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The 13.4 release of Oracle Retail Category Management is a completely new 
solution that was developed independently of any previous release of the 
solution. This document provides an overview of this new version of Category 
Management. Oracle Retail Category Management Release 13.4 is available only 
using the Fusion User Interface.

Functional Overview
Effective merchandising is the cornerstone of a successful retail business because 
it determines the variety and presentation of merchandise, which defines the 
customer's in-store experience. It is one of the most important aspects of a 
retailer's brand image. In recent years, retailers have experienced increased 
difficulty in achieving desired levels of same store sales growth, gross margin, 
and inventory productivity. This is due, in part, to smaller buying staffs, shorter 
product life cycles, increasingly savvy and demanding customers, and cutthroat 
competition.

In light of these issues, retailers are looking to service their customers, drive 
profitable growth, and further differentiate themselves from the competition by 
tailoring their product offerings to the needs of their local customers. In the past, 
managing micro-merchandising or local market assortments was extremely 
complex, labor-intensive, and yielded marginal results.

Category Management functionality addresses the crucial process of determining 
four primary merchandising dimensions:

■ Categories of merchandise carried within a store

■ Space allocated to each category of merchandise

■ Assortment of items carried in each category

■ Space allocated to each item in each category

Note: Since this release of Category Management is not based on the 
previous design or configuration, customers cannot upgrade a 
previous Category Management domain to this release. To move to 
this release, they need to build a new domain.
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Category Management targets several high-priority market needs. They span 
several key areas, which address the following:

■ Category Planning:

- Develop Category Business Plans

- Determine Category Roles

- Determine Category Strategies

- Assign Category Tactics

- Scorecard Development

- Flow-Through to Assortment Planning and Rationalization

■ Assortment Planning and Rationalization:

- Alignment to Overall Category-Level Objectives

- Consumer Centric Clustering

- Consumer Decision Trees

- Market Coverage Determination

- Systematic Assortment Recommendations

In addition, core functional enhancements needed for competing in the 
marketplace are provided.

Category Planning enables the retailer to perform higher level category planning 
activities within the Oracle Retail Category Management RPAS solution. This 
solution supports the development of category business plans and follows the 
traditional eight-step Category Management business process to provide the 
following:

■ Structured, measured set of activities designed to produce specified output, 
that is, the development and implementation of a written category business 
plan

■ Emphasis on how work is done within and across retailer/distributor and 
supplier organizations

■ Specific ordering of activities across time and place

■ Blueprint for strategic and tactical action within a category

■ Ability to analyze by consumer segments (sometimes called the ninth step in 
the Category Management business process)

Consumer insights are core to this application by utilizing external market and 
consumer data. Category Management includes the ability to view 
retailer-specific data versus the competition and market as a whole. 

Consumer segment and store clustering can be utilized to tailor assortments to 
specific markets and consumer segments by providing a profile mix of who is 
shopping the store and trading area. Store clusters are typically created for each 
product category in a trading area based upon similarity in consumers, stores, 
product attributes, sales profiles, and demographics such that assortments can be 
generated at the store cluster level. Assortments can also be generated at the store 
level.
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Visibility to category role, strategies, tactics and financial objectives ensure 
assortments align back to overall category-level objectives. The following are 
additional details on the new business process.

Category Planning
The Category Planning module enables retailers to set a retail strategy and 
perform higher level Category Planning activities within the RPAS solution. This 
process module is enhanced to provide the ability to view and analyze 
information from diverse data sources and use the information to analyze and 
refine target shoppers, trading area opportunities, and the competition.

Determine Category Roles
This enables the user to analyze and assign the role each category plays for a 
retailer by trading area based on different Category Management frameworks. 
This is done by providing insights into which categories are most strategic in the 
market, as well as for the retailer's target shoppers. This sets the foundation for 
understanding which categories should be assigned which roles within the 
retailer's portfolio.

Determine Category Strategies
This enables the evaluation of purchasing dynamics for each category and 
assignment of appropriate strategies to sub-category/brand.

Assign Category Tactics
This establishes and assigns category tactics, views historical tactics, and 
provides the ability to seed tactics from historical views. Tactics are assigned for 
each of the defined tactical areas - per category, per trading area, and per 
consumer segment. There are typically five tactical areas - assortment, pricing, 
promotion, space, and inventory.

Scorecard Development
This enables retailers to establish realistic performance targets for each category 
across store clusters within a trading area. This provides the ability to utilize 
different metrics to set milestones and align strategies and tactics for each 
category and set milestones by a user-defined time period.

Flow-Through to Assortment Planning and Rationalization
Finalizing and approving the Category Plans makes category roles, strategies, 
and tactics available to Assortment Rationalization and other downstream 
processes.

Assortment Planning and Rationalization
This workbook enables a retailer to analyze their current assortment, determine 
appropriate market coverage, and rationalize and quantify assortment decisions.

Alignment to Overall Category-Level Objectives
This leverages Category Planning data to make category role, strategies, tactics, 
and financial objectives visible to ensure assortments align back to overall 
category-level objectives.
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Consumer Centric Clustering
Consumer segment/store clustering is utilized to tailor assortments to specific 
markets/consumer segments by providing a profile mix of who is shopping the 
store/trading area. Store clusters are typically created for each product category 
in a trading area based upon similarity in consumers, stores, product attributes, 
sales profiles, and demographics such that assortments can be generated at the 
store cluster level.

Consumer Decision Trees
A Consumer Decision Tree (CDT) is utilized to understand consumer shopping 
behavior and trade out points. CDTs, with their dynamic hierarchical structure, 
help retailers to get insights on the consumer decision process by analyzing and 
understanding the prioritization or importance of specific product attributes that 
determined the consumers purchase. The solution provides the ability to view 
the assortment list by CDT and also allows the user to edit the current CDT.

Market Coverage Determination
Consumer insights are core to this application by utilizing external market and 
consumer data. Category Management includes the ability to view 
retailer-specific data versus competition and/or the market as a whole. Examples 
of external market data providers include AC Nielsen and Axciom.

Systematic Assortment Recommendations Enabled by Item Performance Indexes 
(IPI)
The solution enables retailers to assign weights to product attributes and 
calculate an Item Performance score (ranking) that is systematically used to 
suggest additions and deletions to the assortment. The computation of each 
item's IPI is specific to each assortment/trading area.

Hardware and Software Requirements
See the Oracle Retail Category Management Installation Guide for the hardware and 
software requirements.

Known Issues
The following table contains known issues that have been identified for the 
current release:

Known Issue/Defect Defect Number

An effort is currently in progress to simplify the flow of the Category 
Management solution. This will include changes made to the 
taskflow, worksheets, and measure labels among other possible 
changes. Overall, the functionality of the solution will not change.

NA

An error message is not displayed when processcdts.sh fails to run. 14261908

The position query is not visible in the add/delete/retention 
validation.

14378374

Assortment Rationalization: There are issues in add validation. 14550545

Category Planning: The hidden measure purchase size is missing in 
the hidden measures table.

14689456
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Related Documentation
For more information, see the following documents in the Oracle Retail Category 
Management 13.4 documentation set:

■ Oracle Retail Batch Script Architecture Implementation Guide

■ Oracle Retail Category Management Installation Guide

■ Oracle Retail Category Management User Guide for the RPAS Fusion Client

■ Oracle Retail Predictive Application Server documentation

Documentation on My Oracle Support
The following document is available through My Oracle Support. Access My 
Oracle Support at the following URL:

https://support.oracle.com

Assortment Rationalization: The lowest level for the calendar is 
quarter instead of week in the category scorecard.

14709215

Category Planning: The Measure dimension is present in the 
workbook (z-axis), but not in the Analyze Buyer Conversion view.

14709985

Category Planning: The Location dimension is mentioned in the page 
edge instead of the csh dimension in the Analyze Market Share and 
Growth view.

14710296

Category Planning: The calculation for measure cp category units var 
ly is not correct.

14712128

Category Planning: There are issues with measures for the Assign 
Category Roles step.

14712380

Category Planning: The Location dimension is mentioned in the page 
edge instead of the csh dimension in the Analyze Spend Vs. 
Frequency view.

14723909

Category Planning: Some measures are not editable in Analyze 
Category Scorecard.

14793076

The approved category role in Category Planning is not shown in 
Assortment Rationalization.

14803091

Assortment Rationalization: The wp strategy should show the label 
instead of the name in sub-category strategies.

15844987

CDT Editor: There is an issue when running accept xml. 15845841

Assortment Rationalization: There is an incorrect display of the 
measure in the Getting Started/Review Category Roles view.

15875884

Deleting nodes from the tree does not reflect in the dynamic hierarchy. 15890313

The data in measure cp sales contribution of dept var ly is not correct. 15892767

Assortment Rationalization: An inappropriate error message occurs 
when no CDT is committed in CDT Administration.

15902151

Attribute values are not editable in the admin workbook. 15903554

Category Planning: The Market Share measure is displayed twice in 
the view.

15903703

Known Issue/Defect Defect Number
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Oracle Retail Category Management Implementation Guide (Doc ID 1508612.1)
This implementation guide includes information on building the domain, using 
the available batch scripts, and configuring the application.

Previous Releases
For additional information on previous Oracle Retail Category Management 
release enhancements and additional information, refer to the Release Notes and 
documentation that accompany the previous release.

Documentation Accessibility
Our goal is to make Oracle products, services, and supporting documentation 
accessible to all users, including users that are disabled. To that end, our 
documentation includes features that make information available to users of 
assistive technology. This documentation is available in HTML format, and 
contains markup to facilitate access by the disabled community. Accessibility 
standards will continue to evolve over time, and Oracle is actively engaged with 
other market-leading technology vendors to address technical obstacles so that 
our documentation can be accessible to all of our customers. For information 
about Oracle's commitment to accessibility, visit the Oracle Accessibility Program 
website at 
http://www.oracle.com/pls/topic/lookup?ctx=acc&id=docacc.

Accessibility of Code Examples in Documentation
Screen readers may not always correctly read the code examples in this 
document. The conventions for writing code require that closing braces should 
appear on an otherwise empty line; however, some screen readers may not 
always read a line of text that consists solely of a bracket or brace.

Accessibility of Links to External Websites in Documentation
This documentation may contain links to Websites of other companies or 
organizations that Oracle does not own or control. Oracle neither evaluates nor 
makes any representations regarding the accessibility of these Websites.

Access to Oracle Support
Oracle customers have access to electronic support through My Oracle Support. 
For information, visit 
http://www.oracle.com/pls/topic/lookup?ctx=acc&id=info or visit 
http://www.oracle.com/pls/topic/lookup?ctx=acc&id=trs if you 
are hearing impaired.
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Copyright © 2012, Oracle and/or its affiliates. All rights reserved.

This software and related documentation are provided under a license agreement containing restrictions on use and disclosure and are 
protected by intellectual property laws. Except as expressly permitted in your license agreement or allowed by law, you may not use, copy, 
reproduce, translate, broadcast, modify, license, transmit, distribute, exhibit, perform, publish, or display any part, in any form, or by any 
means. Reverse engineering, disassembly, or decompilation of this software, unless required by law for interoperability, is prohibited.

The information contained herein is subject to change without notice and is not warranted to be error-free. If you find any errors, please 
report them to us in writing.

If this software or related documentation is delivered to the U.S. Government or anyone licensing it on behalf of the U.S. Government, the 
following notice is applicable:

U.S. GOVERNMENT END USERS: Oracle programs, including any operating system, integrated software, any programs installed on the 
hardware, and/or documentation, delivered to U.S. Government end users are "commercial computer software" pursuant to the applicable 
Federal Acquisition Regulation and agency-specific supplemental regulations. As such, use, duplication, disclosure, modification, and 
adaptation of the programs, including any operating system, integrated software, any programs installed on the hardware, and/or 
documentation, shall be subject to license terms and license restrictions applicable to the programs. No other rights are granted to the 
U.S. Government.

This software or hardware is developed for general use in a variety of information management applications. It is not developed or intended 
for use in any inherently dangerous applications, including applications that may create a risk of personal injury. If you use this software 
or hardware in dangerous applications, then you shall be responsible to take all appropriate fail-safe, backup, redundancy, and other 
measures to ensure its safe use. Oracle Corporation and its affiliates disclaim any liability for any damages caused by use of this software 
or hardware in dangerous applications.

Oracle and Java are registered trademarks of Oracle and/or its affiliates. Other names may be trademarks of their respective owners.

Intel and Intel Xeon are trademarks or registered trademarks of Intel Corporation. All SPARC trademarks are used under license and are 
trademarks or registered trademarks of SPARC International, Inc. AMD, Opteron, the AMD logo, and the AMD Opteron logo are trademarks 
or registered trademarks of Advanced Micro Devices. UNIX is a registered trademark of The Open Group.

This software or hardware and documentation may provide access to or information on content, products, and services from third parties. 
Oracle Corporation and its affiliates are not responsible for and expressly disclaim all warranties of any kind with respect to third-party 
content, products, and services. Oracle Corporation and its affiliates will not be responsible for any loss, costs, or damages incurred due 
to your access to or use of third-party content, products, or services.

Licensing Note: This media pack includes a Restricted Use license for Oracle Retail Predictive Application Server (RPAS) - Enterprise 
Engine to support Oracle® Retail Category Management only.

Value-Added Reseller (VAR) Language

Oracle Retail VAR Applications

The following restrictions and provisions only apply to the programs referred to in this section and licensed to you. You acknowledge that 
the programs may contain third party software (VAR applications) licensed to Oracle. Depending upon your product and its version number, 
the VAR applications may include: 

(i) the MicroStrategy Components developed and licensed by MicroStrategy Services Corporation (MicroStrategy) of McLean, Virginia 
to Oracle and imbedded in the MicroStrategy for Oracle Retail Data Warehouse and MicroStrategy for Oracle Retail Planning & Optimization 
applications.

(ii) the Wavelink component developed and licensed by Wavelink Corporation (Wavelink) of Kirkland, Washington, to Oracle and imbedded 
in Oracle Retail Mobile Store Inventory Management.

(iii) the software component known as Access Via™ licensed by Access Via of Seattle, Washington, and imbedded in Oracle Retail Signs 
and Oracle Retail Labels and Tags.

(iv) the software component known as Adobe Flex™ licensed by Adobe Systems Incorporated of San Jose, California, and imbedded in 
Oracle Retail Promotion Planning & Optimization application.

You acknowledge and confirm that Oracle grants you use of only the object code of the VAR Applications. Oracle will not deliver source 
code to the VAR Applications to you. Notwithstanding any other term or condition of the agreement and this ordering document, you shall 
not cause or permit alteration of any VAR Applications. For purposes of this section, "alteration" refers to all alterations, translations, 
upgrades, enhancements, customizations or modifications of all or any portion of the VAR Applications including all reconfigurations, 
reassembly or reverse assembly, re-engineering or reverse engineering and recompilations or reverse compilations of the VAR Applications 
or any derivatives of the VAR Applications. You acknowledge that it shall be a breach of the agreement to utilize the relationship, and/or 
confidential information of the VAR Applications for purposes of competitive discovery.

The VAR Applications contain trade secrets of Oracle and Oracle's licensors and Customer shall not attempt, cause, or permit the alteration, 
decompilation, reverse engineering, disassembly or other reduction of the VAR Applications to a human perceivable form. Oracle reserves 
the right to replace, with functional equivalent software, any of the VAR Applications in future releases of the applicable program.
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