Asset id ID of the asset on which an operation was performed, in the given time
period.

Asset Name Name of the asset on which an operation was performed, in the given time
period.

Asset Type Type of asset on which an operation was performed, in the given time
period.

Operations Type of operation(s) performed on a given asset in the given time period.

‘Top 15 Edited Assets’ Chart

The“Top 15 Edited Assets’ chart displays the top fifteen assets that were modified by
users in the given time period.

* Top 15 Edited Assets

]
FSI AudioCo. Amerca Announces H300 senes FElHomePageTexl ddd et defddclesd
F&ll AudioCo.NewiadiaPlayenDiers\idea FEllAboutdd abs ddddeddd

Eit Counit
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‘CS Users’ Report
1 )
CS Users’ Report
This report displays information about the users who created, edited, or deleted assetsin
the given time period, on the given content management site.
Note
The“CS Users” report provides users with afilter which enables a user to filter
report results by user Id.
Sita(s): FirstSits11 csv| |2 | A
:fvf:r;;rind: C:_EZEHEE{ 5/04/2009 5/31/2009
Filter: User Id Filter:
* Top 5 Users
ull
‘ . Create Count Edit Caunt Delete Count -

- All Users Report

User Id & Assets Created

firstzits E AR
fvadmin 5|7

Page 1 of 1

‘Top 5 Users’ Chart

The“Top 5 Users’ chart names the users that performed operations on assets in the given
time period. This chart shows which operations the user(s) performed on the asset(s), and

SOF

how many times the user(s) performed those operations on the asset(s).
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‘CS Users’ Report

‘All Users Report” List

The “All Users Report” list displays atable that shows which operation(s) a user
performed on an asset, and how many times they performed the operation(s) on the asset
in the given time period. For a description of each column of the “All Users Report” list,
see the table below.

Table 25: “All Users Report” List

All Users User Id User name of the user who either: created, edited, or
deleted an asset in the given time period.

Clicking the Drill down icon (3:) opens the report in
“User Detail” mode (seethe “User Detail” row of this

table).

Assets Created Number of assets a given user created in the given
time period.

Assets Edited Number of assetsagiven user edited in the giventime
period.

Assets Deleted Number of assets agiven user deleted in the given
time period.

User Detail Date Day on which the asset was created, edited, or deleted

by the user. The date identifies a single day, defined
as 24 hours, beginning at 12:00 am. on the given

date.

Time The time of day that the user performed the operation
on the asset.

Asset Name The name of the asset that the user performed the
operation on.

Asset Type The asset type of the asset that the user performed the
operation on.

Asset ID The ID number of the asset that the user performed

the operation on.

Operation Type The type of operation that the user performed on the
asset.
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Glossary

This glossary explains the terms used throughout this guide that are specific to FatWire
Analytics.

Internal Search

A search performed by avisitor using the site’s built in search engine. This search returns
results from within the site's contents.

Object
A FatWire Analytics construct. The subject of areport.

When storing and processing information, Analytics uses objects, whereas Content Server
uses assets and asset types. To allow Analytics to recognize a Content Server asset type
and track assets of that type, administrators define an Analytics object in terms of a
Content Server asset type. They do so by configuring an Analytics report for the object
and assigning the desired asset type to that object. The process of configuring a report
defines the underlying asset.

Note

A special instance of an object is the Pageview Object, which administrators must
configure (by configuring the “ Page Views’ Report) in order for reportsin the
“Genera Information” group to work.

The “Page Views’ report supports multiple asset types.

Pageview Object

A default Analytics object which you configure through the “Page Views’ report. The
Pageview Object isthe basisfor the “Page Views,” “ Site Information” and “ Clickstream”
reports, and thusit should be assigned asset types whose assets make the most sense (from
the marketing standpoint) to be included in these reports.

A pageview object can be assigned multiple asset types. The “Page Views’ report will
contain statistics on the usage of those asset types.
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Page View

A FatWire Analytics construct. A group of one or more assets, whose asset types are
enabled for tracking by the Analytics data capture application.

Asset types are enabled for tracking when they are defined in the Pageview Object and
when published pages displaying those asset types are tagged with the
AddAnalyticsImgTag (datacapture tag).

“Page Views” Report

A report, based on the Pageview Object. The “Page Views’ report displays statistics on
Page View activity on your site.

Processed Data

Viditor activity data that has been processed by Hadoop Jobs into statistical data. When
processing is complete, the datais injected into the Analytics database, whereit is
immediately available for the reports that users request from the Analytics reporting
interface.

Raw Data

Unprocessed data describing visitor activity on the site, recorded during the data capture
process and stored in the local file system for future processing. Thisis the data on which
statistics are calculated for display in reports. (This data cannot be directly used for report
generation.)

Statistical Data

See Processed Data.
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