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Send Us Your Comments

Oracle Retail Customer Engagement User Guide, Release 19.0

Oracle welcomes customers' comments and suggestions on the quality and usefulness of this
document.

Your feedback is important, and helps us to best meet your needs as a user of our products. For
example:

= Are the implementation steps correct and complete?

» Did you understand the context of the procedures?

» Did you find any errors in the information?

= Does the structure of the information help you with your tasks?

= Do you need different information or graphics? If so, where, and in what format?
»  Are the examples correct? Do you need more examples?

If you find any errors or have any other suggestions for improvement, then please tell us your
name, the name of the company who has licensed our products, the title and part number of the
documentation and the chapter, section, and page number (if available).

Note: Before sending us your comments, you might like to check that you
have the latest version of the document and if any concerns are already
addressed. To do this, access the Online Documentation available on the
Oracle Technology Network Web site. It contains the most current
Documentation Library plus all documents revised or released recently.

Send your comments to us using the electronic mail address: retail-doc_us@oracle.com
Please give your name, address, electronic mail address, and telephone number (optional).

If you need assistance with Oracle software, then please contact your support representative or
Oracle Support Services.

If you require training or instruction in using Oracle software, then please contact your Oracle
local office and inquire about our Oracle University offerings. A list of Oracle offices is
available on our Web site at http://www.oracle.com.
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Preface

This guide describes the Oracle Retail Customer Engagement user interface. It provides
step-by-step instructions to complete most tasks that can be performed through the application.

Audience

This document is intended for the following audiences:
s Implementation staff for the retailer

= Business analysts who need information about product processes and interfaces

Documentation Accessibility

For information about Oracle's commitment to accessibility, visit the Oracle Accessibility
Program website at http: //www.oracle.com/pls/topic/lookup?ctx=acc&id=docacc.

Access to Oracle Support

Oracle customers that have purchased support have access to electronic support through My
Oracle Support. For information, visit
http://www.oracle.com/pls/topic/lookup?ctx=acc&id=info or visit
http://www.oracle.com/pls/topic/lookup?ctx=acc&id=trs if you are hearing
impaired.

Related Documents

For more information, see the following documents in the documentation set:

= Oracle Retail Customer Engagement Administration Guide

= Oracle Retail Customer Engagement Batch Processing and Web Services Guide
= Oracle Retail Customer Engagement Data Model

= Oracle Retail Customer Engagement Implementation Guide

= Oracle Retail Customer Engagement Installation Guide

= Oracle Retail Customer Engagement JET Ul User Guide

= Oracle Retail Customer Engagement Release Notes

= Oracle Retail Customer Engagement Security Guide

= Oracle Retail Customer Engagement Cloud Service Security Guide

= Oracle Retail Customer Engagement User Guide
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Customer Support

To contact Oracle Customer Support, access My Oracle Support at the following URL:

https://support.oracle.com

When contacting Customer Support, please provide the following:

»  Product version and program/module name

s Functional and technical description of the problem (include business impact)
s Detailed step-by-step instructions to re-create

»  Exact error message received

= Screen shots of each step you take

Improved Process for Oracle Retail Documentation
Corrections

To more quickly address critical corrections to Oracle Retail documentation content, Oracle
Retail documentation may be republished whenever a critical correction is needed. For critical
corrections, the republication of an Oracle Retail document may at times not be attached to a
numbered software release; instead, the Oracle Retail document will simply be replaced on the
Oracle Technology Network Web site, or, in the case of Data Models, to the applicable My
Oracle Support Documentation container where they reside.

This process will prevent delays in making critical corrections available to customers. For the
customer, it means that before you begin installation, you must verify that you have the most
recent version of the Oracle Retail documentation set. Oracle Retail documentation is available
on the Oracle Technology Network at the following URL:

http://www.oracle.com/technetwork/documentation/oracle-retail-100266.html

An updated version of the applicable Oracle Retail document is indicated by Oracle part
number, as well as print date (month and year). An updated version uses the same part number,
with a higher-numbered suffix. For example, part number E123456-02 is an updated version of
a document with part number E123456-01.

If a more recent version of a document is available, that version supersedes all previous
versions.

Oracle Retail Documentation on the Oracle Technology

Network
Oracle Retail product documentation is available on the following web site:
http://www.oracle.com/technetwork/documentation/oracle-retail-100266.html
(Data Model documents are not available through Oracle Technology Network. You can obtain
them through My Oracle Support.)

Conventions

XXX

The following text conventions are used in this document:


http://www.oracle.com/technetwork/documentation/oracle-retail-100266.html

Convention Meaning

boldface Boldface type indicates graphical user interface elements associated with an
action, or terms defined in text or the glossary.

italic Italic type indicates book titles, emphasis, or placeholder variables for which
you supply particular values.

monospace Monospace type indicates commands within a paragraph, URLs, code in

examples, text that appears on the screen, or text that you enter.
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Overview

Introduction

Oracle Retail Customer Engagement is a comprehensive, web-based, direct-marketing
application designed for today’s fast-paced retail environment.

Because Customer Engagement is a web-based application that runs through web browsers, it
uses conventions familiar to users of both traditional desktop applications and web-based
applications.

This document provides you with detailed instructions for using Customer Engagement through
its web interface. This interface is accessed through a web browser connecting to the Customer
Engagement server.

This chapter contains the following:
n  Overview

»  Conventions

» Login

= Logout

= My Account

s User Interface

»  Eligibility Rules

Conventions

Login

The following conventions are used throughout this document to denote information for special
emphasis or to bring your attention to an important point:

» [required] - This marks a field on a form that must be completed. You will not be allowed
to continue until the field is completed.

» [optional] - This marks a field or step that is not required and you may complete at your
discretion.

»  [default] - This marks the system default option for a particular field. You have the choice
of accepting the default by doing nothing or selecting another option.

Users must have a login name and password to access Customer Engagement. Use the
following procedure to log into the Customer Engagement application:
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Logout

1. Use a web browser to navigate to the URL provided at the time of implementation (similar
to: <a target="_blank" href="https://">https://</a><hostname>:<port_number>/<ORG
ID>/OrceUl/relate.html).

The Oracle Cloud Account Customer Engagement login page is displayed.
2. Enter your username in the Username field.
3. Enter your password in the Password field.
4. Click the Signln button, or press the [Enter] key.

If the username and password are correct, the main page opens. If you cannot sign in, click
Can’t sign in?

The Customer Engagement pages are displayed in the language defined for your user profile.

Customer Home

Users who are assigned the CustomerHome role advance directly to the Customer Home
landing page in the JET UI. See the Oracle Retail Customer Engagement Implementation
Guide and the Oracle Retail Customer Engagement JET Ul User Guide for more information.

Logout
To log out of Customer Engagement:
1. Click your username in the upper-right corner of the screen. A menu of user options opens.

2. Click Logout. You are logged out of Customer Engagement and the interface returns to the
login page.

My Account
In Customer Engagement, you can view information about your account.
To view your account information:
1. Click your username in the upper-right corner of the screen. A menu of user options opens.
2. Click MY ACCOUNT.

The My Account page opens, displaying information about your account. This page
displays the following:

= User ID - Unique ID for your user account.
s Name - Name associated with your account.
= Email - Email address associated with your account.

n  Effective Roles - Displays all of the roles currently assigned to your user account.

Note: Your assigned roles cannot be changed through the My Account
page. For more information about assigning Roles, see the Oracle Retail
Customer Engagement |mplementation Guide.

User Interface

All user actions in Customer Engagement are performed through the user interface. This
interface is accessed and used in a web browser.
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The Customer Engagement pages are displayed in the language defined for your user profile.

Accessing Pages

To access the various functions of Customer Engagement, you must open the proper page(s).
While many pages can be accessed through both a menu and the Main Page, some pages can
only be accessed through a menu.

Many pages can also be accessed by clicking a link in another page. These links are described
in the sections dedicated to the screens and windows where the links can be found.

Menu

You can use the menu at the top of the Customer Engagement screen to access most of the
pages in Customer Engagement. This menu is available from every page in Customer
Engagement, allowing instant access to most of Customer Engagement’s functionality.

To access a page through the Customer Engagement menu, open the proper menu, then select
the page within that menu. In this manual, this is described in the following way:

<Menu>-><Menu Item>
where <Menu> is the name of the menu and <Menu Item> is the item in the menu to select.

For example, to open the Customer Lookup/Edit page, use the Customer->Customer
Lookup/Edit option. To select this option, click Customer in the Menu bar, then click Customer
Lookup/Edit in the Customer menu.

Main Page

Some pages can also be accessed through the Customer Engagement Main Page, though many
of them can only be accessed through the Customer Engagement menu (for example, pages in
the Analytics and System menus).

Figure 1-1 Main Page

DRACLE Customer Engagement Cloud Services Monetary Values are in USD

Customer Segment Campaign Account  Admin Job Management  Amnalytics System  Modemn View i1+

I D

Create new customer records, lookup or edit existing Define and manage key segments. Analyze your Define, execute and analyze promotion events.
customer data, or consolidate duplicate customer customer base to uncover opportunity.

records. ) ¢ O Promotion Definition
° - dp O Unstratified Segment O Product Deal Definition
.‘ o CL.;lomgr Lfcm..p J Edit . O Strtified Segment
Clienteling Customer Lookup { Edit 0 Manual Segment
0 Customer Merge Raview T
© Cusiomer ltem Registry

I T

Manage Card sefup including new cards and Manage key system objects. Define and monitor processes running on the database
programs. Administer customer Loyalty, Award, and SEIVer.

Gift Card ts.
ift Card accounts 0 Location Definition

© Attrinute Definition O Process Gueue
© My Tasks © Job Scheduling

© Search Tasks

© Cand Definition
0 Cand / Account Admin
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Tabs

The Customer Engagement Main Page displays separate sections containing links to Customer
Engagement pages. The Main Page does not link to every page in Customer Engagement.
However, the Main Page can be used to access many of the most commonly used pages.

Monetary Values

The currency used for all monetary values is indicated in the upper right corner of each page of
Customer Engagement, above the user ID.

The currency code is from the Base System Currency configuration property. See the Oracle
Retail Customer Engagement I mplementation Guide for more information on configuration
options.

Modern View

Select this link at the top of any page to advance to the JET UI. See the Oracle Retail Customer
Engagement JET Ul User Guide for more information on the JET UL

Link

A link is an HTML hypertext link that can be used to open another page or menu in Customer
Engagement. Link text will usually be a blue color to differentiate it from normal text, and it
will frequently (but not necessarily) be underlined.

When opening pages within the Customer Engagement application, you see that the pages are
organized into tabs at the top of the screen.

Figure 1-2 Tab List

Customer Lookup / Edit @ || Promotion List & || Card Definitions & || Customer Edit: ®

»  To switch to a different page within Customer Engagement, click on the tab for that page.
= To close a page in Customer Engagement, click the red X at the top right of the Tab.

= Ifthere are so many tabs open that they are being pushed off the screen, click the more
Link in the top-right corner of the page to open a list of currently open Tabs.

In the list of open Tabs, click a Tab name to select and display that Tab.

Data Elements

When entering information into Customer Engagement, you see several standard types of entry
fields used to provide information to Customer Engagement or display retrieved information.

Text Field

Information is entered into a text field by typing the information into the field. There are no
limits on the information that can be entered into a text field, unless they are set for a specific
instance of a text entry field.

Searches When a text field in a search, Customer Engagement searches for data that
matches the entered information. If the text field is blank, the field will be ignored by Customer
Engagement.

» Ifthere is no Matching Rule menu, Customer Engagement will only return data that
matches the field text exactly.
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n  [fthere is a Matching Rule menu, Customer Engagement will match the field text by the
selected matching rule.

Text Area Field

Similar to a text field, information is entered into a text area field by typing the information into
the field. Unlike a text field, a text area field allows carriage returns and multiple lines of
information, rather than a single line of text. There are no limits on the information that can be
entered into a text area field, unless they are set for a specific instance of the field.

Figure 1-3 Text Area Field

Customer Display

Welcome, Customer -
Would yvou like to receive our sales circular? Inform the

Selection Menu
A selection menu is a drop-down menu with a limited number of possible options.

To use a Selection menu, click the menu to open a drop-down menu that displays a list of
possible choices, then click an item in the list to select it.

Figure 1-4 Selection Menus

Address Type IHGME j

Contact Permission\Opt In |prDmDinﬂ} ~
(Flease select)
FIRSTCONTACT

M

none
orderinfo

Matching Rule Menu In Customer Engagement, a text field can be associated with a
Selection menu that is used as a Matching Rule menu. These Matching Rule menus determine
the rules that Customer Engagement uses when comparing the information in a text field with
the data in the system.

Figure 1-5 Matching Rule Menu

Starts With
Ends With
Contains

Customer Engagement provides the following matching rules:
»  Equals - The data must match the information in the text field exactly.
n  Starts With - The data must begin with the information in the text field.

s Ends With - The data must end with the information in the text field.
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»  Contains - The data can have the information in the text field anywhere within it.

If the associated text field is blank, the Matching Rule menu will be ignored by Customer
Engagement.

Numeric Comparison Menu In Customer Engagement, a text field can be associated with
a Selection menu that is used as a comparison menu, to compare numeric values in the text
field with numeric values in the system. In contrast, a Matching Rule menu sets rules for
matching text, a numeric comparison menu sets rules for comparing relative values of numbers.

Figure 1-6 Numeric Comparison Menu

Customer Engagement provides the following numeric comparison rules:

s >=- The value must be greater than or equal to the value in the text field.
m > - The value must be greater than the value in the text field.

m  <=- The value must be less than or equal to the value in the text field.

m  <- The value must be less than the value in the text field.

Time Menus n Customer Engagement, time configurations can be performed through time
menus. This is a set of selection menus that contain hour, minute, and AM/PM information.

Figure 1-7 Time Menus

Start Time |12 7] |-00 =] [am 7]
End Time |11 7|50 =]|Pm =]

To use time menus, select the hour of the time in the first menu, the minute of the time in the
second menu and select either AM or PM in the third menu.

Multi-Select Menu In Customer Engagement, a multi-select menu is a selection menu that
allows users to select one or multiple options in the menu.

To select one option in a multi-select menu, click that option; any other option(s) that are
currently selected are unselected.

To select multiple options in a multi-select menu, hold the [CTRL] button while clicking each
option; all of the selected menu options are selected.

Figure 1-8 Multi-Select Menu

Beige
Black -

Check Box A check box is used to configure true/false or yes/no values.
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Figure 1-9 Check Boxes
Relate_CustormerMaintenance ¥
Relate_Customeryview ¥
Relate_SegmentManagement ¥
Relate_CampaignAdmin ¥
Relate_CampaignManagement ¥
»  When a check box has a check mark in it, the value is set to true or yes.
s When a check box is unchecked, the value is set to false or no.

Radio Buttons Radio buttons define sets of mutually exclusive options in which only one
option can be selected.

Figure 1-10 Radio Buttons

& cou pon

" Product

= When a radio button has been selected, that option has been chosen.

= If another option is chosen in the set of radio buttons, the new option will be selected and
the previously selected option will be unselected.

Calendar Menu When a date must be entered in a search field, Customer Engagement

provides a Calendar menu that is used to select dates.

To use a calendar search field:

1. Click in the field.The Calendar menu opens.

Figure 1-11 Calendar Menu

Start Date

00 40 2011 Aug > 3 3
M T W T F 5 5

1 2 3 4 5 & T
] 5 10 11 12 13 14
15 16 17 18 18 20 21
22 23 24 25 26 2¥ 28

28| 30 A 1 2 3 4

2. To display a different month for date selection in the calendar, use the navigation buttons
along the top of the calendar:

s Click < to move the calendar back one month.
s Click > to move the calendar forward one month.
»  Click << to move the calendar back one year.

»  Click >> to move the calendar forward one year.
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»  Click <<<'to move the calendar back 10 years.
n  Click >>> to move the calendar forward 10 years.

3. Click the proper date to select it. The date is entered into the date field and the Calendar
menu closes.

Actions Menu

Many pages in Customer Engagement include an Actions menu that contains a collection of
commands that can be performed on that page. The commands will be specific to that page and
will vary depending upon the page on which the menu appears.

The Actions menu may have any number of names, depending upon the page on which it is
located. For example, the name may be "More Actions" or "Customer Actions".

Open the Actions menu by clicking on the page’s Actions button. The menu will then open and
display the options available on that page.

Figure 1-12 Actions Menu

Actions N

Create Mew Card Definition
Refresh

Figure 1-13 Customer Actions Menu

Customer Actlons N

Dashboard
Customer

Address

Fhone

Email

Aftributes
Transaction History
Card Association
Alternate Key
MNotes

FPromaotion History
Merge

Security Group
Associate Assignment

Figure 1-14 More Actions Menu

More Actlons

Customer
Card Association
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List
In Customer Engagement, many pages display its entities, such as promotions or customers, in
a list. The interface provides methods for sorting and filtering these lists.

Figure 1-15 List

Promotion Id . Promotion Name _ Start Date = End Date -  Generated _ Status _

Campalgn Name >

11224 DynamicPromo DynamicPromo Product 2014 Dec 27 2015Jan 4 Yes Saved M
1223 testDynamicFromo testDynamicFPromo Product 2014 Dec 25 2015 Jan 4 Yes Saved No
11222 Holiday Closeout Promation Holiday Closeout Promotion Product 2014 Nov 19 2015 Nov 13 Yes Saved No
11221 Holiday Closecut Promotion Holiday Closeout Promotion Product 2014 Nov 19 2015 Nov 27  Yes Saved No
11220 Holiday Closeout Promation Holiday Closeout Promotion Product 2014 Nov 19 2015 Nov 28 Yes Clear No
1219 Promo 54444 ETL-new Promo 54444 ETL-new Entitlement 2014 Aug 1 2014 Nov 21 N/A Conflict No
11218 test-random test-random Product 2014 Jul 28 2014 Jul 31 Yes Saved No
1217 test test Product 2014 Jul 15 2014 Jul 31 Yes Saved No
1216 NewEntitlement NewEntitlement Entitlement 2014 Jul 15 2014 Jul 31 N/A Approved Yes
Filter

List pages in Customer Engagement commonly include one or more filters that allow you to
narrow a list of items to those meeting certain criteria. A filter will take the form of a selection
menu, calendar menu, or text field.

Figure 1-16 Selection Menu Filter

Figure 1-17 Calendar Menu Filter

Start Date

< 2011 Awsg > xr ¥
M T W T F 5 5

Z £0 1 0 L P

1 2 3 4 5 -] T
] 5 10 11 12 13 14
15 16 17 18 18 20 21
22 23 24 25 26 2¥ 28

28| 30 A 1 2 3 4

Figure 1-18 Text Field Filter

Max. Deal |d I

After selecting an option in a filter, the list will display only those list items that match the
selected filter criteria.

Introduction 1-9



User Interface

Sorting

The sort order for a list is selected by clicking on the name of the column that you are using to
sort the list. The double arrow next to the column name will change to show the sort order.

= Anup arrow indicates that the column is sorted in ascending order.
= A down arrow indicates that the column is sorted in descending order.

Note that some lists in Customer Engagement may not have sorting arrows displayed.
However, the lists can still be sorted in ascending and descending order by clicking on the
name of the column.

Page Navigation

A list is often limited to display only a certain number of records. If a user wants to view a
record outside of the first set of records, that user will use the page navigation options.

Figure 1-19 Page Navigation

Displaying: 1-50 of 273

1 of 6 Pages [ Go To Page: (GO | Page Size: 50 ~ items

Page navigation has the following elements:

s Record Numbers - Indicates the range of records displayed on the current list page.

Figure 1-20 Record Numbers
Displaying: 1-50 of 273

= Page Movement - Indicates the current list page, the number of list pages, and provides
buttons to navigate through the pages.

Figure 1-21 Page Movement
1 of 6 Pages P M

— Move to the next list page.

— Move to the previous list page.

— Move forward several list pages.
— Move backward several list pages.
— Move to the last list page.

— Move to the first list page.

»  Go To Page - Used to select a specific list page. To use this element, enter the number of
the list page in the text field, then click the GO button.

Figure 1-22 Go To Page
Go To Page: (GO |
»  Page Size - Used to select the number of records on each List page. Select the number of

records in the Selection menu to change the number of records in each List page. Note that
this will change the number of list pages.
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Figure 1-23 Page Size
Page Size: 50 ~ jtems

Layer List

Layer lists organize data into navigable layers of information. By clicking on an item in a layer
list, a child page is opened, displaying information for the related item. This child page can then
contain more layer lists, which are navigated in the same way.

Figure 1-24 Layer List

Award - Edit Programs Status
» ) - R )
Award - Edit Award: Award - Edit Series Defined 0 Card Prefix 03549
Generated Series 0 User Org Count 0
Total Cards 0 Active Yes
ALW Gift Card0411-1 F_'"Jg”’"‘s Status
. R [ )
ALW Gift Card 0411-1 Tender: ALW 0411-1 Series Defined 1 Card Prefix 04111
Generated Series 1 User Org Count 0
Total Cards 30 Active Yes
ALWCard-3 Programs Status
> - y P )
ALW Gift Card 3 ’Loyalty__ Loyalty 0414-2 Series Defined 0 Card Prefix 04113
Tender: ALW Program 3 Generated Series 0 User Org Count 0
Total Cards 0 Active Yes

Layer List Hierarchy

While moving through layer lists, Customer Engagement displays the hierarchy navigated to
open the current page. During navigation through the layer lists, each child layer is added to the
list to the right of the parent layer with an arrow pointing to the child layer.

Figure 1-25 Layer List Hierarchy

Card Def: ALWCard-3 » Lovalty Program: Lovaliy 0414-2 » Level: Lovalty 0414-2

To return to a page in the hierarchy, click the page name in the layer navigation display.

File Upload
When a file must be uploaded to the system, a File Upload field is displayed.

Figure 1-26 File Upload Field

Updated File Browse... |

To use a File Upload field:

1. Click the Browse... button. A Choose File to Upload window opens.
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Figure 1-27 Choose File to Upload Window

Choose File to Upload

Look in; I I conflate

= o2 =

himages

= lconflate.bat

ﬂ conflate. jar

ﬁ conflate, properties
I conflate. sh

ﬂ conflate_templates. jar

delcmd.l:uat

My Diocurments i] Freemarker. jar

= | mirmrodIF. jar
LB <
™

by Computer

m category-order, properties

ﬁ conflate-metadata, properties

ﬁ example_conflate_repo,properties

File name: I

Files af type: I.-'l'-.II Files [*.7]

Open

[ Open |
Cancel |
g

2. Navigate to the directory in which the file is located.

3. Click the file to select it. Only files with the file extensions of jpg, jpeg, png, pdf, doc,

docx, xls, and xIsx can be uploaded.

4. Click Open. The Choose File to Upload window closes and the filename is entered into the
file upload field. The file will be uploaded by the system when the changes entered are

submitted.

Window

In some areas of Customer Engagement, information may be accessed or edited through a
pop-up window within the Customer Engagement interface. Note that the pop-up window is
displayed within Customer Engagement, and is not a browser pop-up window. Therefore, it will

not be affected by pop-up blockers.
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Figure 1-28 Window

[ posnocard | wore Actons 1]

Customer Detail

Customer Id Address
First Name City WORCESTER
Middle Name State MA
Last Name Postal Code 01602
Second First Name Phone
Second Last Name Email
Signup Date 2015-11-17
Signup Location

Contact Permissions

Mail ves Email yes Phone ves Fax yves

Purchase Activity

YTD Sales Amt 0.00 Y¥TD Retumns Amt 0.00 ¥TD Transaction Count 0
Total Sales Amt 0.00  Total Retumns Amt 0.00  Total Transaction Count 0

Cards

EZKCard 12 0@
EZKCard 12 o®

EZKSample? &8 o@

To close a pop-up window in Customer Engagement, do one of the following:
1. Click the X in the upper-right corner of the window.
2. Click the Customer Engagement interface outside of the window.

If the window displays a record from within a list, the records in the list can sometimes be
navigated by clicking the arrows in the window.

1. Click the up arrow to open the previous record in the list.

2. Click the down arrow to open the next record in the list.

Search User Window

In some areas of Customer Engagement, searching for a user is performed through a Search

User window.

Figure 1-29 Search User Window

Search User

Field | Name |z| Operations | Equals E Value Add

Search| Cancel | OK |

1. Use the Field Selection menu to select the criteria on which to search.

2. Use the Operations Matching Rule menu to select the matching rule.
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3. Enter the value to search for.
4. Ifnecessary, add or delete search criteria.

m  To delete an unneeded set of search criteria fields click the Delete button for the search
criteria.

»  To add another search criteria, click the Add button, then repeat steps 1-3 in the new
search criteria fields

Figure 1-30 Search User: Added Criteria

Search User

Field Email = Operations Valug mail Add

Field Name - Operations Value Add ‘ Delete |

Search | Cancel | OK |

Note the following:

—  When two or more search criteria are included for one field, the search results will
include customers that match any one of the entered criteria (a logical OR).

—  When search criteria is included for different fields, the search results will include
customers that match all of the entered criteria (a logical AND).

5. Click the Search button to perform the search. The search results are displayed in a list.

Figure 1-31 Search User: Search Results

Search User

Figld MName ¥ Operations  Staris With value Jja Add

Search | Cancel | oK ‘

Search Customer Window

In some areas of Customer Engagement, searching for a customer is performed through a
Search Customer window.
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Figure 1-32 Search Customer Window

Search Customer

Field |FirstName  |v|  Operations | Startswith [v|  value Add

Search | Cancel |

To use the Search Customer window:
1. Select the field to search. This selection menu has the following options:
»  First Name - Customer first name.
s Last Name - Customer last name.
s Email - Customer email address.
s Phone Number - Customer phone number.
»  Customer Id - ID of the customer.
= Alternate Key - Alternate key associated with the customer.

2. Use the Operations menu to select the matching rule used in the search. This Matching
Rule menu has the following options:

»  Starts With - The data must begin with the information in the text field.
»  Ends With - The data must end with the information in the text field.
= Contains - The data can have the information in the text field anywhere within it.
»  Equals - The data must match the information in the text field exactly.
3. Enter the value to use in the search.
4. [If necessary, add or delete search criteria.
s Toremove a set of search criteria, click the Delete button next to the line.

s To add another search criteria to the search, click the Add button, then repeat step 1-3
in the new search criteria fields.

Figure 1-33 Search Customer: Added Criteria

Search User

Field Email = Operations Equals - Yalue mail Add

Field Name = Operations  Equals Value Add‘ Delete|

Search | Cancel | OK |

Note the following:

—  When two or more search criteria are included for one field, the search results will
include customers that match any one of the entered criteria (a logical OR).
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—  When search criteria is included for different fields, the search results will include
customers that match all of the entered criteria (a logical AND).

5. Click the Search button when the search criteria is complete. A list of search results is
displayed.

Figure 1-34 Search Customer

Search Customer

Figld First Name Cperations  Equals - Valug Veronica Add Criteria

Figld Last Name Operations  Starts With - Valug H Add Criteria | Delete

Cancel | 0K |

Customer Id - First Name - Last Name State - Home Locatlon -

Veronica SHELBY
Veronica PHILADELPHIA
Veronica LINCOLN
Veronica CHARLESTON

This List displays the following information:
»  Customer Id - ID of the customer.

»  First Name - Customer first name.

»  Last Name - Customer last name.

= City - Customer city.

»  State - Customer state.

= Home Location - Home location assigned to the customer.

Wizard

Many of the elements within Customer Engagement are created and/or updated through a
wizard. These wizards provide a step-by-step configuration process for all the fields that define
an element in Customer Engagement. The elements labeled in Figure 1-35 are described in the
following table.

Figure 1-35 Wizard

~—@3

=
Segment Name 44 previous save cancel next ppr
Enter segment name and information
Enter segment name and information

) R s— ® ©®

oy Puplic [
—— Open Access [ 2

Export [©

Save as List [

Trend Results? I

Trend Value Increase [
Permanent [ 4
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Table 1-1 Wizard Key

Number Description

1 Wizard Navigation Panel - Allows navigation to a specific step in the
wizard. See Wizard Navigation for more information.

2 Data Entry Panel - Used for data entry and configuration fields.

3 Progress Panel - Lists the steps in the configuration process, and shows
the current progress through that process.

4 Navigation Links - Moves to the next or previous step in the wizard.
See Wizard Navigation for more information.

5 Save Link - Saves the current settings entered into the creation or
update and closes the wizard. See Save Current Settings for more
information.

Wizard Navigation
To navigate through a wizard, do one of the following:

n  Use the previous and next buttons to navigate through the steps in the wizard.
n  Click a step name in the Wizard Navigation panel to navigate directly to that step.

When you have navigated to a step in the wizard you can, if necessary, make changes to any
enabled field in that step.

Data Validation

In the wizard, data is validated whenever the user moves from one step to another.

n  Ifthe user clicks the next link in a page with invalid information, the wizard will not move
to the next step while invalid data remains in the step.

= An error message or error icon is displayed for each validation error in a wizard step.

» In the Wizard Navigation panel, an error icon is shown next to each step with one or more
validation errors.

Save Current Settings

To save in a wizard, click the Save link.

s When creating an element in a wizard, the data cannot be saved until every step in the
creation process has been performed, all required data entered, and data validation
performed on all entered information.

s When performing updates in a wizard, changes can be saved at any time.

Cancel Wizard

To close a wizard while canceling all unsaved changes:

1. Click the Cancel link. A confirmation prompt opens.

Figure 1-36 Confirm Wizard Cancel

4 Discard all current changes?

Cancel ﬂ
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2,

Click OK to exit the wizard.

s When creating an element in a wizard, the data will not be saved and the element will
not be created.

s When editing an element in a wizard, the element will keep its existing values.

Eligibility Rules

Customer Engagement uses eligibility rules to set limits on how and when elements are applied
and used. Customer Engagement has the following eligibility rule types, which are described in
this section:

Location Eligibility - These eligibility rules determine the locations that will be eligible for
a Customer Engagement element.

Segment/Target Eligibility - These eligibility rules define segments and determine which
customers belong to those segments.

Item Eligibility - These eligibility rules determine which items are eligible for a Customer
Engagement element.

Time Eligibility - These eligibility rules determine the days, times, and date range in which
a Customer Engagement element is valid.

Tender Eligibility - These eligibility rules determine the tenders that can be used in a
transaction for it to be eligible for some Customer Engagement element.

Local Eligibility

The locations eligible for each Location eligibility rule are determined as follows:

Locations must meet the inclusion and exclusion parameters of the Location Eligibility
rule.

— Ifno locations are configured in either included locations or excluded locations, all
locations are eligible.

— Iflocations are configured in the included locations and none are configured in the
excluded locations, then only those locations in the included locations are eligible.

— Iflocations are configured in both included locations and excluded locations, only
those locations that are in the included locations and not in the excluded locations are
eligible.

— Iflocations are configured in the excluded locations and none are configured in the
included locations, then all locations except those in the excluded locations are
eligible.

For a location to be an included or excluded location, it must be part of a group.
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Figure 1-37 Location Groups

Location Attributes
STORE_ID
High Volume

Location Attributes
STORE_ID

Add Group(s)

Value
0034

Enabled
I~
™l

Enabled
I~

— For alocation to be part of a group, it must meet all the criteria of the group.

— A location that meets the criteria of any one group within either the included or

excluded locations will be included or excluded.

—  Each group displays a list containing the following information:

*  Location Attribute - The name of the criteria.

*  Value - The criteria value that a location must have to belong to the group.

*  Enabled - Whether the attribute and value constraint is currently enabled. If the
check box has a check mark, the constraint is active and a location must meet the

criteria to belong to the group.

Define Location Eligibility

Use the following procedures to define location eligibility for a Customer Engagement element,

which are described in this section:

»  Add location eligibility rule to add a location eligibility rule to an element.

»  Delete location eligibility rule to delete an existing location eligibility rule from an

element.

Add Location Eligibility Rule To add a location eligibility rule:

1. Click the proper option to create a Location Eligibility rule (see Location Eligibility for a

description of Inclusion, Exclusion, and Group rules).

= Ifno rule has been configured for the proper set of groups, click the Click Here Link

to add a Rule.

=  To add a location to an existing group, click the Add Location to Group Link.

» To add a new group, click the Add Include Group or Add Exclude Group Link.

A Location Selection window opens.
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Figure 1-38 Location Selection Window

Filter Type IStore Id VI Filter Criteria Search

Cancel | OK

2. In the Filter Type Selection menu, select the type of criteria to add to the rule.
3. In the Search Criteria text field, enter the value to search for.

4. Click the Search button. A list of search results is displayed.

Figure 1-39 Location Results List

-~ Y o
Locatlon Id . Name _ i

2902 2202 new on 10.
44130 44139
AA1T asdfasdf -

Note that if franchisee support is enabled and the element using the Location Eligibility
rule is associated with one or more franchisees, the search results will only show the
locations associated with the selected franchisee(s).

If no locations match the search criteria, Customer Engagement will display the message:
"No results found."

5. Click a search result item to select it.

6. Click the OK button to add the location(s) to the rule, or click the Cancel button to discard
the changes. The Location Selection window closes and the selected row(s) are added to

the rule.
Delete Location Eligibility Rule To delete a Location Eligibility rule:
1. Click the Location Eligibility rule. A menu opens displaying a list of options.
2. Click Delete Attribute. The rule is deleted.

Segment/Target Eligibility
The segments eligible for each Segment Eligibility rule are determined as follows:

»  Segments or strata must meet the inclusion and exclusion parameters of the Segment
Eligibility rule:

— Ifno segments or strata are configured in either Included Segments or Excluded

Segments, all segments and strata are eligible.

— If segments are configured in the Included Segments and none are configured in the

Excluded Segments, then only those segments and strata in the Included Segments are
eligible.

— If segments are configured in both Included Segments and Excluded Segments, only
those segments and strata that are in the Included Segments and not in the Excluded
Segments are eligible.
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— If segments are configured in the Excluded Segments and none are configured in the
Included Segments, then all segments and strata except those in the Excluded
Segments are eligible.

»  For a segment or strata to be an Included or Excluded Segment, it must be part of a group.

Figure 1-40 Segment Group

Target Name

LG Mew customers

Target Name

Purch last 21 days

Segment Name Customer Count
24
LG MNew customers 34
Add
Segment Name Customer Count
191
Purch last 21 days 191
Add

— For a segment or strata to be part of a group, it must be listed in a group.

—  Each group contains a list displaying the following information for each segment or
strata in the rule.

*  Name - Name of the segment or strata.
*  Description - Description of the segment or strata.

*  Customer Count - The number of customers that are currently included in the
segment or strata.

—  Each group displays a customer count for the entire group. This count is the total
number of unique customers that are actually a part of the group, not a simple total of
the customer counts within the group.

* If a customer is a member of two separate strata or segments in a group, the
customer will only be counted as one customer.

*  If a customer is a member of a previously defined group, the customer will not be
included as a member of the latter group, lowering its count.

Define Segment Eligibility

Use the following procedures to define segment eligibility for a Customer Engagement
element:

s Add Segment Eligibility rule to add a Segment Eligibility rule to an element.

m  Delete Segment Eligibility rule to delete an existing Segment Eligibility rule from an
element.

Add Segment Eligibility Rule

1. Click the Add Rule button, or the Click Here Link to add a Segment Eligibility rule. An
Add Segment Eligibility window opens.
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Figure 1-41 Segment Eligibility Window

Segment Type Unstratified Segment -

- - - - b
Name Description Customer Coun E

March 29 riley-2 March 29 riley-2
March 29 riley-1 March 29 riley-1
CA Customers CA Customers

same customer admin same customer admin

same customer same customer
test email test email

Read Only MS Read Only MS
MS | imited Read MS | imited Read

2. Select the type of segment to add.

1
6

s Unstratified Segment - [default] Add the customers in an unstratified segment. A list
of unstratified segments is displayed. Select the segment(s) to include in the eligibility

rule.

Click a segment to select it for inclusion. Hold the [CTRL] button to click and select

multiple segments. Continue with Step 3.

»  Stratified Segment - Add the customers in a strata belonging to a stratified segment. A
list of stratified segments is displayed. Select the strata(s) to include in the eligibility

rule.

Figure 1-42 Stratified Segment Window

Segment Type EStratiﬂed Segment -

Name
test strata segment
segment
test strata segment
segment

test

test strata segment

Description

test strata segment
segment

test strata segment
segment

test

test strata segment

Customer Count

a7

Click the expand button for each segment whose strata(s) are being included in the
Segment Eligibility rule. Click to enter a check mark in the check box for each strata
to include in the Segment Eligibility rule. Continue with step 3.
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Figure 1-43 Open Stratified Segment

B  Open Strata 44055
I™ Strata 1 (1) Open Strata 44055 2
I™ Strata 2 (1)

s Manual Segment - Add the customers in a manual segment. A list of manual segments
opens. Select the segment(s) to include in the eligibility rule: Click a segment to select
it for inclusion. Hold the [CTRL] button to click and select multiple segments.
Continue with step 3.

Figure 1-44 Manual Segment Window

Segment Type Manual Segment -

MName _ Description Customer Counili

March 29 riley-2 March 29 riley-2 1
March 29 riley-1 March 29 riley-1 6

same customer
admin

same customer admin

same customer same customer
test email test email

Read Only MS Read Only MS
MS Limited Read MS Limited Read

3. Click the OK button to add the selected segments or strata to the list and close the window.
Click Cancel to discard the changes and close the window.

Delete Segment Eligibility Rule

1. Click the rule in the Segment Eligibility list. A menu opens displaying a list of options.

2. Click Delete Rule. The rule is deleted.

Item Eligibility
The items eligible for each Item Eligibility rule are determined as follows:

»  [tems must meet the inclusion and exclusion parameters of the Item Eligibility
configuration.

— Ifno items are configured in either included items or excluded items, all items are
eligible.

— IfItems are configured in the included items and none are configured in the excluded
items, then only those items in the included items are eligible.

— Ifitems are configured in both included items and excluded items, only those items
that are in the included items and not in the excluded items are eligible.

— Ifitems are configured in the excluded items and none are configured in the included
items, then all items except those in the excluded items are eligible.
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»  Each list contains the following information:
—  Filter - The criteria used for the Item Eligibility rule.
—  Value - The criteria value that an Item must have to belong to the Item Eligibility rule.

—  Description - A description of the item(s) belonging to the criteria value.

Define Item Eligibility

Use the following procedures to define item eligibility for a Customer Engagement element,
which are described in this section:

s Add Item Eligibility Rule (Simple), Add Item Eligibility Rule (Advanced), or Add Item
Eligibility Rule (Culinary) to add an Item Eligibility rule to a Customer Engagement
element.

n  Delete Item Eligibility rule to delete an existing Item Eligibility rule from a Customer
Engagement element.

= Import Item Eligibility rules to import a set of items into the Item Eligibility rule through a
comma-separated values (CSV) file.

s Import Existing Deal to import the Item Eligibility rules from an existing deal.
Add Item Eligibility Rule (Simple) To add a simple Item Eligibility rule to a Customer
Engagement element.

1. Click the proper option to create an Item Eligibility rule (see Item Eligibility for a
description of inclusion and exclusion rules).

s Ifno rule has been configured for the proper set of groups, click the Click Here Link
to add a rule.

s To add new criteria to an existing set of included or excluded items, click the Add
button for the appropriate list. An Item Hierarchy Search window opens.

Figure 1-45 Item Eligibility Window Simple

Filter Type DEPT - Filter Criteria

2. In the Item Filter Selection menu, select the type of item filter to add to the rule.
3. Inthe Search Criteria text field, enter the value to search for in the Hierarchy level.

4. Click the Search button. A List displays the items matching the entered Search Criteria.
Note that if franchisee support is enabled and the element using the Item Eligibility rule is
associated with one or more franchisees, the search results will only show the items
associated with the selected franchisee(s).

5. Click an item in the search result list to select it.

6. Click the OK button to add the selected items to the Item Eligibility rule and close the Item
Selection window. Click the Cancel button to close the Item Selection window without
adding items.
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Determining Included Items

When creating an Item Eligibility rule using the Simple method, items will be included in the
rule according to the following rules:

» If attribute values are configured, ALL attribute values in the rule must be matched.

» If any other non-attribute condition is configured, at least one non-attribute condition must
be matched.

For example, if a rule were set up with the following criteria:
s Department = 24

s Department =26

»  Season = Fall

= Attribute Size = 8.5

= Attribute Width = EE

The following Items were configured in the system.

Item A Included Item B Not Included Item C Not Included
Department = 24 Department = 24 Department = 70
Season = Spring Season = Spring Season = Spring

Attribute Size = 8.5 Attribute Size = 8.5 Attribute Size = 8.5

Attribute Width = EE Attribute Width = C Attribute Width = EE

Item A would be included in the Item Eligibility rule, because all the attributes match, and the
Department matches the rule configuration, even though the Season does not.

Item B is not included because the Width attribute does not match.

Item C is not included because neither the Department nor Season match.

Add Item Eligibility Rule (Advanced) To add an advanced Item Eligibility rule to a
Customer Engagement element.

1. Click the proper option to create an Item Eligibility rule (see Item Eligibility for a
description of inclusion and exclusion rules).

»  Ifno rule has been configured for the proper set of groups, click the Click Here Link
to add a rule.

s To add new criteria to an existing set of included or excluded items, click the Add
button for the appropriate list. An Item Hierarchy Search window opens.

2. Inthe Hierarchy Level Selection menu, select the type of Item Hierarchy level to add to the
rule.

s Ifyou select All Items, a search area and filter fields open. Continue with step 6.

s Ifyou select Item ID, filter fields open. Continue with step 11. For any other selected
value, continue with the next step.

3. Inthe Search Criteria text field, enter the value to search for in the Hierarchy level.
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Figure 1-46 Item Hierarchy Search

Search for and select qualifying items or enter ID and press the <Enter> key to accept.

Item Hierarchy Search

Hierarchy Level | DEPT Search Criteria Search

Filters

Brand None

Season MNone

Itern Min Price

Iltem Attributes:

Aftribute Code

Beige
Black
Blue
Bronze

Itemn Max Price Brown |-

Add Group(s)

Close | Add

Click the Search button or press the [Enter] key.

»  If the search criteria equals an ID for the Hierarchy level, the ID is added to the
Eligibility rule. Return to step 2 to add more items to the rule.

»  Ifthe search criteria does not equal an ID for the Hierarchy level, a Ist displays the
levels matching the entered search criteria. Continue with the next step.

Click an item in the search result list to select it.

Use the filters fields to set additional rules on the eligible items.
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Figure 1-47 Item Eligibility Filter

Erand None - Color "_ -
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Iltem Attributes: Add Group(s)
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Brand - Use this selection menu to indicate whether the item should have a brand
name attached to it. Select None [default] to not filter by brand.

Season - Use this selection menu to indicate the season of the item. Select None
[default] to not filter by season.

Color - Use this multi-select menu to indicate the color(s) of the item. Select None
[default] to not filter by color.

Item Min Price - Use this text field to define the minimum price of the item. Leave
blank [default] to have no minimum item price.

Item Max Price - Use this text field to define the maximum price of the item. Leave
blank [default] to have no maximum item price.

If necessary, define the item attribute filters for a group (see Item Attribute Filter Groups

for a description of the rules used for item attribute filters).

a.

Click the Add Link in an Item Attribute group. A new item attribute filter is added to
the group.

Figure 1-48 New Item Attribute Filter

Mone

Aftribute Code alve Remove

- - Remove

d.

e.

In the Attribute Code Selection menu, select the item attribute to add.

In the Value field, select or enter the attribute value to use for the filter. Note that the
method used to enter the filter value will depend on the attribute type.

If necessary, click the Remove link to remove an attribute from a group.

If necessary, repeat steps a-c for each attribute to include in the group.

8. If necessary, click the Add Group(s) link to add another group, then repeat step 7 to add
attributes to the group.

9. Click the Add button to add the selected Item(s) to the rule.

10. Do one of the following:
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= Return to step 2 to add more Item(s) to the Eligibility rule.
m  Click the Cancel button to close the Item Selection window.

11. If you selected Item ID in the Hierarchy Level Selection menu, enter the value to search
for in the Search Criteria text field.

Figure 1-49 Item ID Search

Search for and select qualifying items or enter ID and press the <Enter> key to accept.

Item Hierarchy Search

Hierarchy Level i ltem 1D Search Criteria Search

12. Click the Search button or press the [Enter] key.

n  [fthe search criteria equals an Item ID, the item is added to the Eligibility rule. Return
to step 2 to add more items.

n  [fthe search criteria does not equal an item ID, a list displays the items matching the
entered search criteria. Click an item in the search result list to select it.

13. Click the Add button to add the selected item(s) to the rule.
14. Do one of the following:
= Return to step 2 to add more item(s) to the Eligibility rule.

m  Click the Close button to close the Item Selection window.

Item Attribute Filter Groups
When using item attributes to filter the items that are included in the Eligibility rule, Customer
Engagement uses the following rules for determining eligibility.

» Ifno Attribute Filter groups are included, Customer Engagement will not use item
attributes as a filter.

= Foran item to be included in the rule, it must be included in at least one group (that is,
there is a logical OR relationship between separate groups).

= Foran item to be part of a group, it must be assigned each attribute code and attribute
value listed in the group (that is, there is a logical AND relationship between attributes in a

group).

= Each group contains a list displaying the following information for each segment or strata
in the rule:

— Attribute Code - Name of the attribute.

—  Value - Value of the attribute.

Add Item Eligibility Rule (Culinary) To add an Item Eligibility rule for culinary items:

1. Click the proper option to create an Item Eligibility rule (see Item Eligibility for a
description of Inclusion and Exclusion rules).

»  Ifno rule has been configured for the proper set of groups, click the Click Here Link
to add a rule.
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s To add new criteria to an existing set of included or excluded items, click the Add
button for the appropriate list.

An Item Selection window opens.

Figure 1-50 Item Selection Window

Search for and select quallfying Items or enter ID and press the <Enter> key to accept.
Category Rule Definition

Altribute Code Remove

lterm Hierarchy Search

Hierarchy Level | ltem D Search Criteria

2. Culinary items can be added either by Item Hierarchy, or by Item ID search.
To add Items by Attribute.
1. Click the Add Link in the Category Rule Definition area.
An Attribute Code entry line opens.
Select the attribute code for the item in the Selection menu.
The Value Selection menu opens.
Select the value for the item attribute in the Selection menu.
If necessary, repeat steps 1-5 for each item attribute to add to the item search.

If necessary, click the Remove Link for each attribute to remove.

© N o o &> 0 N

Continue with step 3.
Add Items by Item ID search:
1. In the Search Criteria text field, enter the value to search for in the item ID.

2. Click the Search button. A list displays the items matching the entered search criteria.
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Figure 1-51 Item Hierarchy Search
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3. Click an item in the search result list to select it.
4. If necessary, repeat steps 1-3 for each item to add to the item search.
5. Continue with step 3 (below).
3. Click the Add button to add the selected item(s) to the rule.
4. Repeat step 2 to add additional Item(s) to the rule.
5. When you are done adding items, click the Close button to close the Item Selection
window.
Delete Item Eligibility Rule To delete an Item Eligibility rule:
1. Click the Item Eligibility rule to select it.

2. Click Remove. A confirmation prompt opens.

Figure 1-52 Delete Item Eligibility Rule Confirmation

&% You are about to delete items. Do you wish to
proceed?

Cancel 0K

3. Click the OK button to delete the rule, or click the Cancel button to keep the rule in place.

Delete All Item Eligibility Rules To delete all Item Eligibility rules from either the
Included Items or Excluded Items list, click the Remove All Link for that list. All the rules are
removed.

Import Item Eligibility Rules A set of Item Eligibility rules can be imported into Customer
Engagement using a comma-separated values (CSV) file. To import a set of Item Eligibility
rules.

1.  Open the Import CSV window by doing one of the following:
n  Ifthere are items in the Item Eligibility rule, click the Import Csv Link.
s Ifno items have been added, click the click here link for importing CSV files.
The Import CSV window opens.
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Figure 1-53 Import CSV Window

Browse. .

Import | Cancel

2. Use the File Upload (Browse) field to select the CSV file to import.
3. Click the Import button.

4. The Import CSV window closes and the items are added as Item Eligibility rules.

CSV File Format

When importing items into an Item Eligibility rule, the CSV file listing the items must have the
following fields for each line.

= HIERARCHY LEVEL [required]
— Ifthe Hierarchy level is item, use the value ITEM ID for this field.
—  For a non-Item Hierarchy level, use the value configured in System Configuration.

For information about System Configuration and configuring the names of Hierarchy
levels, see the Oracle Retail Customer Engagement |mplementation Guide.

= HIERARCHY VALUE [required]

= BRAND [optional]

= SEASON J[optional]

s COLOR [optional]

= MIN PRICE [optional]

=  MAX PRICE [optional]

Each line in the CSV file corresponds to one Hierarchy level being imported.

A placeholder must be used for all fields. For example, to include an item with an ID of 343,
from the Acme brand, colored brown, with a minimum price of 13.50, with no season, and with
no maximum price, the following line would be included in the CSV file:

_ITEM_ID ,343,Acme,,brown,13.50,
Note the empty SEASON and MAX PRICE fields in the example.
Import Existing Deal In some areas of Customer Engagement, the Item Eligibility rules in

an existing deal can be imported as a whole. To import the Item Eligibility rules from an
existing deal.

1. Click the Import Existing Deal link. The Import Existing Deal window opens.
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Figure 1-54 Import Existing Deal Window

Import Existing Deal

Search

Cancel

2. Enter the search terms for the Deal in the text field. Note that you can keep the text field
empty to return all deals.

3. Click the Search button. A list of deals matching the search criteria is displayed.

Figure 1-55 Import Existing Deal Search

Import Existing Deal

Search

Ig test buy x get x Buy X Get X

XST Buy X Get X Buy X Get X

WOT Dine W 2nd W Dhane W 2ad W

4. Click a deal to select it. Press and hold the [CTRL] button to select multiple items.

5. Click the OK button to import the Item Eligibility rules for the selected deal(s) and close
the window, or click Cancel to close the window without performing the import.

Time Eligibility
Time rules constrain Customer Engagement elements to certain days or times, or to certain

time-related events (such as sign-up anniversaries or birthdays).

If one or more Time rules are defined for a Customer Engagement element, the Time Rule list
displays the following information for each time rule.

s Name - Name of the time rule.
»  Description - Description of the time rule.
n  Type - The type of time rule. This can be one of the following:

— Birthday Anniversary - Rule that is active during the time around the customer’s
birthday.

—  Signup Anniversary - Rule that is active during the time around the date when the
Customer signed up for the Loyalty program.

— Bonus Period - Rule that causes the Customer Engagement element to be active during
a defined period of time.
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—  Blackout Period - Rule that prevents the Customer Engagement element from being
active during a defined period of time.

Define Time Eligibility

The following procedures can be used to configure Time Eligibility rules:

s Add Time Eligibility Rule to add a Time Eligibility rule to a Customer Engagement
element.

»  Edit Time Eligibility Rule to edit an existing Time Eligibility rule.
n  Delete Time Eligibility Rule to delete an existing Time Eligibility rule.

Add Time Eligibility Rule To add a Time Eligibility rule to an element:

1. Click the Add Rule button, or the Click Here link to add a time rule. A Time Rule
Definition window opens.

Figure 1-56 Time Rule Definition Window

Time Rule definition.

Name I Please select a time rule type.

Description |

Rule Type I(Please select) j

Cancel | OK

2. Enter the name of the time rule in the Name field.
3. Enter a description of the time rule in the Description field.
4. In the Rule Type Selection Menu, select the type of Time Rule to add.

»  Birthday Anniversary - Rule that is active during the time around the customer’s
birthday. Continue with step 6.

= Signup Anniversary - Rule that is active during the time around the date when the
customer signed up for the Loyalty program. Continue with step 6.

= Bonus Period - Rule that causes the Customer Engagement element to be active during
a defined period of time.

s Blackout Period - Rule that prevents the Customer Engagement element from being
active during a defined period of time.

5. If you selected Bonus Period or Blackout Period for the rule type, select the time for the
rule.
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Figure 1-57 Time for Rule

Days of Week Sun l:.ilcl" Tue fed Thu Fri Sat
| 2 2 "R N A "

startTime |12 »|[00 =|[Am =]
End Time IﬂjIngIPMj

Start Date |

End Date |
a. Inthe Days of Week check box set, select the days of the week on which the Time rule
will be effective.

b. In the Start Time Time menus, select the time of day at which the Time rule will
become effective.

c. Inthe End Time Time menus, select the last time of day at which the Time rule will
remain in effect.

d. In the Start Date Calendar menu, select the date on which the Time rule will become
effective.

e. Inthe End Date Calendar menu, select the last date on which the Time rule will still be
effective.

6. Click the OK button to add the selected times to the list and close the window, or click
Cancel to discard the changes and close the window.
Edit Time Eligibility Rule To edit an existing Time Eligibility rule.

1. In the Time Rule Definition list, click the rule to edit. The time rule is opened in a Time
Rule Definition window.

2. Make the necessary changes to the current configuration.
s  Name - Name of the time rule.
»  Description - Description of the time rule.
= Rule Type - The type of time rule.

— Birthday Anniversary - Rule that is active during the time around the customer’s
birthday.

—  Signup Anniversary - Rule that is active during the time around the date when the
Customer signed up for the Loyalty Program.

— Bonus Period - Rule that causes the Customer Engagement element to be active
during a defined period of time.

— Blackout Period - Rule that prevents the Customer Engagement element from
being active during a defined period of time.

» If the Rule type is Bonus Period or Blackout Period, the following configurations are
displayed.

— Days of Week - Days of the week on which the time rule will be effective.
—  Start Time - Time of day at which the time rule will become effective.
— End Time - Last time of day at which the time rule will remain in effect.

—  Start Date - Date on which the time rule will become effective.
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3.

—  End Date - Last date on which the time rule will still be effective.

Click the OK button to add the selected times to the list and close the window, or click
Cancel to discard the changes and close the window.

Delete Time Eligibility Rule To delete a Time Eligibility rule.

1.

2
3.
4

Tender Eligibili

Click the rule in the Time Eligibility list. A Time Rule Definition window opens.
Click the Delete Rule button.
A confirmation window opens.

Click OK to delete the rule and close the Time Rule Definition window, or click Cancel to
return to the Time Rule Definition window.

ty

Tender eligibility rules determine whether a Customer Engagement element is enabled for a
transaction, depending upon the tender used in a transaction.

Define Tender Eligibility

Tenders are selected for eligibility or ineligibility through check box configurations. To define
Tender Eligibility for a Customer Engagement element.

The Enable all tender types check box is checked, all tenders are eligible for the Issue rule.

Figure 1-58 Enable All Tender Types

I Enable all tenders types. (No restrictions will be placed on the eligibility rule.)

Figure 1-59 Select In

If the Enable all tender types check box is unchecked, tenders must be individually
selected as being eligible for the Issue rule.

dividual Tender Types

" Enable all tenders types. (No restrictions will be placed on the eligibility rule.)

Tender Types 1D
i Account Credit ACCOUNT_CREDIT
[ Accounts Receivable ACCOUNT_RECENABLE
i American Express cards AMERICAN EXFRESS
[ American Express Credit Card AMERICAN_EXFRESS
- Canada Cash CAD_CURREMCY
I Canadian Traveler Chegye CAD TRAVELERS CHECHK

—  Click to place a check mark in the check box for each tender that is eligible for the

Issue rule.

— Ifa customer uses a tender that is unchecked, that transaction will not qualify for

points issued by the Issue rule.
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Customers

Customer records store basic information about each customer. These records can be associated
with a card or account used to track transactions and provide incentives to customers.

Customer records can be used to track individual customers and their shopping preferences,
habits, and tendencies. This allows locations and chains to target promotions to customers most
likely to take advantage of purchase incentives given by the location or chain.

Overview

This chapter contains the following:

Overview

Customer Lookup/Edit
Customer List

Customer Summary Window
Customer Dashboard
Edit/View Customer Record

Customer Validation

Customer Lookup/Edit

Use the Customer Lookup/Edit page to search for and modify customer information stored in
Customer Engagement. Note that the Clienteling search looks for a set of Customer Lookup
Customers that meet certain specified criteria.

Customer Lookup

To look up a customer in Customer Engagement:

1.

Open the Customer Lookup/Edit page using the Customer->Customer Lookup/Edit menu
option or by clicking the Customer Lookup/Edit Link on the Main Page.
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Figure 2-1 Customer Lookup

Customer Lookup / Edit @

CUSTOMER SEARCH
Last Name Equals -
First Mame Equals A
Business Name Equals -
Address  Equals -
City Equals -
State Equals -
Postal Code  Equals A
Ernail Equals -
FPhone Equals -
Second First Name  Equals A
Second LastName  Equals -
Customer Id
Alternate Key

Card Number

Card Serial Number

Associate Id
Segmentld Al -
Franchisee All -

Search

2. Enter the search information for the customer.
The Customer Lookup/Edit page uses the following data elements for search entry:
»  Last Name - Customer last name (uses a Matching Rule menu).
n  First Name - Customer first name (uses a Matching Rule menu).
»  Business Name - Name of the Customer’s business (uses a Matching Rule menu).

= Address - Address line for the Customer; searches Address Line 1 in the record (uses a
Matching Rule menu).

n  City - Customer city (uses a Matching Rule menu).

»  State - Customer state or province (uses a Matching Rule menu).

m  Postal Code - Customer Postal Code or ZIP Code (uses a Matching Rule menu).
s Email - Customer email address (uses a Matching Rule menu).

m  Phone - Customer telephone number (uses a Matching Rule menu).

m  Second First Name - Customer’s second first name (uses a Matching Rule menu).

This field only appears if the system is configured to display additional customer
names. See the Oracle Retail Customer Engagement I mplementation Guide for more
information.

s Second Last Name - Customer’s second last name (uses a Matching Rule menu).
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This field only appears if the system is configured to display additional customer
names. See the Oracle Retail Customer Engagement I mplementation Guide for more
information.

s Customer Id - Customer ID.
m  Alternate Key - Customer alternate key.
s Card Number - Card number associated with the customer.
»  Card Serial Number - Serial number of the card associated with the customer.
m  Associate Id - ID of an associate assigned to the customer.
»  Segment Id - ID for a customer segment.
»  Franchisee - Name of the franchisee.
3. Click Search to perform the search.

Customer Engagement returns a list of all the customer records that match the entered
search criteria.

Figure 2-2 Customer Search Results

Search Criteria =
First Name Starts With [J]  Last Name Starts With [M]

Search Results
Displaying: 1-2 of 2 M« 1 of 1 Pages [ Go To Page: ® ltems per page: 50 ¥

Ji M WORCESTER MA

J M: BOSTON MA

Customer List

The Customer List is accessed through the Customer Lookup process.

Figure 2-3 Customer List

Customer Lookup / Edit &

‘ ' Actlons
Search Criteria =
Last Name Equals uones]b

First Name Starts With [a]
Search Resulis k
Displaying: 1-35 of 356 1 of 1 Pages : Go To Page: Eﬂ Page Size: 50 ~ items
Customer Id © First Name - Last Name - Address -
A Jones oH
A Jones FL 3
A Jones wv
A Jones : AK
A Jones 5 MN
A Jones MO
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Table 2-1 Customer List Key

Label Number

Description

1

Search Criteria - Displays the search criteria used for the search results
displayed in the list.

Search Button - Click to return to the Customer Lookup/Edit page and
perform another search.

Actions Menu - Click to open a menu of actions that can be performed
in the Customer List page. See Actions menu for more information.

Page Navigation - Page navigation for the list.

Customer List - A list of customers currently in the system that match
the search criteria.

This list includes the following information for each customer:

Customer Id - Unique identifier for the customer.
First Name - Customer’s first name.

Last Name - Customer’s last name.

Address - Street address for the customer.

City - Customer’s city.

State - State or province for the customer.

Actions Menu

The Actions Menu for the Customer List page includes the following option: Add Customer -
Create a new customer. See Create a Customer.

Open a Customer Record

To open a customer record in the Customer list, click the customer in the list. The customer
record is opened in a Customer Summary window.

Customer Summary Window

The Customer Summary Window displays summary information for a customer.
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Figure 2-4 Customer Summary Window

[ posnocard | wore Actons 1]

Customer Detail

Customer Id Address
First Name City WORCESTER
Middle Name State MA
Last Name Postal Code 01602
Second First Name Phone
Second Last Name Email
Signup Date 2015-11-17
Signup Location

Contact Permissions

Mail ves Email yes Phone ves Fax yves

Purchase Activity

YTD Sales Amt 0.00 Y¥TD Retumns Amt 0.00 ¥TD Transaction Count 0
Total Sales Amt 0.00  Total Retumns Amt 0.00  Total Transaction Count 0

Cards

EZKCard 12 0@
EZKCard 12 (116

EZKSample? &8 o@

This window displays the following information:

»  Customer Detail - Details about the customer. This area displays the following
information:

—  Customer Id - Customer ID.
—  First Name - Customer’s first name.
—  Second First Name - Customer’s second first name.

This field appears only if the system is configured to display additional customer
names. See the Oracle Retail Customer Engagement | mplementation Guide for more
information.

— Middle Name - Customer’s middle name.
— Last Name - Customer’s last name.
—  Second Last Name - Customer’s second last name.

This field appears only if the system is configured to display additional customer
names. See the Oracle Retail Customer Engagement | mplementation Guide for more
information.

—  Signup Date - Date the customer was signed up.

—  Signup Location - Location ID of the location where the customer signed up.
— Address - Address line 1 for the customer.

— City - Customer city.

— State - Customer state or province.
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—  Postal Code - Customer postal code or ZIP code.
—  Phone - Customer telephone number.
—  Email - Customer email address.

»  Contact Permissions - Indicates the methods through which the customer may be
contacted. This area displays the following information:

—  Mail - Indicates whether the customer can be contacted by mail.

— Email - Indicates whether the customer can be contacted by email.
—  Phone - Indicates whether the customer can be contacted by phone.
— Fax - Indicates whether the customer can be contacted by fax.

»s  Purchase Activity - Displays the purchase activity recorded for the customer. This area
displays the following information:

— YTD Sales Amt - Amount of all sales associated with the customer during the year to
date.

— YTD Returns Amt - Amount of all returns associated with the customer during the
year to date.

—  YTD Transaction Count - Number of transactions, during the year to date, associated
with the customer.

—  Total Sales Amt - Total amount of all sales associated with the customer.
—  Total Returns Amt - Total amount of all returns associated with the customer.
—  Total Transaction Count - Total number of transactions associated with the customer.

m  Cards - Lists the Cards associated with the customer. This area displays the following
information:

—  The type of card.
—  Card Administration - Open the card in the Card/Account Administration page.

— If'the customer is the primary holder of the card, the primary holder icon will be
shown.

More Actions Menu

The More Actions menu displayed in the Customer Summary window provides access to some
customer functions without going through the Customer Dashboard. These functions are:

m  Customer - Edit customer information found in the Customer Basics and Customer Data
sections (see Customer Information).

s Card Association - Add, edit, or delete cards associated with the customer (see Card
Association).

Open Customer Dashboard

To open a Customer in the Customer Dashboard, click the Dashboard button in the Customer
Summary window.
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Customer Dashboard

The Customer Dashboard displays all the information available for a customer and provides
access to pages for editing customer information. The Customer Dashboard can be accessed
through one of the following procedures:

s Customer Lookup

»  Clienteling Search

= Item Registry Lookup

Figure 2-5 Customer Dashboard

Customer Lookup / Edit

Customer edit

@/ customeredit 2 ®

Business Name Sample Business Gender

Organization Name

Organization Type

Education Level
Marital Status UNKNOWN

Birth Date Ethnicity
Birth Month Annual Income 0.00
Anniversary
Purchase Activity
First Transaction Date 2016-01-22 Total Sales Amount 562.92
Last Transaction Date 2016-01-22 Total Sales ltem Count &
Total Profit Percent 27.63% Total Returns Amount (.00
¥TD Profit Percent 27 63% Total Returns ltem Count 0

Total Transactian Count B

=
Customer Detail Card Detail
Customer Id 2 Create Date 2015-12-03 oF
Create User Id Updaie Date 2016-03-16
Update User Id Source walkin
Phone Emal
-
et Worth 0.00 Signup Location
Rent No Signup Date 2015-12-03
Class SYSTEM CLASS Home Location
Language EN Prospect No
Source walkin Cwmer |D

YTD Sales Amount 562.92
¥TD Sales tem Count 6
YTD Retuns Amount 0.00

¥TD Retuns item Count 0

The information displayed in the Customer Dashboard is divided into several sections:

»  Customer Basics - Basic information about the customer, such as Name, Primary Address,
and Customer ID. See Customer Basics.

s Customer Data - Data collected for the customer, such as Business Name, Birth Date,
Gender, and Marital Status. See Customer Data.

»  Purchase Activity - Sales statistics for the customer. See Purchase Activity.

m  Associate Assignments - Associates assigned to the customer. See Associate Assignments.

»  Addresses - Physical addresses for the customer, such as home and business addresses. See

Addresses.

s Email Addresses - Email addresses for the customer. See Email.

s Telephone Numbers - Phone numbers for the customer. See Telephone Numbers.

n  Customer Attributes - Attributes assigned to the customer. See Customer Attributes.

»  Alternate Keys - Alternate keys assigned to the customer. See Alternate Key.

s Cards/Accounts - Cards and accounts associated with the customer. See Cards/Accounts.

s Customer Notes - Notes written about the customer. See Customer Notes.

»  Segment Association - Segments to which the customer belongs. See Segment Association.
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Top 3 Depts - Current Calendar Year - Statistics and charts displaying the top purchases by
the customer. See Top 3 Depts - Current Calendar Year.

Promotion Events/Responses - Statistics and charts showing the rate at which the customer
responds to promotions. See Promotion Events/Responses.

Preference Centers - Preference Centers to which the customer is assigned. See Preference
Centers.

Social Profile - Social networks associated with the customer. See Social Profile.

Franchisee Assignments - Franchisees to whom the customer has been assigned. See
Franchisee Assignments.

Many of the sections have an Edit link next to the section name. Click the Edit link to edit the
information/data in that section.

Customer Actions Menu

The

Customer Actions menu is the Actions menu for the Customer Dashboard. It provides the

ability to view and edit information/data associated with the customer.

The

Customer Actions menu has the following options:

Dashboard - Return to the Customer Dashboard.

Customer - Edit basic customer information (see Customer Information).

Address - Add, edit, or delete customer addresses (see Address).

Phone - Add, edit, or delete customer telephone numbers (see Telephone Number).
Email - Add, edit, or delete customer email addresses (see Email).

Attributes - Add, edit, or delete customer attributes (see Attributes).

Transaction History - View the transaction history for the customer (see Transaction
History).

Card Association - Add, edit, or delete cards associated with the customer (see Card
Association).

Alternate Key - Add, view, or delete alternate keys assigned to the customer (see Alternate
Keys).

Notes - View or add customer notes (see Customer Notes).

Promotion History - View the promotion history for the customer (see Promotion History).
Merge - Merge customer records (see Customer Merge).

Household - View all customers in the same household (see Household).

Security Group - Add, view, or delete the security groups assigned to the customer (see
Security Groups).

Associate Assignment - Add, view, or delete associate assignments (see Associate
Assignments).

Segment Association - View the segments to which the customer belongs, or add the
customer to one or more segments (see Segment Association).

Tasks - Add, view, or delete tasks attached to the customer (see Tasks).

Item Visualizer - Displays recently purchased items and items on the customer’s wish list
(see Item Visualizer).
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1234 SAMPLE STREET S
WORCESTER, MA e

s Update Customer Image - Upload a new image for the customer (see Update Customer

Image).

s [tem Registry - View the customer item registries associated with the customer (see Item

Registry).

s [tem Registry Visualizer - View the items in an existing customer item registry (see Item

Registry Visualizer).

m  Preference Center - View the preference center settings for the customer (see Preference

Centers).

= Social Profile - View the social profiles associated with the customer (see Social Profile).

»  Social Activity - View the social media posts made by the customer (see Social Activity).

»  Franchisee Assignment - View or edit the franchisees to whom the customer has been

assigned (see Franchisee Assignment).

Customer Basics

The Customer Basics area is displayed in all areas of customer editing and the Customer
Dashboard. The Customer Basics provides basic information about the customer.

Figure 2-6 Customer Basics Area

Customer Detail

| Print || Customer Actions

Card Detail

test_card_0012 o®

The Customer Basics area contains the following information:

Customer Picture (if available)

Customer Name

Primary Address

Customer ID used by Customer Engagement

Create User ID of user who created the Customer
record

Update User ID of user who last updated the
Customer record

Primary phone number

Create date for the customer record
Last update date for the customer record
Source of the customer record

Primary email address

Card detail of the card(s) associated with the
customer; the card(s) can be opened in the Card
Administration page (see Open Card)

Note that if the primary cardholder icon is
displayed next to the card number, the current
customer is the primary holder of the card.

Open Card

To open a card listed in the Card Detail in the Card/Account Administration page:

1. In the Card Detail area, click the Card Number link. A menu opens.

2. Click Card Administration in the menu.

The card is opened in the Card/Account Administration page.
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For more information about the Card/Account Administration page and the actions that can
be performed within it, see Chapter 15.

Customer Data

The Customer Data section of the Customer Dashboard displays basic data about the customer.

Figure 2-7 Customer Data

Customer edit

Business Name Gender Female MetWorth 110,000.00 Signup Location 99002
Organizalion Name Education Level PHD Rent No Signup Date 2010-03-12
Organization Type Wholesaler Marital Status SINGLE Class WHOLESALER Home Location 77777
Eirth Date 1973-08-20 Ethnicity WHITE Language EN

Eirth Month Annual Income 155,000.00 Source Walkin Cwner ID
JR—
The Customer Data section contains the following information:
= Business Name - Name of the business associated with the customer.
= Organization Name - Name of the organization associated with the customer.
= Organization Type - Type of organization associated with the customer.
= Birth Date - Date of birth for the customer.
= Birth Month - Month of the customer’s birthday.
= Anniversary - Customer anniversary.
»  Gender - Gender of the customer.
»  Education Level - Highest level of education completed by the customer.
= Marital Status - Current marital status of the customer.
»  Ethnicity - Ethnicity of the customer.
= Annual Income - Annual income of the customer.
= Net Worth - Net worth of the customer.

= Rent - Indicates whether the customer name can be rented to other companies for
prospecting efforts.

m  Class - The class to which the customer belongs.

= Language - The customer’s preferred language.

= Source - The source for the customer.

= Signup Location - Location where the customer signed up.
= Signup Date - Date the customer signed up.

= Home Location - Home location for the customer.

»  Prospect - Indicates whether the customer is a prospect.

m  Owner ID - ID for the associate who owns the customer record.

Purchase Activity

The Purchase Activity section of the Customer Dashboard provides summary information about
the purchases made by the customer.
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Figure 2-8 Purchase Activity

Purchase Activity

First Transaction Date 2011-03-15 Total Sales Amount 70.99 YTD Sales Amount 0.00

Last Transaction Date 2011-03-15 Total Sales tem Count 2 ¥TD Sales ltem Count O
Total Profit Percent 45.09% Total Returns Amount 0.00 ¥TD Returns Amount 0.00
YTD Profit Percent 0.00% Total Returns Item Count 0 YTD Returns Item Count 0

Total Transaction Count 1

The Purchase Activity section contains the following information:
m  First Transaction Date - Date of the customer’s first transaction.
m Last Transaction Date - Date of the customer’smost recent transaction.

n  Total Profit Percent - The percentage of profit made from all of the customer’s
transactions.

»  YTD Profit Percent - The percentage of profit made from all of the customer’s transactions
so far this year.

n  Total Sales Amount - The total amount of all sales made to the customer.

n  Total Sales Item Count - The total number of all items sold to the customer.

n  Total Returns Amount - The total amount of all returns made by the customer.

n  Total Returns Item Count - The total number of all items returned by the customer.

»  Total Transaction Count - The total number of transactions performed by the customer.

s YTD Sales Amount - The total amount of the sales made to the customer during the
year-to-date.

s YTD Sales Item Count - The total number of items sold to the customer during the
year-to-date.

s YTD Returns Amount - The total amount of the returns made by the customer during the
year-to-date.

s YTD Returns Item Count - The total number of all items returned by the customer during
the year-to-date.

Associate Assignments

The Associate Assignments section of the Customer Dashboard provides a summary list of all
the associates assigned to the customer.

Figure 2-9 Associate Assignments

Associate Assignments  edit

Primary Role Locatlon Assoclate Locked
Yes Fine Jewelry 100 No

No Accessories

No Sportwear & Summer Gear

The Associate Assignments section contains the following information for each associate
assignment.

»  Primary - Indicates whether the associate is the primary associate for the customer.
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—  Yes - The associate is the primary associate.

— No - The associate is not the primary associate.
= Role - The role served by the associate.
»  Location - The location to which the associate belongs.
= Associate - Name of the associate.

s Locked - Indicates whether the associate assignment is locked.

Addresses

The Addresses section of the Customer Dashboard provides a summary list of all the addresses
associated with the customer.

Figure 2-10 Addresses

Addresses edit

Address Type Primary User Label Coniact Permission/Opt In

HOME Yes
WORCESTER, MA 01602

The Addresses section contains the following information for each address.

s Address - The address for the customer.

»  Type - The Type of address.

= Primary - Indicates whether the address is the primary address for the customer.
—  Yes - The address is the primary address.
— No - The address is not the primary address.

»  User Label - User label for the address.

»  Contact Permission/Opt In - The contact permission rule for the address.

Email

The Email section of the Customer Dashboard provides a summary list of all the email
addresses associated with the customer.

Figure 2-11 Email

Email Addresses dit

Email Type Primary User Label Contact Permission/Opt In Format Preference

bbarker@email.com HOME Yes HTML

The Email section contains the following information for each email:

s Email - The email address.

n  Type - The Type of email address.

»  Primary - Indicates whether the email is the primary email for the customer.
—  Yes - The email is the primary email address.

— No - The email is not the primary email address.
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m  User Label - User label for the email address.
n  Contact Permission/Opt In - The contact permission rule for the email address.

s Format Preference - The preferred format of the emails.

Telephone Numbers

The Telephone Numbers section of the Customer Dashboard provides a summary list of all the
telephone numbers associated with the customer.

Figure 2-12 Telephone Numbers

Telephone Numbers  edit

Phone Number Type Primary User Label Contact Permission/Opt In

5085550100 HOME Yes home orderinfo

The Telephone Numbers section contains the following information for each telephone number:
s Phone Number - The telephone number, including the extension (if any).
»  Type - The type of telephone number.
»  Primary - Indicates whether the number is the primary telephone number for the customer.
—  Yes - The phone is the primary telephone number.
— No - The phone is not the primary telephone number.
m  User Label - User label for the telephone number.

»  Contact Permission/Opt In - The contact permission rule for the telephone number.

Customer Attributes

The Customer Attributes section of the Customer Dashboard provides a list of all the attributes
and attribute values associated with the customer.

Figure 2-13 Customer Attributes

Customer Attributes  edit

Group Name Value Description
Counts for Customer Number of Pets 3 Number of Pets
CUSTOMER_GROUPS 26 CUSTOMER GROUPS

The Customer Attribute section contains the following information for each customer attribute:
s Group - The group associated with the attribute.

s Name - The name of the attribute.

»  Value - The value set for the attribute.

m  Description - Description of the information provided by the attribute.

Alternate Key

The Alternate Key section of the Customer Dashboard displays all of the alternate key types
and alternate key values associated with the customer.
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Figure 2-14 Alternate Key

Altemate Keys edit
WR_SHOPPER_ID
WR_CUST ID
XSTORE_CUST_ID
XSTORE_ID

Cards/Accounts

The Cards/Accounts section of the Customer Dashboard provides information about all the
cards and accounts associated with the customer.

Figure 2-15 Cards/Accounts

Cards / Accounts

Card 00000 Active)

Program Type Account Number Program Level Balance YTD Points LTD Points
2011 Loyalty LOY2 loyalty 2011 LOYZ2 - Test Level 1 336.96 336.96 336.96
2011 Loyalty Test LOY2 loyalty 2011 Test LOY3 level 1 327.00 337.00 337.00

The following information is displayed for each card:
s Card - The Card Number and current status of the card.

= A list of accounts associated with the card. This list contains the following information for
each account:

—  Program - The program to which the account belongs.

—  Type - Type of account.

—  Account Number - The account number for the account.

—  Program Level - The program level for the account (only used for loyalty accounts).
— Balance - The current points balance, tender balance, or award balance of the account.

— YTD Points - The year-to-date loyalty points balance of the account (only used for
loyalty accounts).

— LTD Points - The lifetime-to-date loyalty points balance of the account (only used for
loyalty accounts).

Customer Notes

The Customer Notes section of the Customer Dashboard provides information about all of the
notes written about the customer.

Figure 2-16 Customer Notes

Customer Notes  edit

Note Type Create User Create Date

Flowers for wedding - pink orchids - yel... COMMENT 2010 Jan 15 03:00:00
Activated customer card ( EVT_ACTIVATE_CARD 2074 Jun 30 11:04:42
Associated customer card (| EVT_ASSOCIATE_CARD 2014 Jun 30 11:.04:42
Set as primary account holder: customer EVT_SET_AS_PRIMARY 2014 Jun 30 11:04:42
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The following information is displayed for each customer note:
s Note - The content of the note.

s Type - The type of note.

m  Create User - The ID of the user who created the record.

m  Create Date - The date when the note was created.

Customer notes can be created through the Promotion Response Data Import. These note types
are EMAIL SENT, EMAIL FAILED, EMAIL CLICKED, and EMAIL OPENED. Each of
these notes indicate the CAMPAIGN ID, PROMOTION ID, and EVENT TYPE ID. For an
EVENT CLICKED note, the OFFER NAME, OFFER_ NUMBER, OFFER CATEGORY, and
OFFER_URL are also indicated.

Click Edit to work with customer notes, or select Notes from the Action menu. See Customer
Notes for more information.

Segment Association

The Segment Association section of the Customer Dashboard provides information about all
the segments to which the customer belongs.

Figure 2-17 Segment Association

Segment Association edit

Segment Id Segment Name Description Type Create User Added On
3381 WSDL-TestCase3-SegmentServices WSDL-TestCase3-SegmentServices Stratified 2074-09-04
2817 WSDL-TestCase3-SegmentServices WSDL-TestCase3-SegmentServices Stratified 2014-09-05
2815 WSDL-TestCase1-SegmentServices WSDL-TestCase1-SegmentServices Non-Stratified 2014-09-04
1793 PromoteExport FPromoteExport Mon-Stratified 2014-09-05
61 AllCustomers AllCustomers Non-Stratified 2012-03-07
60 AllCustomers AllCustomers Non-Stratified 2012-03-23
40 Strata-OpenAccess-List-Perm Strata-OpenAccess-List-Perm Stratified 2012-09-29
ar Strata-Public-List-NotPerm Strata-Public-List-NotPearm Stratified 2012-02-01
32 Strata-Private-List-Perm Strata-Private-List-Perm Stratified 2012-02-01

Top 3 Depts

The following information is displayed for each Segment associated with the customer:
= Segment Id - ID of the segment.

= Segment Name - Name of the segment.

»  Description - Description of the segment.

»  Type - Type of segment.

m  Create User - The user who created the segment.

s Added On - The date on which the customer was added to the segment.

- Current Calendar Year

The Top 3 Depts - Current Calendar Year section displays the three departments (by revenue)
from which the customer made purchases during the current year. It displays a bar graph
displaying the relative revenue amounts received from the three departments.
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Figure 2-18 Top 3 Depts Current Calendar Year

Top 3 Depts - Current Calendar Year

Department 900 1,457.35
Department 925 449.62
Department .. 0.00

1,500
1,250
1,000
750
500
250

0

Revenue

200 925
Department 1D

Promotion Events/Responses

The Promotion Events/Responses section displays the promotions to which the customer has
responded. For each promotion responded to, it displays the name of the promotion, the
promotion ID, and the total amount of the purchases made for that promotion.

Figure 2-19 Promotion Events/Responses

Promotion Events / Responses

WSDL-TestCase-Customer-3 (285) 101.19
2013-03-01 1,500
WSDL-TestCase-Customer-2 (284) 117.96 v L2350
2013-02-01 g 1,000
WSDL-TestCase-Custormer-1 (283) 1,538.27 % 750
2013-01-01 g 500
250

0

285 284 283
Promotion Id

Preference Centers

The Preference Centers section displays information about all the preference centers to which
the customer is assigned.

The following information is displayed for each preference center:

»  Preference Center - Name of the preference center. This is displayed only for the first
channel in a preference center.

s Channels - The communication channel.

= Opt In - Indicates whether the customer has opted to be contacted through the channel. If
there is a check mark in the field, the customer will be contacted through the channel.

»  Frequency - The frequency at which the customer will be contacted through the channel.

s Customer Authorization - Name of the file in which the customer authorized
communication.

s Comm Last Sent Date - Last date on which the customer was sent a communication via the
channel.

= Updated Date/Time - Date and time the channel was last updated.
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s Updated By - ID of the user who last updated the channel.

Social Profile
The Social Profile section displays information about the social networks associated with the

customer.

Figure 2-20 Social Profile

Social Profile edit

Social Media Type Profile Name Profile Exp. Date

n 2014-01-02
E O

The following information is displayed for each social network:

m  Social Media Type - An icon indicating the social media network associated with the social
profile.

s Profile Name - Name of the social profile.
»  Profile - Image representing the customer on the social network.

s Exp. Date - Date the token associated with the network expires.

Franchisee Assignments
The Franchisee Assignments Section displays information about the franchisees to whom the
customer has been assigned.

Figure 2-21 Franchisee Assignments

Franchisee Assignments edit

Franchisee ID Name Description

1 Rico's Garden Club Rico's Garden Club

The following information is displayed for each franchisee assignment:
n  Franchisee ID - ID of the franchisee.
s Name - Name of the franchisee.

m  Description - A description of the franchisee.

Edit/View Customer Record

The process for editing or viewing information in a customer record depends upon the
information that is being edited or viewed.

Customer Information

The Customer Information page enables users to view or edit customer information in the
Customer Basics and Customer Data sections of the Customer Dashboard.
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Figure 2-22 Customer Information

Customer
Language JA- Japanese *  Class FOODSERVICE ~  Prospect Signup Location / Home Location
Prefix Ms Signup L ocation
First Name Home Location
Middle Name B
Last Name Contact Permissions
Suffix IV Ml Email
Business Name Phone Fax
Organization Name
Organization Type Rent
Birth Date 1972-10-16 Rent
Anniversary
Gender Female -
Education Level GRADUATE
Marital Status UNKNOWN
Ethnicity ASIAN
Annual Income 140000
NetWorth 95000
Crwner 1D

Search Owner Remove Gwner

This page contains the following fields:

Language - [required] The customer’s preferred language.

Class - [required] The class to which the customer belongs.

Prospect - [optional] Indicates whether the customer is a prospect.

Prefix - [optional] Prefix to the customer name.

First Name - [optional] First name for the customer.

Middle Name - [optional] Middle name or middle initial for the customer.

Last Name - [optional] Last name for the customer.

Suffix - [optional] Suffix to the customer name.

Business Name - [optional] Name of the business associated with the customer.
Organization Name - [optional] Name of the organization associated with the customer.
Organization Type - [optional] Type of organization associated with the customer.
Second First Name - [optional] Second first name for the customer.

This field only appears if the system is configured to display additional customer names.
See the Oracle Retail Customer Engagement |mplementation Guide for more information.

Second Last Name - [optional] Second last name for the customer.

This field only appears if the system is configured to display additional customer names.
See the Oracle Retail Customer Engagement |mplementation Guide for more information.

Birth Date - [optional] Customer birth date.

Anniversary - [optional] Customer anniversary.

Gender - [optional] Customer gender.

Education Level - [optional] Education level of the customer.

Marital Status - [optional] Marital status of the customer.
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»  Ethnicity - [optional] Customer ethnicity.

s Annual Income - [optional] Customer’s annual income.

s Net Worth - [optional] Net worth of the customer.

s Owner ID - [optional] ID of the associate who owns the customer record.
= Signup Location - [optional] Location where the customer signed up.

s Home Location - [optional] Home location for the customer.

m  Contact Permissions - This check box set determines the methods that can be used to
contact the customer: mail, email, telephone, and/or fax.

m  Rent - This check box indicates whether the customer name can be rented to other
companies for prospecting efforts.

Edit Customer Information

To edit the information in the Customer Basics and/or Customer Data sections:
1. Access the Customer Information page by doing one of the following:

n  Click Customer in the Actions menu of the Customer Summary pop-up window in the
Customer Lookup/Edit page.

m  Click the Edit link in the Customer Data section of the Customer Dashboard.
The Customer Information page opens.

2. Make the necessary changes to the fields. See Customer Information for more information
about the fields.To change the Owner for the customer, perform the procedure Search for
New Owner.

3. After updating the record, click Save to save the changes.
To discard the changes, use the Customer Actions menu to navigate away from the
Customer Information page, or close the tab.
Search for New Owner To add or change the Owner for a customer, complete the following
steps:

Note that the owner of a customer record will always have full read and write access to the
customer, regardless of Security Group configuration.

1. In the Customer Information page, click the Search Owner link. A Search User window
opens.

Figure 2-23 Search User Window

Search User

Field | Mame |E| Operations |Equals |E| Value

Search | Cancel J

Use the Field Selection menu to select the criteria on which to search.
Use the Operations Matching Rule menu to select the matching rule.

Enter the value to search for.

o » 0N

If necessary, add or delete search criteria:
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Address

s To add another search criterion, click the Add button, then repeat steps 2-4 in the new
search criteria fields.

m  To delete an unneeded set of search criteria fields click the Delete button for the search
criteria.

6. Click the Search button to perform the search. The search results are displayed in a list.

Figure 2-24 Search User Search Results

Search User

Field Mams W Operations Starts With w Value ja Add

Search | Cancel | Ok

7. Do one of the following:

s To add an Owner ID, click to select a user, then click the OK button. Customer
Engagement returns to the Customer Information page and the User ID is inserted into
the Owner ID field.

n  To search for a different user, return to step 2 to change the search criteria.
n  To return to the Customer Information page without adding an Owner ID, click the

Cancel button.

Remove an Owner To remove an Owner from a customer record, click the Remove Owner
link in the Customer Information page. The ID for the owner is removed from the Owner ID
field.

Create a Customer
To create a new customer in Customer Engagement:

1. Do one of the following:
» In the Customer Lookup/Edit page, click the Add button.
» In the Customer list, click Add Customer in the Actions menu.
The Customer Information page opens with the fields blank.

2. Enter the necessary information into the fields. See Customer Information for more
information.

3. After updating the record, click Save to save the changes.

To discard the changes, use the Customer Actions menu to navigate away from the
Customer Information page, or close the tab.

The Address page enables users to add, update, or delete addresses associated with a Customer.
To access the Address page, do one of the following:

s Click Address in the Customer Actions menu.
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m  Click the Edit link in the Addresses section of the Customer Dashboard.

The Address page opens.

Figure 2-25 Address Page

Customer Detail Card Detail
Customer Id 2 Create Date 2016-12-03 oP
WORCESTER, MA Create User Id Update Date 2016-03-16
Update User Id Source walkin
Phone 5085550100 Email
Primary Address Seq Address Type Address Line 1 City State Postal Code Contact Permission/Opt In
Yes 1 HOME WORCESTER MA 01802 orderinfo

Address Page

The Address page contains the following information:
»  The Customer Basics area.
»  An Address list displaying the following information for each address:
—  Primary - Indicates whether the address is the primary address for the customer.
Yes - The address is the primary address.
No - The address is not the primary address.
— Address Seq - The order in which the address was added to the customer record.
— Address Type - The type of address.
— Address Line | - The first line of the customer address.
—  City - The address city.
—  State - The address state or province.
— Postal Code - The postal code or zip code for the address.

—  Contact Permission/Opt In - The contact permission set for the address.

Address Detail Window

The Address Detail window is used to enter or update information for a customer address. It
contains the following fields:
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Figure 2-26 Address Detail Window

Address Detail

Create User |d

Update User Id

Create Date 2015-12-03 Update Dats 2016-03-16

User Label
Address Line 1
Address Line 2
Address Line 3
Address Line 4

Apartment

Contact Pemission/Opt In

city WORCESTER
State MA
Fostal Code 01602
County WORCESTER
Country US - UNITED STATES
Address Type HOME -

orderinfo Primary Yes

Create User Id - ID of the user who created the address. This field cannot be edited.
Create Date - Date on which the address was created. This field cannot be edited.

Update User Id - Employee ID of the last user to update the address. This field cannot be
edited.

Update Date - Last date on which the address was updated. This field cannot be edited.
User Label - [optional] User label for the customer.

Address Line 1 - [optional] First line of the customer’s address.

Address Line 2 - [optional] Second line of the customer’s address.

Address Line 3 - [optional] Third line of the customer’s address.

Address Line 4 - [optional] Fourth line of the customer’s address.

Apartment - [optional] Apartment number.

Contact Permission/Opt In - [optional] Indicates the contact permissions for this address.
City - [optional] Customer city.

County - [optional] County of the customer.

State - [optional] State or province code for the customer.

Country - [optional] Country code for the customer.

Postal Code - [optional] Postal code or zip code for the customer.

Address Type - [required] The type of address.

Primary - Indicates whether the address is the primary address. This field is edited through
the Set Primary check box (see below).

Set Primary - Select this option to make the address the primary address for the customer;
this option is only available if the address is not the primary address.

Edit an Address

To edit an existing address in a customer record:

1.

In the Address page, click the address to edit.

The Address opens in an Address Detail window.
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2. Modify the Address (see Address Detail window for more information).
3. Click Save to save the changes and close the Address Detail window.

To close the window without saving the changes, click the X in the top-right corner of the
window.

Add an Address

To add a new address into a customer record:
1. In the Address page, click the Add Address button.
An Address Detail window opens with all of the fields blank.
2. Enter the Address information (see Address Detail Window for more information).

3. Click Save to save the changes and close the Address Detail window. To close the Address
Detail window without saving the changes, click the X in the top-right corner of the
window.

Delete an Address
To delete an address from a customer record:

1. Inthe Address page, click the address to delete.
The Address displays in an Address Detail window.

2. Click Delete to delete the address and close the Address Detail window.

WARNING: Customer Engagement does not ask you to confirm that
you want to delete the address. Once you click the Delete button, the
address will be gone.

To close the window without deleting, click the X in the top-right corner of the window.

Telephone Number

The Telephone Number page enables users to add, update, or delete telephone numbers
associated with a customer.

To access the Telephone Number page, do one of the following:
n  Click Phone in the Customer Actions menu.

m  Click the Edit link in the Phones section of the Customer Dashboard.

Figure 2-27 Telephone Screen

Customer Detail Card Detail
Customer Id 2 Create Date 2015-12-03 [ 1G]
WORCESTER, MA Create User Id Update Date 2016-03-16
Update User Id Source walkin
Phone 50856550100 Email

Phone Seq Phone Type Phone Number Extenzion - Contact Permis=ion/Opt In

Yes 1 HOME 5085550100 orderinfo
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Telephone Number Page
The Telephone Number page contains the following information:

s The Customer Basics area.

= A list of telephone numbers containing the following information for each telephone
number:

—  Primary - Indicates whether it is the primary telephone number for the customer.
Yes - The phone is the primary telephone number.
No - The phone is not the primary telephone number.

—  Phone Seq - Indicates the order in which the telephone number was entered into the
system.

—  Phone Type - The type of telephone number.
—  Phone Number - The telephone number.
— Extension - The extension at the telephone number.

—  Contact Permission/Opt In - The contact permission set for the telephone number.

Phone Detail Window

The Phone Detail window is used to enter or update information for a customer phone.
The Phone Detail window displays the following information:

s Create User Id - Employee ID of the user who created the telephone number. This field
cannot be edited.

s Create Date - Date on which the telephone number was created. This field cannot be
edited.

s Update User Id - Employee ID of the last user to update the telephone number. This field
cannot be edited.

s Update Date - Last date on which the telephone number was created. This field cannot be
edited.

= User Label - [optional] User label for the telephone number.
s Phone Number - [required] The customer’s telephone number.
n  Extension - [optional] The customer’s extension at the given telephone number.

n  Phone Type - [required] The type of phone. Customer Engagement includes the following
basic types:

— Business - Business telephone number for the customer.
—  Cell - Cell telephone number for the customer.

—  Fax - Fax number for the customer.

— Home - Home telephone number for the customer.

Depending upon the configuration of your system, you may have different or additional
options.

= Contact Permission/Opt In - [optional] Determines the contact permission for the telephone
number.

»  Primary - Indicates whether the telephone number is the primary telephone number. This
field is edited through the Set Primary check box (see below).
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Email

m  Set Primary - Select this option to make the telephone number the primary telephone
number for the customer; this option is only available if the phone is not the primary
telephone number.

Edit a Telephone Number

To edit an existing telephone number in a customer record:

1. In the Telephone Number page, click the telephone number to edit.
The telephone number opens in a Phone Detail window.

2. Modify the telephone number.

3. Click Save to save the changes and close the Phone Detail window.

To close the Phone Detail window without saving the changes, click the X in the top-right
corner of the window.

Delete a Telephone Number
To delete a Telephone Number from a customer record:

1. In the Telephone Numb